














Scheuer says: 


We enter the new year in a state of national emergency and 


all of us should heroically give our fullest cooperation in 
making the hard road ahead easier for our nation and our 
loved ones. Much as we all dislike economic controls. we 
should wholeheartedly hew to the line so that all may share 
alike the necessary sacrifices in both business and personal 


behavior. 


As for the Scheuer organization I can personally pledge that 
there will be no compromise as to the quality of its distin- 
guished line of display fixtures in plastic, wood and metal. 
We consider it an obligation to maintain the same high 
standards that have built an enviable reputation for Scheuer 


products. 


When in need of display fixtures write us and 
we will give you our fullest cooperation in 
suggesting the best units for your particular needs. 








SCHEUBR 


=== 307 WEST 38+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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NEW WLS 


CRYSTAFOAM 


J aster Designs 


FOR GIFTS AND STORE DECORATIONS 


‘ These beautiful decorations are made of light- 
weight, sparkling white Crystafoam . . . gayly 
trimmed and colored . . . approximately I2 
inches high, 10 inches wide...can be used to 
create colorful seasonal settings in display 
windows, on ledges or in display cases. 

Your gift section will also want to order, as 
they make ideal home decorations. They are 
individually packaged and labeled. 


$2 50 EACH 
$1975 per ser of 12 $1750 por set of 12 
In lots of 12 Sets or more 


tare amce fl W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
Famous for Fine Designs and Quality Decorations 
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THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


NUMBER |. 


OUR NEXT ISSUE 


For the February issue, out February 
15, Clara Baldwin reports on another 
interesting display operation in New 
York City . . . Ernest Young will have 
another in his series on display shop 
practice . . . Michael Scott brings you. 
another summary of interior display 
around the nation . . . plus many other 
articles of equal importance. 


THE COVER 


For the introduction of “The new 1950- 
51 furs —the greatest collection in our 
history", Les Barofsky of Morris B. Sachs 
Company, Chicago, used this icy set- 
ting of flocked branches, cold blue 
cellophane streamers for the back- 
ground, and the white totem pole . . . 
(Photograph by courtesy of Schack's, 
Inc., Chicago). 


OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone PLaza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1-1501. 


SUBSCRIPTION RATES 


Published monthly at $3.00 a year for the United 
States, Pan-American Countries, Philippine 
Islands and Spain; all others $4.00 a Os: 
Canadian and foreign orders payable in U. S. 
funds by international money order or New 
York bank draft. Single copies, 30 cents. 
Send all subscription orders _ direct to the 
office at Ci Se of 
address must gt reported at least two weeks 
in advance of effective date; ee hago 
copies cannot be supp! 
ond class matter Bn wm ber 20, 1922, a haw 
office at Cincinnati, Ohio, ‘under act of 
March 3, 1879. 





Member 


A, 


Audit National 
Bureau of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most valu» from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department 


GF 
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DISPLAY WORLD 


—with EATON “Velvety”* GRASS MATS 


Bring new life to your displays— 4g looks longer. Give your displays 
add realism that stimulates good the advantages of an Eaton “Velvety”* 
display ideas—with Eaton © ect A setting! 

Grass Mats. Made in a wide’ variety 

of attractive colors, sturdy Eaton Order TODAY From Your Jobber! 
“Velvety”* Grass Mats keep their * Trade Mark Registered. 


FOCUS ATTENTION 
‘TO SALES FEATURES 


with the 


BEST SPOTLIGHT 


+ The BEST 400 Watt "Wonder" spotlight throws a 
» concentrated beam of light wherever needed. Ideal 
for interior displays, show windows, lobbies and 
© floodlighting, the BEST 400 Watt “Wonder’’ spot- 
’ light comes equipped with a fine Fresnel glass lens, 
" highly polished reflector, asbestos cord and plug. 
~ Has Universal mounting bracket, gelatin color holder 
ond three assorted gelatin colors. 


If your dealer cannot sup- 


ply you, write direct to 


List price, complete, 
less bulb 


. $9.45 
$11.55 


Best Devices 
3459 W. 140th St List price, complete, 


" with bulb 


(Tox included) 
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DISPLAY ON FORMS...TO 
INCREASE YOUR SALES 


HERE'S HOW > 


Recent tests show that garments displayed on 
forms increase your sales as much as 5 times. 
For proof see Darling Displays new catalog- 
manual No. 275. 


Write for Your Free Copy Today! 


tae 


NEW YORK CHICAGO LOS ANGELES 








NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 
3” each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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Line-O-Seribe Sigue 


SELL MORE MERCHANDISE 


MODEL M711 


ear thru... Gountact AAduenrtising 


as alli CBS | 
MODEL MS711 
Capacity 7 x 11 inches 


MODEL MI4I1 
Copocity 14 x 11 inches 


ged 


= 
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WIN $100.00 IN CASH PRIZES 


$50.00 FIRST © $35.00 SECOND ° $15.00 THIRD 
Enter This Sign Printing Contest Today 


RULES 


’ > Contest closes February 10, 1951; entries postmarked of that date included @ Send 5 different 
copies of signs on cardboard or paper, any sizes between or including 344x5% and 22x28 @ 

MODEL MK1422C Entries must be produced 100% on Line-O-Scribe machines @ Put your store name, address, 

Copeuty 1 5 28 tuches department manager's and operator's names on the back of each sign @ Send any number 
of entries from each operator or store; wrap each entry separately; all entries from one store 
can be shipped together @ For this contest, you may send sample Christmas signs which you 
have used this year, or you may run extra copies of standard signs which you are producing 
every day, or you may make special signs for this contest @ Signs will be judged on layout, 
spacing, quality of printing, copy used, etc. @ Cash prizes will go to the operators @ Decision 
of impartial judges (not employees of the Morgan Co.) will be final; entries become the prop- 
erty of the Morgan Co.;: entries will not be returned @ Winners will be announced in DISPLAY 
WORLD, and checks will be mailed to the winners c/o their store. 





MODEL M1422 
Capacity 14 x 22 inches 





MODEL M2228 


oe THE MORGAN CO. 


LINE-O-SCRIBE 

SIGN MACHINES 3984 AVONDALE AVENUE, CHICAGO 41, ILLINOIS 
are made in sizes and 

models for every type WRITE FOR OUR NEW CATALOG M50 

of merchandising. which describes and prices each model. 
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EASTER IN MOTION 


BUNNY THE ARTIST _ 


G-509 
THIS IS A LIGHT AND ACTION DISPLAY 


SIZE—32" x 48"—Screen printed in nine beautiful colors on 80 point cardboard. The 
action is the Papa Bunny painting the eggs and the Mamma Bunny polishing them. In 
the lower right hand corner a shell is opening and closing showing a Chick inside. On 
the lower left there are two children behind a hill, a Boy nodding his head and a Girl 
waving her arm. This three plane display is encased in a wooden shadow box frame 
and is animated by a patented Gregory Motor, 110 volts, A.C. or D.C. It is gor .0 
complete and ready to plug into your outlet. COST—F. O.B., our factory 35 


FEEDING BUNNY 


G-510 


vr 





SIZE—19"' x 24"'"—Screen printed in eight 
radiant colors on 80 point cardboard. 
The action shows the Bunny in the upper 
left in a galloping motion. The other Rab- 
bit is being fed carrots by the little Girl, 
and as he attempts to nibble she pulls the 
carrot away. This two plane display is 
encased in a wooden shadow box frame 
and is animated by the patented Greg- 
ory Motor, 110 volts A. C. or D. C. It 
is complete and ready to plug into your 
outlet. COST—F. O. B. our $4500 


factory, os 4 


GREGORY MOTORS, INC. xoccn ony. 











A GRENEKER MANEIREN TS NEVER 


V PUNUtKY 


THE ay 


eran cl 


ialol Ecol. 2 Benen, | 
715 Fifth Ave. New York 22 
(bet. 55th and 56th) 


in CANADA~ BINGHAM DISPLAY SUPPLIES, LTD © 21 King St. East, Toronto 


? 
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Yes, the use of Showcard Machines is growing by leaps and 
‘bounds. Modern trends in merchandising call for 

more extensive use of signs and showcards. And for this 
job, display men with a careful eye on results 

and costs are choosing Showcard Machines. 

You should be interested in the reasons behind this swing 
to the Showcard Machines. We say simply that it 
represents the most satisfactory, quickest and 

most economical answer to your sign needs — 

and we back it up with the broadest 

5-year guarantee you've ever seen. 

Why not find out? 

Write today for all the facts. 


Showcard Machine Model A, 
one of several models that 
answer all requirements. Prices 
start at only $149.50 complete. 


Before you invest... 


INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 


1951 
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Secause of your tremendous enthusiarm for 
THE SENSATIONAL NEW “BENDER S” 


YES, now there are 18 (count ‘em) appeal- 
ing Bender boys, and girls, and a monkey 
too... Fast sellers all, because they cap- 
ture the imagination of everybody. The 
flexible Benders are wonderful display 
aids for your windows. You can bend ‘em 
into a thousand tricky, amusing positions 
... and their metal spring clip hands will 
hold your sales message! 


Metal spring 
clips to hold 
your sales 
message! 


The Benders, a Maharam exclusive, are 9” tall and 
sturdily made of wire and foam rubber for easy 
bending. Weighted feet supply perfect balance .. . 
Costumes are gay and colorful fabric. 


HERE’S THE LINE-UP! 
BENDER BOYS List each: $2.95 
SNOWMAN ~ ae 2.95 

NKEY a) 
SKIER ” tas 
BETTY BENDER List each: 
COWBOY _ igs 3. 
SCOTCHMAN List each: 
GRADUATE el 3 
FIREMAN # - 
PETER PAN BOY List each: 


JITTERBUG List each: 
BASEBALL * ad 
GOLFER : * ais 


BALLET List each: 


SrtR PAN oWRL treme 3. KEEP YOUR EVES OW THE 
Hoe sa 4 MAHARAM SPRING LINE... 


We have the largest and most varied 


pegeen nay ae ote samples assortment of “Everything for Display” in America, 
or stock now from your local display ; . ; 
jobber, ¢r at any Maharam office! ie cel ee ears i 


“The House of Service” NEW YORK: 130 West 46th Street 
On LO NCIOr 115 South Wabash (Wurlitzer Bldg 
LOS ANGELES: |113 So. Los Angeles Street 
ST. LOUIS: 927 Century Building 
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DISPLAY 


Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 100 
classifications covering every type of merchan- 
dise. In addition, a gold medal will be awarded 
each month for the best display entered in the 
contest during that month. Thus there will be 


a total of 315 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. The 
more entries submitted, the better your chances 


for international recognition. 


ee 


R N A 


DISPLAY 


The success of the 1950 contest is best indicated by the more than 


2,500 entries which were received from all over the world. We are 


confident that the recognition the world’s finest display skill afforded 


by this contest will have a definite influence in obtaining more 


attention to the importance of display in retail merchandising. 


DISPLAY WORLD is therefore happy to announce the continuation 


of the contest for 1951 and will make it an annual event. 


International Display Contest — with 309 awards - 


-_ 


SOON De whe 
= 


This 


will continue to 


CLASSIFICATIONS 


. Women’s and Misses’ eve- 26. } 


ning wear. 

Women’s dresses. 
Women’s sportswear. 
Women’s coats, suits. 


urs. 
Bridal display. 


. Lingerie. 

. Millinery. 

. Women’s footwear. 

. Women’s hosiery. 

. Handbags, umbrellas. 

. Women’s gloves. 

. Jewelry. 

. Women’s handkerchiefs. 


5. Corsets, surgical garments. 


. Women’s bathing suits. 

. Cosmetics, perfumes, ete. 
. Children’s apparel. 

. Children’s footwear. 


20. Children’s hosiery. 
21. Infant’s wear. 

22. Men’s clothing. 

23. Men’s shirts. 


. Men’s neckwear. : 
25. Men’s hats. + 


s shoes. 
socks. 

; underwear. 

's swim suits. 

; sportswear. 

s toiletries. 

s robes. 
evening wear. 

s gloves. 


. Yard goods. 

. Notions. 

. Linens, bedding. 

. Furniture. 

. House furnishings. 
. Paints. 

. China, glassware. 
. Silverware. 


Toys. 


. Luggage. 

. Athletic equipment. 

. Musical instruments. 

. Radios, television sets. 
. Gift novelties. 

. Books. 

. Stationery. 


Greeting cards. 





MAIL YOUR ENTRIES 


the 2nd Annual 
WORLD 


T oO N A 


CONTEST ©: 


prove an incentive to still better display throughout the world and 


L t 


aw eae AY WORLD 
\ 43 \At DiSPLAY CONTEST 


to reward outstanding displaymen with tangible evidence of their 

ability. It is our belief that this recognition of meritorious work 

. Any displayman in the world may enter this contest. It is 
not necessary to be a subscriber to DISPLAY WORLD. 


2. All entries must be of displays installed during the year 
1951. 


will benefit the entire profession, and we view it as one of our 
obligations to the field we serve. If this contest has a stimulating 
effect on creative display and increases recognition of the fine work 


done by displaymen, then we will feel amply rewarded. All display- - Entry is by means of one or more unmounted black-and- 


men are invited to participate. 


There are no restrictions. 


CLASSIFICATIONS 


2. Drugs. 


53. Tobacco, smoking equipment. 


54. Groceries. 


Candy. 


56. Liquor, other bottled goods. 
57. Refrigerators. 

. Ranges. 

. Laundry equipment. 

. Lamps. 

. Electric and gas appliances. 
2. Vacuum cleaners. 

. Kitchen equipment. 

. Garden tools and equipment. 

. Hardware. 

. Automobile showrooms 

. Automobile accessories 


and equipment. 


. Florist display. 
. Photographic equipment. 
. Optical goods. 
. Exhibit booth. 
. Exhibit display. 
. Institutional display. 
. Civie display. 
5. Christmas interior. 
. Christmas facade and 


TO CONTEST 


marquee. 


77. 
78. 
79. 
80. 
82. 


83. 
84. 
85. 
86. 


Christmas window display. 
Floats. 

Showeards, pen-lettered. 
Showcards, 
Banks and other service 
institution display. 

Travel display. 

Animated display, interior. 
Animated display, window. 
Anniversary display. 


7. Valentine’s Day display. 

. Easter display. 

. Mother’s Day display. 

. Cotton Week display. 

. Father’s Day display. 

2. Independence Day display. 
. Thanksgiving Day display. 


. National advertiser’s display. 
. National advertiser’s display 


. Style show setting. 
5. Interior 


such at 


“Bud- 


“shops”, 
“Town & Country”, 
get”, ete. 


unit. 


. Miscellaneous. 


machine-lettered. 


. Entries may be submitted at any time. 


white glossy photographs, preferably 8 x 10 inches in size. 
As many entries may be made as desired. No entries will 
be returned. 


. Each photograph must be clearly marked on the back with 


the name of the entrant, store, city, and contest classifi- 
cation. Example: “John Jones, Dexter & Sons, Kansas 
City, Mo. Classification No. 74”. 


. All entries become the property of DISPLAY WORLD. 
. All entries must 


be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati 1. 

All entries re- 
ceived during a given month will be judged for the 
monthly gold medal award for the “Display of the Month”. 
The contest ends December 15th, 1951. 


. The entry judged best in its classification will receive 3 


points and a gold medal; second best, 2 points and a silver 
medal; third best, 1 point and a bronze medal. The en- 
trant who receives the greatest total number of points will 
be awarded a gold plaque, suitably engraved; the one re- 
ceiving the second greatest total number of points will 
receive a silver plaque the third greatest total number of 
points will be awarded a bronze plaque. 


. Each photograph entered will be eligible for only one 


classification. 


. Judging for the annual awards will be done by an out- 


standing board of well-known display authorities. Their 


decisions will be final. 


- Judging for the monthly “Display of the Month” gold 


medal award will be done by the editorial staff of DIS- 
PLAY WORLD. Their decisions will be final. 


. In case of a tie, duplicate awards will be made. 


EDIT 
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ASM 


OUR SHOWROOM 
IS BLOSSOMING FORTH 
WITH SPRING CREATIONS 


A TS 





MOTHERS’ 


MMS KN 





SUMMER 
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OUR THIRTY-FIRST YEAR SERVING DISPLAY 


tHe L. J. CHARROT COMPANY, INC. 


| Designers. Mamnufacliners— ARTIFICIAL FLOWERS 
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DISPLAY DECORATIONS 


36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. ART DISPLAY STUDIOS 
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JUNIOR MANIKINS 


Paris Inspired ... Styled and 


proportioned to wear spirited junior fashions 


with a flattering and dramatic flair. 





GAUL MONG emane ees 


KORRECT-WAY, div. of American Fixture & Mfg. Co., St. Louis, Mo. 
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Deca Poles are used in this island display to support 
the background complementing the mannequin. 
Features of the display are the baffle boards screwed di- 
rectly to the Deco Pole at floor level, the palm leaf bound 
to the center pole, and the double-face sign with Deca 
Pole painted to match. Metal rod sign frame passes 


> through holes drilled in poles. 


| A very effective island display with a background consisting 
' of three "Module Type" Deca Poles painted to blend with 


Baran por eh gente Sut Mee th 


the display. Each pole has a baffle board screwed to its 
base to provide the background for the mannequin. The 
sign is as described above. The painted sun face is built 
in box form and the pole passes through its 

middle. WwW 


JANUARY, 


1951 


MACY'S Chooses - 


for “North-South Shop”’ 








. ' . ms i 
a In this ledge trim three Deca Poles are used to support a long wood dis- 
play shelf with a metal rod frame which passes directly through the holes 
drilled in the Deca Poles. Arrangement provides an unusually large area of effec- 
tive display space without a feeling of heavy massiveness. Skis and ski poles pass 
through the display shelf, creating a truly unusual effect. 








a The display at left illustrates the use of the Deca Poles as a purely 
decorative element in a display. Palm leaves bound to its base provide 
@ graceful background for the figure. A colorful poster mounted near the top of 
the pole in scroll fashion lends color and atmosphere to the setting. The display 
at right shows a post trim using two Deca Poles in different colors, a free frame 
sign and palm fronds. The very simplicity of this arrangement adds much to its 
effectiveness. 


+ Feow 
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Another great name in retail merchandising has been added to the ever growing 
list of users of the new “Module Type" Deca Pole. These displays by Frank Sauter, 
Interior Display Director, R. H. Macy Co., were installed in Macy's “North-South 
Shop” during the month of December. 


We feel that these pictures will be of great interest to all users and potential 
users of new “Module Type" Deca Poles because they illustrate some fresh new 
ideas for using Deca Poles in interior displays. Here you can see how the versa- 
tility, adaptability and flexibility of the poles make possible a fuller use of open 
areas for display purposes, and you con see how well Deca Poles.can be worked 
into the decorative scheme of the display through the use of displayers and signs 
designed especially for use on the new “Module Type" Deca Poles. 


There is no doubt about it, Deca Poles add scope and dimension to your displays 
in a way that has never before been possible at a + ble cost. Built to last 
for years, each new “Module Type" Deca Pole can be used over and over again in 
an infinite number of ways, paying for itself many times over in terms of material 
and labor costs saved. Start using Deca Poles now and prove to yourself these 


ORDER A 
DECA POLE 
“STORE-TEST” 
SET 
TODAY! 


The best way to measure the value to you of the new "Module Type” Deca Pole is 
to "store-test" it in your own display department. To help you do this, we have 
prepared, as a package unit, two Standard “Module Type" Deca Poles with an 
assortment of accessory fittings sufficiently complete to enable you to fully explore 
the possibilities of these dramatic display props at a relatively small cost. The 
complete set consists of: 


2—MS-36—Standard "Module Type” Deca Poles to accom- 

modate ceiling heights from 3! in. to 12 ft. 6 in. Price, ea.. $14.95 
2—MS-34-S—Card or Frame Holders. Price, each 1.50 
2—MS-35—Face Plates without Flange. Price, each 75 
2—MS-39—Face Plates with Flange. Price, each 1.00 
2—MS-33—Drapery Clips. Price, per dozen 2.50 
2—MS-38—Pole Clamps. Price, each 1.00 
2—MS-32—Batten Brackets. Price, each 75 
2—MS-31—Pictyre Hooks. Price, per dozen 2.00 





oS 


Total 16 pieces, all in ice blue baked enamel finish. Price for the complete "Deca 


Pole Store-Test Set’: 
139° 


F.0.B. ST. LOUIS 


To accommodate ceiling heights over 12 ft. 6 in., extra 30 in. modules are available 
at $2.75 each. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE, ST. LOUIS 3, MISSOURI 
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“Module Type” Deca Poles 


Interior Displays 


ane 


a A post trim in which the new "Module Type" Deca 

Pole is used to support a colorful poster mounted 
on heavy board. The poster has been sawed apart in ran- 
dom fashion and then mounted on the pole with the various 
pieces of the sign separated to provide an unusual point 
of interest. The post has been concealed with pecky cypress 
effect boards. 


Display erected atop a pair of glass topped slack racks. Poles 
rest on painted plank of 2x6 lumber, with pole at left sup- 
porting a cut-apart travel poster. Two poles at right support 
a smartly designed department sign with free frame of metal 
rod. This display would have been virtually impos- 

sible to sei up without “Module Type” Deca poles. Ww 
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A presentation of men's wear on a Peg-Board 
panel of unfinished rich natural brown color. 


Peg-Board panels mounted on Deca-Poles were 
most effective in presenting accessories in the 
women's wear department of this large department 


This is @ne of many Peg-Board units used in this 
sporting goods store. 


The Most Flexible 
of All Display 
Fixtures 


For effective display of almost any 
type or kind of merchandise Peg- 
Board is an ideal combination of 
pleasing decoration and_ practical 
A combination of selected 
of Tempered Hardboard 


t 
properly perforated to leave a clean 


utility. 


grades 


smooth hole free from fiber frac- 
tures, unimpaired strength and a 
surface that will finish properly. 
The Peg-Board fixtures are carefully 
designed for strength and proper at- 
tachment to the panel and to be 
hidden by the merchandise in so 


far as possible when they are in use. 
pe dee, 


Peg-Board sheets and panels are 
available in three types and eight 
Over fifty Peg-Board 


are also available from 


stock sizes. 
fixtures 
stock. 


OO? 


Sample kits and price list will be 
sent promptly upon request. 
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This Peg-Board wall presents an effective display 
of dinnerware patterns —the following week it 
displayed a line of electric appliances on shelves. 
The change over was made in minutes. 


Framed Peg-Board panels with a few Peg-Board 
shelf brackets, Peg-Board hooks and Peg-Board 
Price Ticket holders makes this Kitchen Ware 
display outstanding. 


A combination of Peg-Board shelf brackets and 
Peg-Board shoe brackets and a touch of color 
with the flowers inserted in the Peg-Board draws 
the buyer to this shoe display. 


PRODUCED EXCLUSIVELY BY 


B. B. BUTLER MANUFACTURING CO., 


INC. 


3432 NORTH AVONDALE AVENUE 


CHICAGO 18, 


ILLINOIS 





Hl ere’s Fashion Drama! Color Drama! Sales Drama! 
«- in FRANKEL’S new COLORAM® Shoe Display Forms 


I 





THIS IS WHAT COLOR CAN DO TO DRAMATIZE YOUR SHOE DISPLAYS 





CORAL PINK AZURE BLUE LIME GREEN METALLIC GOLD WHITE PEARL LILAC CHROME YELLOW METALLIC SILVER 


Made possible only thru Frankel’s new patented process 


You know the sales-making power of color—through COLORAMA plastic shoe forms are 4 ways better... 


COLOR-PRINTING, COLOR-MOVIES, COLOR-TV. 
NOW, for the first time, you can give your shoe win- 
dows the dramatic selling influence of COLOR. You can 
give your shoe displays an exciting new Fashion look, 
new traffic-stopping attention value. YES, the era of 
colorless, deadly sameness in shoe displays is over. 


Sensational new 1-PIECE SEAMLESS CONSTRUCTION 


New patented” process makes it possible to produce 
Colorama forms in a vast color range, both in TRANS- 
LUCENT and TRANSPARENT material. Still more 
drama: FLUORESCENT shoe forms that glow in the dark! 


*PAT. PENDING 


1. Better-futing—patented adjustable built-in spring! 
2. Form up easier —because they’re more flexible! 

3. More serviceable! No more splitting of seams! 

4. Better-looking! Smoother surfaces—no seams! 
Shoe Forms in standard flesh finish .. . . 1,50 pr. 
COLORAMA or Fluorescent forms 

Silver or gold metallic forms 


Low, medium or high heels. With or without painted toes. 
Write or wire for samples of Colorama forms today 


FRANKEL A) PLASTICS 


PLASTIC SHOE DISPLAY FORMS 


493 Seventh Ave., New York 18, N. Y. 
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Joseph Apolinsky has been Display Director of Loveman, 
Joseph & Loeb, Birmingham, Alabama, for 26 years. Pre- 
vious to that period of time, he was assistant for 6 years. 
He started in display in Savannah, Georgia, spending 3 
years there before coming to Birmingham. He is the proud 
father of a son and daughter, and, if possible, the prouder 
grandfather of a lovely one year old granddaughter. 


Joe enjoys a national reputation, having appeared on pro- 
grams for the N.R.D.G.A. both in New York and Fort 
Worth, Texas. He is a member of the board of directors of 
this group, a member of the board of directors of the 
Southern Display Association and an associate editor of the 
Southern Display News. 


LOVEMAN’S 
of Birmingham is 
Alabama’s finest De- 


partment Store and 


does a greater volume 
of business than any 
other retail outlet in 
the State. 


Dear Joe: 


For a long time, our departmental signs were not pro- 
ductive, but since our most recent change in equipment, 
the copy and appearance of our signs have greatly im- 
proved and I now feel that we are getting much better 
results from them. I want to express my compliments 
for the job your Sign Department has done and trust 
that there will be no let up in your department whatso- 
ever in the appearance and selling job done by these 
“silent salesmen” signs. 


OT CirrthrhS 


O. W. Schanbacher, President 


LOVEMAN’S started business in 1887, and will celebrate 
its 64th anniversary in 1951. The old store building was 
a total fire loss in 1933 and the new building is one 
of the most modern and finest store buildings in the 
country. A recent “Store for the Home” addition gives 
Loveman’s store entrances on 3 main traffic arteries. 
LOVEMAN’S is a member of City Stores Company, 
Joseph Apolinsky, Display Director, has been with Love- 
man’s for the past 33 years. He has a national reputation 
for displays of outstanding merit. 


Printasign Installation at 
Loveman’s of Birmingham 


REYNOLDS PRINTASIGN CO. 


608 SO. DEARBORN ST. * CHICAGO 5, ILL. 
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Spruce Up for Spring 


For styling, craftsmanship, service and price use the 
largest manikin refinishers serving the finest stores 
from coast to coast. 


Fashion is making a quick change to a_ longer. 
lovelier hairdo. Madisonia, America’s leading wig 
manufacturer, enables your manikins to lead the 
style parade at minimum expense by providing ex- 
citing new chignons ready to pin on. Just mail us 
strands of your manikins’ present wigs and we will 
send you matching hair pieces to complete their 
1951 coiffeurs. 


Chignon only $4.00 


~MADISOMA 


FACTORY-ON-WHEELS NOW TOURING THE SOUTH 


New York—164 West 25th St. Los Angeles—312 East 3rd St. 
Chicago—11 S. Desplaines St. San Franciseo—577 Howard St. 
Dallas—1209 S. Industrial Blvd. 








WALL BOARD TUBES 


LARGE STOCK ON HAND 
FOR IMMEDIATE SHIPMENT 


FOR YOUR 


CRUISE AND EARLY 
SPRING WINDOWS 


TUBE PRICES 

Dicmeters of Tubes 
Lenaths SE coe x ca C. 10" 12" 14" 16%" 22” 
3 ft...$.20 $ .35 $ .50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
... 20 50 65 90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 
... 40 65 85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 
... 55 90 1.20 1.55 2.25 2.85 685 8.90 9.80 11.10 22.50 
. 70 1.20 1.55 2.05 2.95 3.70 9.10 11.85 13.00 14.70 30.00 


For less than $10.00 there is an additional Handling Charge of $.75. 





See your display jobber or write direct. 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVE. CLEVELAND, OHIO 
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FOR THE CAPTIVATING DISPLAY 
OF INTIMATE WEAR 
CRYSTAL CLEAR PLASTIC 


Dainty Form 


Stands on its own legs! 
Can be attached to any Stand! 


<Telomoy Vine Ace) 2.4) 


Briefs Displayed Make thot Extra B [= H Stimulate 
is a Sale Half Nylon Sale! iE Garter - Belt 


Boost Two-Way \ J Step up Step-in 
Stretch Sales! pe & Sales! 





JANUARY, 


1951 
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June « January | Adi Dstactn 
PHOTO 
MURAL 


FABRIC 


perfect for any season 





Yes, for | or pr tional display 
backgrounds you can't beat the beauty 
and value of these remarkable photo- 
scenic reproductions. The fine, close- 
weave rayon crepe is sun fast and dur- 
able; may be safely dry cleaned or 
CHERRY BLOSSOMS IN WASHINGTON washed for use season after season. 
In Shades of Pink Now, join the increasing numbers of the 


No. 10—5 panels ger eae complete nation's leading stores — order your se- 


lection today. 
NOW ONLY $1 1 PER PANEL 





r 


"ay + Sea BAA 
> Gtk Ae 


Each panel 100" high, 42" wide 


14 Different Murals for Every Season 


In addition to the two scenes illustrated, the 
following are available for immediate delivery: 
Rustic Woodland Scene, College Campus (Back 
to School), Nautical Summer Scene, Woodland 
with Brook, Garden Scene, The Acropolis 
(Greece), New York Skyline, Snow Scene with 
Road, Snow Scene, Winter Wonderland with 
Brook, Stairway in Grand Opera House 
(Paris), Arc de Triomphe (Paris). 


Write Today for Complete Catalog TROPICAL BEACH SCENE 


ats Fe 


“y 


Ssaieiatiiidicdenaeimagpiilis In Tones of Green 


Order Direct or From Your Jobber No.8—5 panels . . . . $55 complete 


DECORATIVE DISPLAYS 57-57 63rd St., Maspeth, L. 1, N. Y. 
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The new ARROW line of Spring decoratives, 
colorful floral setpieces, smartly designed silkscreened 
background and accessory units, lustrous facil-fab 
streamers and outstandingly beautiful flocked papers. 


Distributed exclusively by 


ANKERUM JAMES A. COLE 
19th and Arch Streets 235 Fourth Avenue 
Philadelphia 3, Pa. New York 3, N.Y. 


Available through your local display jobber who 
can show you samples of these beautiful decoratives. 
Make your windows reflect the breath of SPRING. 





For consistently BETTER DISPLAYS be sure it’s 


manufactured in 
philadelphia by [ote Qa OM 
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Now Available in the 
Sensational New Finish= 


Neutral flesh tone scientifically 
developed to show the true 
shades of sheer hose. 











Velvety, soft surface cre- | 
ates a surprisingly life- 
like effect. 








Will Give Years of Effective Display Service 


Nu-Vel finish isn’t just a surface finish. It goes clear 
through. Should the form become soiled (and they all 
do eventually) it is easily and thoroughly cleaned with 
warm soapy water or, if badly marked, with fine 
sandpaper. 


Fairy Forms aren’t brittle — won’t shatter. Smoothly 
closed soles keep stockings from snagging. Sleek lines 
give hosiery the glamour that makes it SELL. Avail- 
able in a complete range of styles and finishes for the ; 
most effective display of all types of women’s, men’s ; | 
New York City Office: and children’s hosiery. Write for Catalog 331. For 


3012 Empire State Bldg. Lounging Socks, too— write for prices. 
Owen W. Comstock 


SHOE FORM CO. INC., AUBURN, N. Y. 


In Canada: 
United Last Co., Ltd., P.O. Box 3000, Montreal, P. Q. 
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THE MISS FROM MANHATTAN! 


PBB NES TER i SB a nts SER eT ore 
“a ey Pe Riad Solpok ty 3 IAN. St 
uncon capa fate Se i 


yy) 


A new line created and sculptured 
by BLAIR HAMMOND 








For the “second glance’’— the first step to sales... 
For the new note in fashion, softly feminine, 
designed to allure... 
DON’T MISS THE MISS FROM 
MANHATTAN! 
See this new, eye-catching line today. 


Manhattan Mannequins, Inc. - 119 Prince St. » New York 12, N. Y. 
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Have you checked 
your “sales pulse” lately? 
..» We Have—With 1,290,000 Customers! 


Available — Report No. 2 — the second in our Visual Merchandising 
Research Series. The results of a nation-wide study of 
display, covering 1,290,000 customers — believed to be the 
largest sampling group in any marketing research. 


Varied merchandise was used in 58 test windows in a 
store in each of twelve cities. This 128 page bound volume 
is fully illustrated and gives complete details on traffic, 
readership and sales effect. 


Sales increases from 18 to 67% were obtained during this 
study, by the use of displays of merchandise totally 
unpublicized in any other way. The ability of display to start and 
sustain sales was conclusively proved! Check your own 
“sales pulse” against these records. Send coupon below 
for your copy of Report No. 2 — or if you haven't seen 
Report No. 1 — send for both, $5.00 per copy. 


MAIL COUPON TODAY! 


National Association of lay Industries 
203 N. Wabash, Chicago 1, Illinois 


Please send me .... copie® of N.A.D.I. Visual Merchandis- 
ing Research Series Report No. 2, at $5.00 each. Enclosed 


is my check for $................... 


PROGRESSIVE 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash mERCHANDISE Chicago 1, Iilinois City... eee cee Mem Pome 
PRESENTATION ZAGSBEB BESS BESS a 


M5 ids 
Store... 


Address 
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A Number 
of Additional 
Patterns of 


LASTO-APPLIQUE 


* U. S. Patent Applied for. 
the revolutionary 3-Dimensional-Effect 
display material 








TREE TRUNK 


... for eye-catching backgrounds 


as well as other popular designs 


... for handsome flooring Striking 


and backgrounds FISH-NET 





Unique 
GEOMETRIC 
SQUARES 





woon-crain BLOCKS 


te attractive panelling Ask your distributor for a copy of, 
our special PLASTO- APPLIQUE® 


Sample Book—a complete assort- 
ment of actual specimens of this 
wonderful non-flocking, non-shed- 
ding material—or write 


RUBNER, 


There’s Always Something New 
5925 Broadway, New York 63, N. Y. 
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formoselle 


DISPLAYS FOR EVERY 
SENTIMENT or SEASON 


--- designed and manufactured by Formoselle 


Colorful. lightweight lifelike forms— 


available in two types of material. 





fibre glass or wood pulp. 


Lowest price in the field. 


* Write for illustrated literature and price list. 


formoselle 
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wWiTH THESE BEAUTIFUL ILLUMINATED | 


A—GP-22 Illuminated 23” dia. Sin- 
gle Face Easter Bunny display. Unit 
consists of ;a white translucent 
rigid plastic| half, molded in three 
dimensional relief. The center por- 

tion consists of white Easter Bunny on light 
green background, with dark green shadow 
effect. The surrounding portion of the unit 
is embellished with tulip design in four 
colors, i.e. pink, purple and two-tone green. 
Equipped with display cord and lamp. 

L. P. $11.00 ea. 


B—GP26- 28 Illuminated Single Face Easter Bunny Display. This unit 
is 28” high, centered with a molded white translucent plastic 
Easter Bunny. The background symbolizes a large Easter egg 
with tulip design screened in four beautiful pastel colors on white 
board. Equipped with easel-type shadow box which illuminates 
the Easter Bunny center, and provides easy-set~up for a standing 
display. Equipped with display cord and lamp L. P. $11.50 ea. 


OUTSTANDING NEW PLASTIC CROSSES 
Truly beautiful Crosses possessing the ability to radiate 
soit light, evenly distributed from all parts of the unit. 
Molded of pure white, translucent plastic. Its own sim- 
plicity adding greatly to its loveliness. A glowing aurora 
surrounds the central cross when lighted, setting it apart as 
a highlight in any surrounding. Colors other 
than white may be derived by inserting the de- 
sired color bulb within the white cross. The 
unit is easily installed by means of a specially 
designed bracket which permits mounting 
against wall or standing upright on table 
Plastic bases extra. (Illustrated below). These 
units shipped completely assembled, utilizing 
metal frames and clips and ready for immediate 
use. 


C—GP18-11 Illuminated Plastic Cross. Measures 
18” x 11”. Complete with socket, 15 watt 
lamp and 6 ft. cord set L. P. $12.50 ea. 


GP18-11 Cross W/Base L. P. $15.00 ea 
D—GP23-13 Illuminated Plastic Cross. Measures 
23” x 13”. Complete with socket, 25 watt 


lamp and 6 ft. cord set 
L. P. $15.00 ea 


GP23-13 Cross 
W/Base. 
0 BLOUSE SHIELD 
With welded-on back for greater strength. 
Clear Transparent Plastic 
2520 (without standard fixture attachment) . $8.85 


PLASTIC HEARTS FOR VALENTINE No. 2520 (with standard fixture attachment ) $10.00 


(See page 14, December issue of Display World) 





GP21-22  Mtuminated Double Face 22” high Red Plastic Heart. Unit 
msists of two bright red translucent rigid plastic halves, molded 
in three dimensional relief, and assembled back to back. This light- BRASSIERE FORMS 
ing unit provides a glorified Valentine heart display with uniform PF y 
iMumination provided by interior lighting source. Each unit is Hole in bottom to take post of standard display 
equipped with mounting rings at the top for easy installation. stand. Can be adjusted with set screw. 
L. P. $17 No. 260 Clear transparent plastic $6.15 


GP36-38 Mluminated Double Face 38” high Red Plastic Heart. Meas- 
uring 38” high this unit is an enlarged version of the GP21-22 unit 
described abov 





Quantity Di VES . ~ re 
ore they, cteneuts Allowed = WEST COAST OFFICE 
$100.00 to $249.00 10% 2377 California Avenue 
250.00 to $449.00 15% Long Beach 6, Calif. 


$450.00 to $749.00 20% Phone: 4-1710 
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Stop thom. usith 
bie saison mannequins 


” 


They say “Stop!” at your store. They say “Go!” into your store. 


They say “Buy!” the clothes you display. They’re Magnani Mannequins — 
and they’re just what your cash register ordered to keep it 
ringing up sale after sale after sale! 


Exciting news! There are twenty-four new additions to Magnani’s 


“Thousand and One Nights.” For photographs and details, write: 


scottsdale magnani mannequins 


236 West 4o Street @ New York City 
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The Winners! 


ISPLAY WORLD’s first international 
display contest, held from January 
15 through December 15, 1950, pro- 
duced a total of 2,567 entries, covering 96 
of the 103 merchandise classifications in 
cluded 
From this large number of 
of Harold McLaren, display 
The Bon Marche, Seattle, 
in six classifications and 
two others to give him 22 points and the 
principal award—a handsome gold plaque 
suitably inscribed. Additionally, McLaren 
will receive six gold and two silver medals. 
Runner-up Tom Comerford, Lit 
Brothers, Philadelphia, who rolled up a 
total of 17 winning two gold, 
four bronze medals in 


entries those 
director for 
first prize 
second prize in 


won 


Was 


points by 


silver, and three 


nine classifications. He will receive a 
silver plaque. The third top award, a 
bronze plaque, goes to Frederick Asmussen, 
Myer Emporium, Ltd., Melbourne, Aus- 
tralia, who had a total of 16 points from 
three gold, three silver, and one bronze 
medals in six classifications. First place 


—Upper left, one of the first prize entries, 
which gave Harold McLaren, The Bon Marche, 
Seattle, top award in the contest... . Upper 
right, by Gene Moore, Bonwit Teller, New 
York City; first prize, classification No. 59. 
Left, below, Tom Comerford, Lit Bro- 
Philadelphia, won second place in the 


thers, 
contest; this is his first prize winner in classi- 


fication No. 38. . . . Below, right, first prize 
in classification No. 25 was won by Crome & 
Goldschmidt, Copenhagen— 


in each classification received a gold medal 
and three points, second place a_ silver 
medal and two points, and third place a 
bronze medal and one point. 

Close behind the winners were Emery 
Gregory, Neiman-Marcus Company, Dallas, 
and George W. Browne, Public Service 
Electric & Gas Company, Newark, each of 
whom had 15 points, while Bert Levi, Casa 
Tonsa, Buenos Aires, and Clement Kieffer, 
Jr., The Kleinhans Company, Buffalo, were 
next with 14 each. Tom Watkins, Ellis 
Stone & Co., Durham, N. C., had 12 points. 

Entries in the contest came literally from 
all over the world, together with numerous 
letters from displaymen and display factors 
praising the idea of the contest and comment- 
ing on its value to the profession as a stim- 
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' 
ulus toward better display and tangible recog- 
nition of meritorious effort. On the whole, 
the displays submitted were of excellent 
quality and demonstrated skilled professional 
technique. Many were of __ superlative 
character. 

As was expected, the classifications for 
women’s wear and men’s wear received the 
most entries, while others, such as that for 
neckwear and scarfs, were patronized but 
lightly. Seven classifications received no 
entries at all. 

The success 
another will 


of the contest is such that 
take place during the corre- 
sponding period in 1951. Details are an- 
nounced elsewhere in this issue. Several 
changes in classification are included, based 
on the experience gained in the contest just 
concluded. 

Judges of the contest were George Wester- 
man, display director for the Ohio Edison 
Company, Akron; Bert aay ge _head of 
Bert ee Productions, Inc., cinnati, 
and R. C. Kash, editor, DISPLAY ‘WORL D. 


DISPLAY WORLD 


It should be remarked in connection with the 
judging that on any classifications involving 
utilities affiliated with Ohio Edison, Wester- 
man disqualified himself and did not par- 
ticipate. 

The following gives the detailed results in 
each classification : 

No. 1, women’s evening wear: First, Henry 
Callahan, Lord & Taylor, New York City: 
second, Crome & Goldschmidt, Copenhagen ; 
third, Tom Lee, Bergdorf Goodman, New 
York City. 


—Top, left, first prize in classification No. 36 
went to Vern W. Davis, Palace Clothing Com- 
pany, Kansas City, for this display. rss 

Upper left, the third top award in the con- 
test was won by Frederick Asmussen, Myer 
Emporium, Melbourne, Australia; this display 
won first place in classification No. 31. . . 

Lower left, first prize winner in classification 
No. 61; by Norbert LaPorte, Schuster's, Mil- 
waukee. . . . Lower right, top winner in classi- 
fication No. 80, by Guy Malloy, Neiman- 

Marcus Company, Dallas— 


No. 2, First, Gene Moore, 
York City; second, 


B. Gertz, Inc., 


women's dresses : 
Bonwit Teller, New 
Henry Callahan; 
Jamaica, L. L, N. 

No. 3, women’s sportswear: First, Rudolph 
Aguilar, The Marston Company, San Diego, 
Calif; second, Elmer C. Diehl, The Bon 
Marche, Sacramento; third, Reed Schlade- 
man, The Fair Store, Chicago. 

No. 4, women's coats, suits: 
Asmussen, Myer Emporium, 
Australia; second, E. L. Vollmer, Joseph 
Horne & Co., Pittsburgh; third, Louis Craig, 
Nash & Co., Pasadena, Calif. 

No. 5, furs: First, Russell Kehrt, Jenny’s, 
Cincinnati; second, Frederick Asmussen; 
third, Warren McCurtin, Gunther-Jaekel, 
New York City 

». 6, bridal display : 


third, 


First, Fred 
Melbourne, 


First, Crome & Gold- 
schmidt; second, Ernest Nardini, The Broad- 
way-Crenshaw, Los Angeles; third, Tom 
Watkins, Ellis Stone & Co., Durham, N. C. 
No. 7, millinery: First, Ralph Gollahon, 
Continued on next page) 
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—First prize winners in six classifications. . . . Top, left, by Ron Gleaves, 24)... . Right, center, by Jack Boghosse, Goldblatt Brothers, Chicago (No. 
T. Eaton Company, Ltd., Victoria, B. C. (No. 100)... . Top, right, by 39)... . Lower left, by Louis Villela, B. Altman's, New York City (No. 52). 
Emery Gregory, Neiman-Marcus Company, Dallas (No. 102)... . Left, ... Lower right, by George D. Cullins, Brown-Forman Distillers Corporo- 
center, by Frederick Asmussen, Myer Emporium, Melbourne, Australia (No. tion, San Francisco (No. 63, installed at MacArthur Liquors, Oakland)— 
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—Upper left, by T. Comerford, Lit at i Philadelphia (No. 41). 


—_ right, by Sy Krockover, W. & J, Sloane, Beverly Hills, Calif. (No. 
aa . Center, left, by Louis Crowden, Swelldom, Los Angeles (No. 23). 
. Center, right, by Tom Watkins, Ellis Stone & Co., Durham, N. C. (No. 





15)... . Lower left, by Kate Coplan, Enoch Pratt Free Library, Baltimore 
(No. 44). . Lower right, by Earl W. Dorfman, The Hecht Company, 
Washington (No. 43)... . All the foregoing were winners of first prize in 
their respective classifications— [Continued on page 82] 
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Display Animation Pays Off 


By ERNEST F. YOUNG 


Display Shop Supervisor, The Bon Marche, Seattle 


N the competitive retail field new methods 

are constantly in demand for reaching out 

and compelling customer attention. Flash- 
ing or twinkling lights, sound recordings, 
atomized or bubble-packaged peritume, and 
suggested or actual motion now figure fre- 
quently in uninhibited display designing. 
When extensively planned and seasoned with 
a touch of humor, the success of such efforts 
can be instantaneous and sensational. 

Much that was once novel in such experi- 
menting has come to stay: Turntables, sus- 
pension from ceiling grilles, powerful color 
harmonies, life-like posing of mannequins in 
arrested motion, for instance. More, such as 
the use of live animals or models, and the 
use of recordings in conjunction with ani- 
mated displays, present such limitless possi- 
bilities that it is doubtful if their effect of 
novelty will ever be lost. 


To dwell briefly on “suggested motion” 
before going into the subject of actual mo- 
tion: The square dance window illustrates 
effective mannequin posing designed to arrest 
the eye. In this case the powerful human 
interest subject of people having fun was 
furthered by the appeal of square dance music 
on the amplifier. 


—Suggested animation is obtained in the 
posing of the square dance figures, plus ampli- 
fied strains of "Turkey in the Straw"; cobwebs 
were spun with the spray gun by a process 
described in the August, 1950, issue . . . 
Upper right, a drifting effect is obtained by 
Fay Suttles in the suspension of figures and 
goods . . . Lower left, the golf ball on the 
cup rim teetered back and forth constantly to 
supply action to this sportswear window . . . 
Lower right, real "kids" were used for the 
“Old Woman in the Shoe" window, romping 
on real turf laid on tar centered sisal paper— 


Suspension of figures (or furniture, etc.,) 
in unfamiliar positions also have the arrest- 
ing effect of motion on the passerby as in 
the “dream” window illustrated. 

Changing lights catch the eye in an effect 
similar to actual motion. There are tiny 
flasher devices on the market which fit inside 
a standard socket and can be used to interrupt 
a light or an entire string of miniature base 
bulbs. Another type of flasher device, one 
per bulb, briefly turns on individual bulbs in 
a chain. The effect of a chain of such twink- 
ling lights simulates stars or fireflys at night, 
sparks in a fireplace, etc. 

Flashers of both types were used exten- 
sively in the main floor Christmas setting at 
the Bon Marche this year. The theme was a 
Christmas present hunt in a fantasy forest 
which consisted of 1,500 white flocked vine 
maple sprays averaging 15 feet in length. The 





JANUARY, 1951 


DISPLAY WORLD 








sprays were secured to 40 posts and hung 
with pastel ornaments, while on the ledges 
units of two types were repeated. The first 
were sleighs carrying snow maidens of cello- 
phane. They were constructed of rod frame 
and garlanding of white flocked huckleberry 
twigs, in which were embedded the twinkle 
lights. The others were groupings of chil- 
dren in night clothes watching “Tinkerbell,” 
a 2-foot sprite, indicating a wrapped gift by 
means of a wand and a flashing light. 

A more massive lighting device is the dim- 
mer, the arm of which can be geared to a 
motor for automatic operation. It is effec- 
tive, for example, in dimming the house lights 
or window lights so that the effect of “black 
light” illumination will periodically be re- 
vealed. 

Possibilities in display animation are lim- 
ited only by the imagination of the designer: 
A turkey steaming on a platter (see the 
August issue of DISPLAY WORLD); a 
washer rigged as a helicopter floating down 
to rescue a housewife in distress; San‘a pop- 
ping out of a chimney and waving an arm; 
popcorn popping for two weeks on a stove; 
or a golf ball that teeters endlesslv on the 
edge of the hole are only a few effects that 
can be created. 

Animals, as an‘mate 


mght be expected, 





—The Calder type mobile was animated by an 
oscillating electric fan above the window 


frame; the tree was constructed of 34-inch 
plywood, the branches of hard wire, and the 
leaves of brass shim stock imprinted with an 
old embossing seal . . . Upper right, a walk- 
in window where children were photographed 
with Santa Claus by day; at night the win- 
dow was animated as described in the text. 
. . « Lower left and right, the justly famous 
annual train window as it appeared this year; 
it included major animating devices as de- 
scribed in the article— 


without springs, wires or plug-ins. For Eas- 
ter, rabbits, goslings and chicks can be made 
comfortable in a window with or without 
their mothers if some attention is given to 
temperature and cleanliness. An electric fan 
tray be needed, and a partly opened door 
off stage. Self-cleaning rabbit flooring is 
constructed of %-inch hardware cloth on a 
2 by 2 frame, with peat moss or sawdust 
underneath. Even turf can be introduced into 
a window if sisal niper. tar contered, is need 
to protect the floor. When a duck pond is 
needed, a false floor is built up a few inches 
so that the pond in turn can be recessed into 
it. The young goats in the display illustrated 
performed wonderfully on the stump, teeter- 
totter and sheet metal tongue of the shoe. 





Another classification of display property 
also designed with motion as its chief object 
is the “mobile”. In the one illustrated, the 
copy reads “You'll reap a golden harvest of 
dollars in our August Fur event”. The 
miniature rake is for gathering up the golden 
dollars which presumably have rounded out 
and ripened from leaf shapes on the tree. 
Another successful group of mobiles at the 
Bon Marche have been identification signs 
lettered on ruby acetate cut in the outline of 
Christmas ornaments. They were counter- 
balanced with typical light merchandise and 
acetate cut-out dancing figures and spirals, 
with fishing tackle swivels to assist the mo- 
tion. Similar ruby acetate signs at the North- 
gate Bon Marche were centered in snow- 
flakes of styrofoam 4 feet scuare and % inch 
thick. As a result the sign units were very 
light. They were hung from threads, swivel- 
ling in the air currents of the store. 

an example of a typical mechanical 
an‘mation problem let us tave *he “Enchan‘ed 
Forest” window illustrated. By day a live 
San‘a Claus interviewed ch'ld-en on the seat 
of the tree platform while flash pictures 
were taken from inside the bie tree trunk at 
the extreme left. By night “Peter Pan” led 
a sprightly orchestra including the polar bear 

[Continued on page 105) 
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keeping with the tone of the company. 
There are actually six street windows for 
the store, though they are counted as 
seven because the large corner window has 
two exposures, one on fth avenue, the 
other on 47th street. his corner window 
has a floor area of 19 by 19 feet, while the 
balance of the windows are 16 by 7 feet. 
Displays are changed each week, ordinarily, 
though Christmas settings are arranged for 
two-week periods with promotion emphasis 
on merchandising for the first period and 
with the windows displaying a profusion 
of gift suggestions from Sloane’s — “Gifts 
Galore” as one caption read. For the 
second period, the two weeks immediately 
ahead of Christmas, the windows present a 
story theme for prestige purposes. This 
year’s theme was a fantasy worked out in 
collaboration with Pierce & Ives, using 
furniture from Sloan’s as a_ background. 


Every month the display department re- 
ceives from advertising a schedule of the 


Color Is Used For Emphasis 


O effectively display the furniture and 
: floor covering merchandise carried by 
; W. & J. Sloane, New York City, Dis- 
* play Director Arch Mackenzie uses lots of 
fcolor in coordination, spiking it with one 
good, strong color for emphasis. For ex- 
fample, he may use colored pillows on a 
Fcouch to repeat and point up colors used in 
other parts of the display, such as a detail 
Fin the rug design or in a background drape 
/or wallpaper. 

One especially handsome setting employ- 
ing such treatment featured table lamps. 
+The background was a deep, flat purple, 
ithe lamps had crystal bases with gold 
+ shades, and as emphasis for this promotion 
' Mackenzie used a center draping in vivid 
’ Kelly green against the purple wall. Such 
thandling proves to be an eye-catching de- 
Evice and helps point up the key merchan- 


) dise. 
» By and large Sloane’s is a conservative 
“house and displays are designed to be in 





store merchandising program, and displays 
are keyed to this schedule. 

Generally merchandise from the store is 
used for display bz rounds, and one key 
item is featured. Furniture as such is not 
a very flexible medium for wide display 
variation or Hollywood treatment, though 
on occasion Mackenzie will tie his windows 
up with a motion picture. One instance of 
such a tie-in was the display for “Enchant- 
ment”, using an interior setting depicting 
a scene from the movie. 

Mackenzie has two assistants. Operating 
with limited storage space for display prop- 
erties and also with a limited budget, he 
leans heavily on drapings of fabrics, of 
which technique he is a master, and on 


—Above, an unusual view of a rug was ob- 

tained by suspending two chairs over the 

slanted material. . . . Center, one of Sloane's 

gift suggestion windows. .. . Left, a display 
of crystal base lamps— 
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ingenious usage of wallpaper to glamorize 
his settings — always, of course, with his 
eye to color emphasis. 

For lighting his settings he uses true 
light, feeling that dramatic lighting or fluo- 
rescent distorts. At times he uses colored 
filters, but only in moderation. Where 
practically everything in the display is of a 
selling nature, each item must be repre- 
sented in its true state, he feels. 

In arranging furniture, particularly in 
the large corner window, he finds he must 
be continually watching angles. <A_ piece 
placed to create a good effect from the 
front may well be awkward or out of line 
from the side or the other face. As an 
example, a chair well placed in the original 
scheme may have its back to the passerby 
on the other street. 

Wallpapers, particularly those with small 
symmetrical patterns, Mackenzie feels are 
excellent backgrounds for furniture set- 
tings, since wallpaper is warmer than paint 
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At W. & J. SI 


and tends to soften the set. While he 
adapts the pattern to special windows and 
special effects, for the most part he prefers 
those which have a not “too-busy” pattern. 
Such active patterns are apt to be too 
powerful and prove distracting in the over- 
all effect. 

The same holds true of fabri¢es. Once 
more he will choose either a plain or not 
elaborate figure for either carpeting or 
upholstery. Emphasis, currently, is being 
given to coordination between wallpaper, 
fabric, and carpeting to create a _ unified 
effect. Such coordination gives a softened 
appearance to the setting, and is very 
soothing. 


—Top, potted geraniums give a touch of 
color to a display of curtains. . . . Center, a 
showing of draperies of numerous different 
colors. . . . Right, sections of the featured 
wallpaper, etc., were used to fill in the 
squares of tne screen at the extreme right— 





By CLARA BALDWIN 


Sloane’s has two special events that re- 
ceive considerable display emphasis ~ at 
regular intervals. One of these is the 
annual remodeling of the “House of Years”. 
The second is the Pennywise Shop. For 
both of those events display tries to tell as 
much of the complete story as possible in 
the window. Examples of fabrics, furni- 
ture, and wallpapers from the various 
rooms of the House of Years, for instance, 
will be arranged together, often in abstract 
fashion. On one such occasion, Mackenzie 
used swatches from the carpets, paper, etc., 
in individual sections of a paneled screen, 
and a photographic blow-up of one of the 
rooms. It is the custom for Sloane’s to 
have fabrics for upholstery, drapes, and 
such made specially for the House of 
Years. 

For the Pennywise Shop, too, display 
tries to show the passerby as large a 

[Continued on page 105] 
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Wire. 


INCE wire in its various forms became 
standard display prop construction 
material several years ago the ability 
with which manufacturers work with it 
has shown constant improvement. Today 
it is shaped into some of the most intri- 
imaginable, executed with a 
little or nothing to 


forms 
which 
be desired. 

Among the firms turning out beautifully 
designed wire properties is Doerr & Associ- 
Portsmouth, Ohio, which did the 
large compass rose seen in the first illus- 
tration. Of wire finished in white 
lacquer, the compass is furnished with a 
light turquoise background. It is 48 inches 
in diameter. 


Also by 


cate 
leaves 


finesse 

ates, of 
heavy 
pelicans 


Doerr are the two 


pictured next. The larger is of wood and 
wire construction, finished in pastel tones of 
pink and chartreuse with white wire. In 
size it is 36 inches high by 34 inches wide 
diameter of 6 inches. The 
same construction 
19 inches high 


has a 
bird is of the 
and finish but the size is 
by 18 inches in width. 
Described as ideal for a hanging center- 
piece for windows is the large heart shown 
above, as well as for interior use. Of 
sturdy wire construction with a decorative 
scroll treatment, the displayer has a white 
lacquer finish and is topped with a padded 
satin. There are two large 
glass display shelves for the showing of 
cosmetics or similar small merchandise. 
In size the unit is 60 inches high by 40 


and 
smaller 


heart of red 
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inches wide by 5 inches in depth. It is 
made by Doerr & Associates. 

Of papier mache is the little faun by 
Displays by Betz, of Los Angeles; it is 
finished in chartreuse and has bronze wool 
for the fur and hair. (Displays by Betz 
is using bronze wool, aluminum wool and 
steel wool in many of the firm’s new items 
and reports that the reception has been 
very good.) The faun is not made ia a 
mold, and so is available in any position 
or in any given size. 

Old King Cole Displays, Inc., Canton, 
Ohio, is breaking its efforts for 1951 down 
into four fields. The first is a revolutionary 
interchangeable animation which is a new 
approach to the problem of achieving 
effective but inexpensive animation in dis- 
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.....Papier Mache 


play the year ‘round. The company has 
designed a basic animation unit which has 
a standard %-h.p. 110-volt AC electric 
motor, a heavy duty reducing gear box, 
and a welded steel frame. To go with this 
unit Old King Cole has worked up eight 
seasonal subjects, of full-round papier 
mache, costumed wherever appropriate. 
These include a schoolboy on a spinning 
top, a cupid on a heart, a cowboy on a cac- 
tus as pictured here, penguin on an iceberg, 
Santa and cane on a snowball, a clown 
balancing on a ball, a squirrel on an acorn, 
and a rabbit on a decorated egg. 

The second greup of Old King Cole re- 
flects the growing popularity of things 
Western. The firm has sculptured a com- 


plete series of realistic Western pieces, of 
which the skull pictured is an example. 
Third, for small stores without a profes- 
sional displayman, the company is offering 
a line of set pieces around its regular 
papier mache sculpture, incorporating fol- 
iage, paper tubing, and the like to make a 
complete, ready-to-use window _ setting. 

At the upper left on this page is a barber 
shop quartette setting for Easter, designed 
by Gardner Displays, Pittsburgh. The 
figures are of papier mache and appropri- 
ately costumed. 

The giant aviary was designed by Adler- 
Jones Company, Chicago, and executed in 
the firm’s metal and flower departments 
It is constructed of heavy wire, finished 
in white or any color desired, and deco- 


vine of cloth orchids and 
green cloth leaves. Puffed orchid netting 
lines the inside ledge of the aviary. The 
overall size is 7 feet 2 inches high, 4 feet 
9 inches wide, and 2 feet 4% inches in 
depth. 

From Harry C. Cohen, Pittsburgh, comes 
the bunny displayer pictured next, part of 
this firm’s line of wire novelties for spring 
and Easter. 

The firm of A. Lutz, New York City, 
has long been noted for its work in rattan. 
Illustrated in the last two photographs 
with this article are two Lutz units. The 
first is a rattan what-not capable of many 
display uses; it is 40 inches in width by 
72 inches in height. The rattan leaf dis- 
player is 36 inches wide by 84 inches tall. 


rated with a 
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glitter”. The glitter was continued in the 
rope of silver beads by which the manne- 
quin led the reindeer sleigh. The back- 
grounds were painted flat blue and the 
floors were covered in a powdery snow. 

In a spectacular treatment and _ with 
accompanying copy reading, ‘“Macy’s, 
Everybody's Santa Claus, is your bridge 
to a Merry Christmas”, Window Display 
Director John R. Foley used the Broadway 
series of windows to depict the important 
bridges leading into New York: The Wash- 
ington, the Manhattan, the Triborough, the 
Brooklyn, the Queensboro-and the Williams- 
burg, subtly suggesting also the accessi- 
bility of Macy’s to these outlying communi- 
ties. ( 

Against soft blue curtain backdrops, on 
which were painted faint suggestions of the 
Marhattan skyline, gilded bridge structures 
linked the windows. These structures were 
fully outlined with tiny lights. Metallic 
blue on the floor simulated water into which 
extended snow-banked land projections, 
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Magic Christmas Settings 


HE moonlight quality of the 
lilac-violet color range as expressed in 
further established 

Moore in a bank 
windows, when each man- 


mauve- 


evening gowns 
Display Director Gene 
sonwit Teller 
was posed in a large crescent 
was covered in a silver-blue 
The depicted features of the man-in- 
expressed justified admiration as 
on the Night 
of the airy glass 
Vl covered the floor of the and 
the silver-blue lighting further sustained 
the mood of the settings 
\ series of reindeer cutouts 
occupied the side stretch of Bonwit's win- 
The reindeer was painted white and 
make his 
branch as antlers 


was 


very 
which 


Queen of the 
spun 
window 


white 


white sleigh 


dows 
two glass 
body, with a tree 

The glass shelves were ladened with gift 
items, pertinently described in the window 
legend as “All part of Bonwit’s Christmas 


shelves were used to 





starry lights bordering the shore. A gift- 
laden barge was pulled under each bridge 
by a gala white and blue tug. 
Mannequins wearing featured 
proudly on the bridges, 
lingerie gift suggestions were 
for highlighting. Clusters of blue balls 
and small white Christmas trees added 
festive touches. In the Washington bridge 
setting the merchandise story opened with 
black for the nightdresses and robes and 
accompanying pieces of intimate apparel. 
A gold and white decorative theme was 
employed by Edward von Castleberg, di- 
rector of window display, in the six windows 
at Bloomingdale’s when devoted to “En- 
chantress Gifts with the air of pure luxu 


negligees 
and other 
arranged 


stood 


—Upper left and right, by Gene Moore, Bon- 


. . Above, by John R. Foley, R. H. 
Macy & Co. ... Left, by Edward von Castle- 
berg, Bloomingdal . . (All photographs 
by courtesy of Virginia Roehl Studio, New 
York City) — 


wit Teller. . 
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n Manhattan 


thereby aptly describing not only the fea- 
tured lingerie but also the settings. 

Two mannequins were posed in an oriel 
window, which was so designed that the 
spectator could look through into the ad- 
joining window scene. The construction 
of the bay window was finished in white 
with gold spatter and the Midas touch was 
continued in the bird cage and foliage 
which hung within the constructed recess. 

The window seat on which the manne- 
quin took her ease was upholstered in 
cherry red flecked with gold and was a 
repeat pattern of one of the robes worn in 
the adjoining window. In the foreground 
of the window tree branches treated to 


—Upper left, by Phillip Nogga, Blooming- 

dale's. . . . Upper right, by R. J. Mackenzie, 

W. & J. Sloane. . . . Above, by Henry Calla- 

han, Lord & Taylor. . . . Right, by John Rob- 
ert Cobb, Henri Bendel’s— 
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give a fragile cobweb effect displayed 
white lingerie, while the three mannequins 
wore yellow-gold robes. 

The art work on the backwall suggested 
a Renaissance effect and achieved an ex- 
cellent perspective which was executed in 
tones of gray, gold and white with a very 
minor introduction of red. Blown glass 
stars were suspended through the scene 
and the valance was finished in branches 
conventionally flocked in white and spaced 
with gold ornaments. 

The pleasing white and gold theme was 
also effectively employed by Phillip Nogga, 
director of interior displays, for the holi- 
day theme throughout the main floor at 
Bloomingdale’s. 

All of the floor columns were enclosed in 
the tenuous cobweb-like flocking, in design 
created to give the effect of a luxurious 
white Christmas tree. The fairyland char- 
acter of the tree was furthered by a multiple 
number of bee-lights and plastic tear drops 
spaced through the full branches. 





By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Approximately 9,000 plastic snowflakes in 
various sizes were suspended from the ceil- 
ing on the main floor, and the introduction 
of gold appeared in the sprayed bird cages, 
ornamented with gold and green foliage— 
combined as they were with the glass 
enclosed shadow-boxes they served as ledge 
displays for accessory gift suggestions. 

Within a cut-out section of the backwall 
Display Director R. J. Mackenzie con- 
structed a miniature interior scene of Tiny 
Tim’s home for a W. & J. Sloane window, 
bearing the legend “And so as Tiny Tim 
observed—God Bless Us Every One’” 

The shadow-box, in free m design, 
was covered with gauze and lighted from 
behind to highlight the animated poses of 
each member of the family. The background 
for the window was a starry blue sky 
speckled with tiny pinpoint lights. 

A white doorway, hung with a wreath and 
casting a welcoming light from within, 

[Continued on page 87] 
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Display Specialties 


NDER the general heading of display 
| specialties comes a legion of items 
far too numerous to enumerate here. 
With this article are pictured 
specialties offered by a number of 
leading firms in the field 
First is shown a “Crystalac” 
arch. Styled in baroque design, this “Crys- 
tafoam” archway by W. L. Stensgaard & 
Associates, Inc., Chicago, is finished with 
a hard surface to simulate stone. Both the 
full-round columns and the hali-round arch 
are covered with chartreuse mohair fabric, 
the arch being overlaid with antique scrolls 


some 33 
the 


Romanesque 


' The antique stone is finished in a simulated 
> red sandstone with gold and white flecks, 


while the 44-inch wood base is finished in 
simulated granite. Size, approximately 7 
feet 6 inches in height, 55 inches wide, and 
20 inches deep. A similar unit is available 


' with a slanting arch. 


Second is the “Line-O-Scribe” MS-711 


* card-writing machine of The Morgan Com- 


pany, Chicago. This is a complete, selif- 
contained unit requiring but 24 by 26 inches 
of floor area and handling every size, length- 
wise or crosswise, up to 7 by 11 inches on 
paper or cardboard. Morgan has also an- 
nounced a fast-drying ink which sets under 
the pressure of printing; with its use signs 
can be used on merchandise within five 
minutes. The ink is packed in %-pound 
tubes and 1l-pound cans and is furnished with 
special composition rollers, special cleaner, 
and ink justifiers. 

A mannequin wig made of 100 per cent Du 


—Upper left, by W. L. Stensgaard & Asso- 
ciates, Inc., Chicago . . . Upper left center, 
by The Morgan Company, Chicago . . . Upper 
right center, by Meyer Jacoby Corporation, 
New York City . . . Upper right, by Patent 
Panels Division, Wisconsin Studios, Milwaukee. 
. . « Lower left, by D. G. Williams, Inc., New 
York City . . . Lower right, by Decorative 
Displays, Maspeth, N. Y.— 





Pont nylon, by Meyer Jacoby Corporation, 
New York City, is next illustrated. One of 
a number of similar nylon wigs made by the 
company. se of nylon is said to give a 
greater lustre and make the wig more 
attractive under lights, as well as making 
possible more intricate and _ attractive 
coiffures; also nylon wigs are non-inflam- 
mable. Meyer Jacoby is also the producer 
of Santa Claus wig and beard sets made 
of nylon. ‘ 

“The most versatile display screen ever 
offered to the trade”, is the way “Patent 
Panel s” are described by Patent 
Panels ion of Wisconsin Studios, 
Milwaukee. This display piece can be had 
in a variety of sizes, shapes and combina- 
tions. It features a perforated %-inch 
tempered hardboard, double-sided screen 
into which metal brackets can be inserted 
in almost any position, angle or pattern. 
The entire piece is framed with white pine 
in sturdy construction. Although each 
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screen (6 feet high by 24 inches wide) is 
an independent unit, any number of screens 
can be fastened together to make a con- 
tinuous display background; the panels are 
fastened together by means of a_ special 
clip which can be snapped into place by 
hand. Metal brackets are supplied with 
the screens in any quantity desired. Dis- 
plays up to 40 pounds can be supported 
by a pair of brackets. “Patent Panel 
Screens” are offered in pearl gray or ivory, 
finished with three coats of sprayed lacquer 
on both sides. 

At the lower left on the same page are a 
couple of cherubs, not of the classic tra- 
ditional style but more of the humorous 
and impish type, offered by D. G. Williams, 
Inc., New York City. Made of composition, 
they are full round. Mary Brosnan, in 
cooperation with Gene Moore of Bonwit 
Teller & Co., designed and made eight 
different cherubs of this nature for use in 
Moore’s Christmas windows during the 
season just past. 

The cherubs are followed by a tropical 
beach scene from Decorative Displays, Mas- 
peth, L. I., N. Y., a photographic reproduc- 
tion on fine, soft close-weave rayon crepe. 
One of a number of colorful scenes similarly 
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available, the beach setting is made up of 
panels 100 inches high by 42 inches in 
width. 

The 6-inch jointer made by 
Company, Toledo, has a table 6 inches by 
36 inches (5 inches longer than most) It 
is said to be the only 6-inch jointer with 
quick-acting fence locks at both ends. The 
2¥%-inch diameter cutterhead has a 3-inch 
diameter cutting are for freer cutting “rake- 
angle” to knives, for a chatterless and much 
smoother shearing cut. Cutterhead and 
bearings will withstand speeds up to 5,500 
rpm. 


Boice-Crane 


Pictured next is a group of ram heads 
made by Tri-Trix, Inc., Milwaukee. For 
decorative purposes, these are made out 


of cast rubber and are practically unbreak- 
able. Other units include panther heads, 


steer head, heraldic lions, and _ scrolls 


—Upper left, by Boice-Crane Company, To- 
ledo . . . Upper left center, by Tri-Tex, Inc., 
Milwaukee . . . Upper right center, by Rey- 
nolds Printasign Company, Chicago . . . Upper 
right, by Rapid Copy Service Studios, Chi- 
cago . Lower left, by Display Equipment 
Company, Adrian, Mich. . . . Lower right, by 
General Plastics Corporation, Marion, Ind.— 
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The attractive brunette in the next 
photograph is operating a “Printasign”, 
product of Reynolds Printasign Company, 
Chicago. The machine prints showcards, pin 
tickets, and window posters; it works like 
a typewriter, thus eliminating type-setting. 
Specifications: Height, 6 feet 2 inches; 


width, 4 feet; depth, 4 feet; weight, 350 
pounds. 

A truly unusual service to the display 
field is rendered by Rapid Copy Service 


Studios, Chicago, in the production of giant 
cutouts capable of many uses. Pictured 
here by the young lady is the life-size figure 
of a farmer leaning on a shovel, blown-up 
from a carefully posed photograph. Practi- 
cally any subject is available. Another 
service of RCS is the production of photo- 
murals for display use, made either from 
one’s own negative or selected from a 
catalogue of scenic views taken by leading 
photographers in various parts of the 
country. 

The “Jiffypress” card-writing machine 
pictured next is by Display Equipment 
Company, Adrian, Mich., and was designed 
for making price tickets and small descrip- 
tive signs up to 4 by 5% inches in size. 
It comes complete with type, ink and a large 
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—Top, left, by Showcard Machine Company, 
Chicago ... Upper left center, by Maharam 
Fabric Corporation, New York City .. . 
Lower left center, by International Register 
Company, Chicago . . . Lower left, by Herz- 
berg-Robbins, New York City . . . Upper 
right, by Art R. Cohen Company, Pittsburgh. 
. . . Upper right center, by Eaton Brothers 
Corporation, Hamburg, N. Y. . . . Lower right 
center, by the Hotchkiss Company, Norwalk, 
Conn. . . . Lower right, by McGowen Plastics, 
Lansing— 


group of logotype words for various kinds 
of retail stores. The company’s larger 
card-writing machine is called the “Sign- 
press”, and the firm during 1951 will intro- 
duce new type faces and new groups of 
logotype words for use with it. 

(Giant plastic illuminated bells, as pic- 
tured, were introduced recently by General 
Plastics Corporation, Marion, Ind., for use 
during the Christmas season or for patriotic 
events. Moulded in three-dimensional relief, 
each bell is lighted separately from within; 
the bells also can be had with a single 
face and “Masonite” back for building 
front application. The unit pictured is 10 
feet wide by 5 feet high, weighs 45 pounds, 
and the bells are 38 inches in height. 

At the upper left on this page is seen a 
girl using one of the card-writing machines 
made _by Showcard Machine Company, 
Chicago. Several models are available, 
designed to handle the requirements of 
different size cards. Each model is simple 
and speedy to operate, with few moving parts. 
As many colors as desired can be printed 
in one operation, while the machines will 
print any kind of cuts, trade-marks or slo- 
gans. Cards can be printed lengthwise, 
crosswise, or at any angle. 

Eighteen characters now make up the fam- 
ily of “Benders”, marketed by Maharam 
Fabric Corporation, New York City; a 
group of them, including a bride, graduate, 
baseball player, golfer, monkey, jitterbug, 
and ballet dancer, is pictured. These dis- 
play figures are made’ of flexible metal and 
foam rubber and are equipped with clip 
hands to hold merchandise or sales mes- 
sages; they are artistically clothed and 
can be bent into amusing and appealing 
positions. 

One of the truly indispensable articles 
used in display is the well-known “Cutawl” 
of the International Register Company, 
Chicago. Pictured here is the latest model. 
Its functions as a cutting machine are too 
familiar to displaymen to need description. 

International Register reports certain 
major improvements have been made in 
Model K-10. The company is now supply- 
ing this “Cutawl” with a new type of 
guide foot, larger at the base and with a 
deeper and longer notch to allow for free 
movement of the chisel. This change will 
cut down considerably the chances of break- 
ing the guide foot. Another major change 
is the addition of a new type adjustable 
swivel brake. The old type brake caused 
“chatter” or “dancing” when cutting curves, 
which resulted in rough edges. The new 
brake can be adjusted for cutting various 
materials when using different chisels. This 
feature permits smoother cutting on curves. 

Concluding the same column is a group 
of millinery wig heads made by Herzberg- 
Robbins, New York City. The back is 
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—Top, left, by Dolores, Cincinnati . . . Upper 
left center, by National Ribbon Corporation, 
New York City . . . Lower left center, by 
Union Novelty Company, New York City .. . 
Lower left, by Taffel Brothers, Inc., New York 
City . . . Upper right, by Madisonia, Inc., 
New York City . . . Upper right center, from 
Douglas Fir Plywood Association . . . Lower 
right center, by Display Craft, Grand Rapids. 
. « « Lower right, by Vaughn Displays, Inc., 
Minneapolis— 


purposely cut away so that hats can fit 
snugly. The wig heads shown in the 
accompanying photograph are available in 
any one of the four wig styles shown, plus 
another not pictured; wigs come in any 
style or color. Also not shown is a chignon 
style wig just recently introduced by Herz- 
berg-Robbins. 

The background in the display at the up- 
per right is madeé up of “Bloxolite” plastic 
blocks available from Art R. Cohen Com- 
pany, Pittsburgh. The blocks are furnished 
together with framing strips to make it 
possible for the displayman to construct 
his backgrounds or displayers to fit his 
requirements. They can be had in bulk, 
as mentioned above, or in attractive pre- 
built displayers with pastel lacquer finished 
wood to set off the blocks. 

Eaton Brothers Corporation, Hamburg, 
N. Y., is introducing a revolutionary new 
feature in grass mats for the display field. 
Overedging has long been used on the cut 
edges of fine rugs, and now this same 
process is used for Eaton mats as _ illus- 
trated, making it unnecessary to trim frayed 
buriap, cut off uneven ends or flatten 
bulky hems. Eaton grass mats are said to 
be the only display mats made in _ this 
manner. 

The No. 18 automatic tacker of the E. H. 
Hotchkiss Company, Norwalk, Conn., is 
shown next. Simply by pressing down on the 
handle, powerful leverage is exerted which 
drives twin-point staples exactly where they 
are needed—within one-sixteenth of an inch 
of an edge or in confined spaces where a ham- 
mer can’t be used. Finely finished in frosted 
nickel, the tacker has.a die-cast frame with 
hardened steel working parts. Weighing 
only 29 ounces, the device has a magazine 
which holds a strip of 140 staples. 

Handsome plastic shells that slip over the 
neck of men’s shirt and clothing forms are 
being manufactured by McGowen Plastics, 
Lansing, Mich. They can be provided either 
plain or with the store signature, as pictured. 

Fanciful winged hearts are enclosed in the 
heart-shaped aviary in the display at the 
upper left; the hearts are made by Dolores, 
Cincinnati. 

Some of the numerous ribbons available 
from National Ribbon Corporation, New 
York City, are displayed by the young lady 
in the next photograph. The company is 
now preparing a special assortment designed 
especially for display people and will soon 
announce the results. 

Capable of many display decorative uses is 
the new “Glittertwist” garlanding offered by 
Union Novelty Company, Inc. New York 
City. It is made of non-tarnishing, fireproof 
metal alloy and comes 5 feet to the piece, 
rolled and packed in space-saving tubes only 
3 by 3% inches in size. Usable for either 


[Continued on page 94) 











OTED for its character figures is the 
firm of Barrango, of San Francisco, 


shows the 


and the first illustration 
latest addition to the company’s mannequin 
line—a 48 long stout 
Standing with hands clasped in front of 
him is one of a series of “Mr. Beaumonde” 
men's mannequins by Korrect-Way Displays, 
St. Louis. The figures come with adjustable 
arms and legs for posing in a 
great many natural positions. Featured is 
a new brush-blended finish, while the eye- 
brows, mustache and temples are 
distinguished touch of gray. 
W. M. Zeppen-Field Studios, Hollywood, 
has brought out a new line of men's manne 
two of which are pictured in the 
illustration. men’s figures 
wooden wooden leg 
and can be rigid, semi- 
-which is 


versatile 


given a 


quins, 
third 
have new 
fittings 
flexible, 


These 
arms and 
had in 


three-quarter flexible 
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Mannequins 


either left or right leg flexible as illus- 
trated here—and fully flexible, which is with 
both legs flexible. 

\ new, enlarged group of 24 mannequins 
has been introduced for January by Magnani 

annequins, New York City. Shown at 
the lower leit is one of the figures. George 
Magnani, head of the firm, in speaking of 


—Upper left, by Barrango, San Francisco... 
Top center, by Korrect-Way Displays, St. 
Lovis . . . Upper right, by W. M. Zeppen- 
Field Studios, Hollywood Lower left, by 
Magnani Mannequins, New York City ; 
Lower center, by Nat Siegel, Inc., New York 
City .. . Lower right, by National Art Studio, 
Chicago— 





the group “The series is composed 
of 18 misses in size 12 and six juniérs in 
size 9-11. They have been designed to wear 
the newest styles. It is the new) pencil 
silhouette and each figure incorporates all 
the newest construction features for which 
Magnani has become famou 
Pictured next are two utility forms by 
at Siegel, Inc.. New York City. Qf all- 
papier mache construction, with cut waists, 
they are ideal for the display of brassieres, 
corsets, girdles, underwear, bathing suits, 
and similar merchandise. They can be 
furnished with jute, spun glass, or horsehair 
wigs, and with natural or painted features. 
To conclude the mannequins and forms 
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And Forms 


pictured on the first page of this article, 
at the lower right is shown one of the new 
mannequin line of National Art Studios, 
Chicago. 

At the upper left of the second page is 
shown one of the new deb mannequins 
created by Mileo Mannequins, of New York 
City. “Action, yet with the dignity of a 
debutante” is the way a spokesman for the 
firm describes them. 

The next photograph shows the reproduc- 
tion of a mannequin from a live model. 
The sculptor, Joaquin Priego, is well known 
for his work in South America and has had 
experience with a leading mannequin firm 
in the United States. At present he is 





sculptor and part owner of Mannequinland, 
Inc., of New York City. 

A “Scribble Sculpture” mannequin is at 
the upper right on this page. It is made 
by Ben Walters, Inc., New York City, by 
soaking especially prepared strips in 
“Celastic’ and building up the figure as 


—Upper left, by Mileo Mannequins . . . Up- 
per center, by Mannequinland, Inc . Upper 
right, by Ben Walters, Inc.; all these firms are 
in New York City . . . Lower left, by Korrect- 
Way Displays . . . Lower center, by W. M. 
Zeppen-Field Studios . ower right, by L. 
Darling Company, Bronson, Mich.— 








desired; after drying, the strips become 
rigid, but the figure is amazingly light. 
“Scribble Sculpture” is sold only through 
Ben Walters, Inc., and D. G. Williams, Inc., 
New York City. 

Pertly posed at the lower left is one of 
a series of “La Petite Femme” junior 
mannequins by the Beau Monde Division 
of American Fixture & Mfg. Company, 
St. Louis. 

This is followed by a group of three man- 
nequins by W. M. Zeppen-Field Studios, 
Hollywood. The women and junior figures 
of this firm are all light weight papier 
mache and highly styled, with the latest 
in hair styles or wigs. 


Al Parke, sales promotion manager of the 
L. A. Darling Company, Bronson, Mich., 
comments on the two mannequins at the 
lower right as follows: “Darling's all- 
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plastic mannequins are styled by New York 
City’s top fashion talent; they are store- 
tested, volume sales producers. They are 
made of genuine plastic, not coated or 
impregnated fibre, fabric, paper or plaster. 
All parts (except the rubber hands) are 
one piece plastic eliminating buckling 
seams. The bonded ‘fleshtone’ color can 
not chip or peel. They have a long life 
and low maintenance cost.” 

Illustrated next is a duo created by 
Korrect-Way Displays, St. Louis. Pictured 
is. one of a series of “La Femme Naturelle” 
misses’ mannequins, shown with one of the 
new “Mr. Beau Monde” men. 

The form shown after the mannequin 
couple is by Nat Siegel, Inc., of New York 
City, and is of utility nature. Of rubber 
construction, it is unbreakable and has a 
removable arm, ears for earrings, is self- 
standing, and has a rose petal finish. It is 
designed for the display of hats, scarfs, 
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'—Upper left, by Korrect-Way Displays . . . 
'Top center, by Nat Si Upper 
right, by Mileo Mannequins . . . Lower left, 
by W-H Window Display Form Company, 
New York City . . . Lower center, by L. A. 
Darling Company . . . Lower right, by Red 
Wing Products, Bellerose, N. Y.— 


neckwear, fur pieces, jewelry, and the like. 
It can be furnished with either jute or 
horsehair wig. 

From the No. 501 misses’ series of figures 
made by Mileo Mannequins, New York 
City, comes the next photograph. It is 
described by the company as having an 
“attractive, interesting face with a new 
type of art work,” and is designed to wear 
misses’ apparel in such a way as to show it 
to the shopper to best advantage. 

To avoid the decapitated look of many 
blouse forms, The W-H Window Display 
Form Company, of New York City, has 
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added an interesting neck treatment as 
pictured below. Blouse and sweater forms 
make up the bulk of the volume done by 
W-H, and they are available in a great 
variety of finishes. The company recently 
was compelled to move into much larger 
quarters in order to handle their growing 
business. 

Pictured next is a set of three propor- 
tioned, all-plastic hose forms by L. A. Dar- 
ling Company, Bronson, Mich. Graduated 
in true proportions to maintain the relative 
dimensions in over-all height, knee height, 
thigh, calf and ankle, the forms are finished 
in “fleshtone” plastic, with no seams or 
snags. The tall, average and medium 
short set (as illustrated) are displayed on 
a natural wood base. Another set, not 
pictured, includes a short hose form. All 
four forms may be purchased separately 
if desired, to spot hosiery departments. 

Concluding the illustrations on the same 
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page is a photograph of the “Dainty Form” 
produced by Red Wing Products, Bellerose, 
N. Y. This is a heavy-duty, clear plastic 
form for the display of girdles, briefs, 
panties, garter belts, and similar intimate 
wear. The form stands by itself or it can 
be attached to any T-stand; when attached, 
it tilts and swivels to any angle. The plastic 
will not chip, peel, crack or discolor. 

Of similar construction to the “Scribble 
Sculpture” mannequins described in the 
foregoing are the forms shown at the upper 
left. They are available from Ben Walters, 
Inc., or D. G. Williams, Inc., both of New 
York City. 

Next is seen a figure made by Mannegqin- 
land, Inc., New York City. A company 
representative states: “We are trying to 
give to the market an expensive looking 
figure at a very low price. They are sculp- 
tured by Joaquin Priego, quite well known 
in South America for his ability, and 
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—Upper left, by Ben Walters, inc. . . . Upper 
center, by Mannequinland, Inc. . . . Top right, 
by Frankel Display Fixtures, New York City. 
. « « Lower left, by L. A. Darling Company. 
. . « Lower center, by Handiform Plastic Cor- 
poration, New York City . . . Lower right, by 
Korrect-Way Displays— 


formerly for several years with a leading 
mannequin firm in the USA. Mechani- 
cally, our figures are among the best and 
the finishing, wigs and decorations are in 
very skillful hands.” 

A “Two-in-One” sock form by Frankel 
Display Fixtures, New York City, is made 
with an interchangeable locking collar 
that fits into the socket to make a full- 
length sock form, eliminating the need for 
forms in two sizes. This, as well as women’s 
forms, is produced under methods that mould 
the natural flesh tint into the form; thus the 
forms will not scuff or fade. 

At the lower left is a low shell 


cost 


fT 


form with outstanding fashion features for 
the display of blouses and sweaters. It is 
by L. A. Darling Company, Bronson, Mich., 
and has full-round neck and _ full-round, 
gently sloping shoulders. It is constructed 
of genuine plastic for long life, light weight 
and ease of handling. The finish is “Flesh- 
tone”. 

A movable thumb is one of the features 
of the plastic hands made by Handiform 
Plastic Corporation, New York City. The 
natural flesh tint is in the plastic, and there 
is no painted surface to chip or peel. This 
hand has a flange base for standing, and 
a bored base for use on display fixtures. 

From the family of new neckwear heads 
developed by Korrect-Way Displays, St. 
Louis, comes the unit which concludes this 
article. It is for the display of scarfs, 
jewelry, fur pieces, neckwear and accesso- 
All of the three heads in this group 
are fitted to wear earrings. 


ries. 
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fluorescent light, incandescent light, direct, 
indirect, pin-pint, focused, diffused, flood 
and spotlight, lime-light and. cove light. 
From our dealings with clients and from 
lecturing at colleges and consumer and 
retailer organizations we have found that 
most people have a vague notion of what 
all these various terms imply. However, 
this vague notion is not well founded 
knowledge and by the wrong application of 
the different types of lighting more harm 
than good can come. 

And yet modern store design and display 
desperately depends on the correct com- 
bination of the available lighting sources. 
The most unexpected questions pop up. 
Many retailers believe that indirect light 
is the only modern light. Others believe 
that fluorescent light is the only light to be 
want to know whether fluo- 
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of merchandise requires a different treat- 
ment. Each type of lighting has its own 
meaning and purpose. Let's proceed as 
systematically as the matter itself permits. 
We will find that several terms apply to 
different types of light and that we will 
repeat ourselves while describing different 
aspects. 

Incandescent light comes from the pear 
or apple-shaped bulb equipped with a fine 
filament inside the glass through which an 
electric current is sent, causing the filament 
to light up. A 6-watt incandescent bulb 
converts 85 per cent of the energy created 
by the electrical current into radiant heat. 
The balance is turned into 40 lumens or 
light units. In other words, the incan- 
descent bulb creates a great deal of heat 
and a sma!l amount of light. 


Fluorescent light stems from a powder 


Lighting And Display 


By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


ORE or less thoroughly we have 
named the types of electric lighting 
needed in the various store and 

showroom designs on which our earlier 

articles were based. 
We have thrown in specifications such as 


LIMELIGHT 


rescent light can be used together with in- 
candescent light. Others think that fluo- 
rescent light is a ghastly, bluish light. And 
so it with infinitely many more 
misconceptions. 

The truth is that each room and each type 
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contained in a long narrow tube through 
which electric current is sent. A 6-watt 
fluorescent bulb converts 25 per cent of its 
energy created by the electric current into 
radiant heat while the balance is turned 
into 192 lumens or light units. 

In other words fluorescent light uses the 
same amount of wattage to greater advantage, 
is more economical and creates less heat. 

However, fluorescent light can not be used 
for all purposes of lighting. There are some 
types of light which can be created either by 
fluorescent or incandescent light. 

We can obtain from incandescent light di- 
rect, indirect, pin-point, focused, diffused, 
cove and lime-light. With fluorescent light 
we can get direct, indirect, lime and cove 
light but not focused or pinpoint light, flood 
or spotlight. 

We speak of direct light when the rays of 
the light hit the room or object without being 
reflected previously. We deal with indirect 
light if the source of the light is not visible 
to the eye and the light beam is thrown 
against another surface such as a ceiling or 
screen and only by bouncing back from that 
surface shines on the object or room. 

Cove light is an example of indirect light. 
Here the light source is hidden in a trough— 
in our sketch near the ceiling. It is thrown 
against the ceiling and bounces back into the 
room. In this process a certain amount of 
light gets lost. The result is a more or less 
even, subdued light suitable for pleasant all- 
over lighting. 

Pin-point light is created by light that is 
channelled through a tiny opening or a con- 
denser lens, which concentrates the light onto 
a minimum area. It is designed to accen- 
tuate a small display or object and to lift it 
dramatically out of a more or less dark back- 
ground. It could be considered as the oppo- 
site to indirect light. 

Focused light is produced by a tulip-shaped 
projector also limiting the light to a certain 
area, which, however, is much wider than 
that of the pin-point lamp. It is frequently 
called a spotlight. 
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With the same fixture we can produce a 
flood light, which floods an even wider area 
with light. The difference lies in the use of 
bulbs. The spotlight bulb keeps the light 
within a small circle, while the flood light 
spreads the light into a maximum area. 

Diffused light is obtained when the rays of 
the light are broken by a frosted glass or 
similar means and is diffused into the widest 
possible angle all over the room. 

Another way of describing and_ utilizing 
light is that dealing with the various levels. 
The levels determine the various degrees of 
atmosphere. Ceiling light is the coolest, most 
impersonal light. Eye-level fixtures frequent- 
ly produce a feeling of distance and spacious- 
ness. 

Lime-light is a light installed at floor level 
or sunk into a dais or the floor itself. It 
produces a theatrical effect merely by pro- 
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ducing the shadows above the object dis- 
played, shining through fabrics, and accentu- 
ating textures. 

Below is a short summary of the terms we 
have outlined, indicating their various uses: 
For general visibility use indirect light. 

For bright all-over light use direct light. 

For drama and accent use pin-point, spot, or 
flood light. 

For magic appeal use lime-light. 

For true color and matter of fact quality use 

a combination of soft white, daylight and 

white fluorescent light. 

warmth in atmosphere use incandescent 

plus fluorescent light. 

As the above indicates, the colors of the 
displays derive different shades from the light 
types used. Fluorescent light has a tendency 
to bring out the cold quality in a color and 
to accentuate its bluish character. Red under 


For 
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fluorescent light will show up with a slightly 
purple tone. However, compared with in- 
candescent light, and if used in the above 
outlined combination of soft white, daylight 
and white light, it will produce a color effect 
closest to that obtained outdoors in daylight. 
We have watched demonstrations of new types 
of fluorescent lighting soon to be in circula- 
tion which will still further facilitate this 
true color effect. 

Incandescent light with its yellow cast will 
accentuate the orange quality and the same 
red that appeared to be purple when dis- 
played under ordinary fluorescent light. 

The careful designer will give much thought 
and particular attention to the proper type of 
lighting for any specific problem, as it can 
be seen how far-reaching the psychological as 
well as the visual effects of light and color 
become in the presentation of all merchandise. 
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Fixtures And Displayers 


T has not been many years ago since 
metal fixtures were in extremely short 
suply, and those made of plastic were 

little more abundant. As yet that situation 
has not returned to plague the fixture 
manufacturers, but with the increasing use 
of metal for war production and with plastic 
to follow suit, in all probability, it is an 
excellent time for displaymen to figure 
their requirements for a good many months 
in advance. A wide variety of fixtures 
and displayers of all types is shown in this 
article. 

At the upper left is a mannequin bench 
or display table, 18 inches high with a 
heavy 12 by 36-inch solid “Lucite” top. 
It is provided with two hollow “Lucite” 
columns which can be filled with liquid 


type of material to obtain color 
combinations with heavy 8 by 8-inch 
“Lucite” bases. The columns have further 
utility, since they can be used individually 
with round shelf tops. This bench is a 
product of Scheuer Creations, Inc., New 
York City. 

The use of transparent plastic display 
boxes for shirts and similar merchandise 
has become more frequently in use during 


or any 


—At the upper left, by Schever Creations, 

Inc., New York City . . . Upper right, by 

Visual Sales Company, Hackensack, N. J... . 

Lower left, by Mutual Display Mfg. Company, 

Cleveland . . . Lower center, by Doerr & As- 

sociates, Portsmouth, Ohio . . . Lower right, 
by Korrect-Way Displays, St. Lovis— 
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the past year or so. Pictured next are 
some of the units of the Visual Sales Com- 
pany, Hackensack, N. J. The box locks 
together to form one complete unit; but 
because the two trays are of different shapes, 
the unit can be converted to an eye-level 
counter display. When the cover is in- 
verted it forms an easel which tilts the 
larger counter display and angles it toward 
the customer, providing a_hard-to-resist 
merchandising package. 

The universal appeal of primitive drums 
is well known, and in the next photograph 
we see drum-shaped units used as dis- 
players. This is a_ three-piece general 
merchandise display set of great beauty. 
The units’ are finished in shadow-green 
lacquer and highlighted in gold; other colors 
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may be had on request. Tripod legs are all 
removable. The manufacturer is Mutual 
Display Mfg. Company, Cleveland. 

At the lower center of the same page is 
a two-panel bamboo screen, by Doerr & 
Associates, Portsmouth, Ohio. A functional 
screen designed for background use and 
merchandise display, the unit is of solid 
wood construction finished in light char- 
treuse with natural bamboo rods. The 
burlap covered backgound contains wire 
ounlines of tropical vegetation with color- 
ful wood backboards in orange, yellow, 
green and brown. Size of each panel, 84 
inches in height by 22 inches wide. 

Concluding the illustrations on the same 
page, at the lower right is a new “Contem- 
pora” circular garment rack by Korrect-Way 
Displays, St. Louis, featuring 11 feet of 
hanging rail. It is available with a dis- 
play platform for showing a display or a 
three-quarter mannequin. The platform is 
made of solid limed oak. 

A touch of France is seen in the next 
photograph, presenting two units made by 
Decorative Plant Corporation, New York 
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City. At the left is a wire displayer with 
mesh shelves; it is approximately 54 inches 
overall. At the right in the same photograph 
is a reproduction of the Eiffel tower, made 
of expanded metal wire. It is 714 feet in 
height. 

At the upper center are several functional 
and decorative display screens by Quensell 
Displays, Inc., Forest Hills, L. L, N. Y. 
They are 27 inches wide by 48 inches in 
height, and the shelves are 10 inches long 
by 6 inches wide. Of wood construction, 
they have a soft white lacquer finish. They 
are particularly suited for bathing suits 
and beachwear, Southern travel and cruise 
wear displays. 


—Upper left, by Decorative Plant Corporation, 
New York City . . . Upper center, by Quenseil 
Displays, Inc., Forest Hills, N. Y. . . . Upper 
right, by W. L. Stensgaard & Associates, Inc., 


Chicago . . . Lower left, by Lico Display Fix- 

tures, New York City . . . Lower center, by 

Personality Plastics, New York City . . . Lower 

right, by L. A. Darling Company, Bronson, 
Mich.— 





The carved horse is a new design in 
displayers, among a number of new items 
to be found in the line of W. L. Stensgaard 
& Associates, Inc., Chicago. The horse, in 
particular, is excellent for the display of 
men’s furnishings. Qffered in three different 
finishes, the horse is produced on the 
Stensgaard multiple carving machines. 

One of four new free-flowing plastic units 
primarily suited for jewelry, perfumes, and 
the like—by Lico Display Fixtures, New 
York City—is seen at the lower left on the 
same page. Lico’s new line includes about 
40 new items, which supplement the firm’s 
basic line of well over 500 stock fixtures. 

Personality Plastics, Inc.. New York City, 
is marketing a line of garment hangers 
like those shown here. These are ladies’ 
transparent plastic hangers, notched top 
and bottom for strapped garments. They 
are fitted with rust-resistant wire swivel 
hooks and come in crystal, ruby, emerald, 
sapphire, and amber jewel-tone colors. 

The garment rack at the lower right on 
the same page is by L. A. Darling Company, 

[Continued on page 100) 
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Los Angeles Display Ends The 


HE general trend toward simplicity in 
Los Angeles display, and the spotlight- 
ing of single features as centers of 
interest, was abandoned during December 
as windows all over this city’s extended 
area became busy with gift merchandise 
gathered together from any and every de- 
partment 
Even T. W. Floers, director of display at 
W. & J. Sloane’s new store in Beverly 
Hills, had his corner window on Wilshire 
at Camden filled with gifts for both “her” 
and “him”. Although his windows operate 
on elevators, he left the display at street 
level and displayed bone china, silver and 
crystal in green and white gift boxes. His 
assistant — Neil Carruthers, who handles 
the lighting — accented three lamps by 
having them both lighted and spotlighted. 
He put an amber spot on a satinwood sec- 
retary desk in the background, and red 
spots on the red Regency paper on three 
walls. This use of red on red created a 


very warm effect, particularly as it was 
complemented by a dark green leather 
chait on.a white shag carpet, and by gar- 
lands of flocked evergreen around the top. 

Floers lowered window number two, thus 
accommodating a 16-foot tree which he 
decorated with 240 lights and 180 orna- 
ments of assorted sizes and shades of gold. 
He borrowed little boy and girl manne- 
quins from Jim Buckley at Saks-Fifth Ave- 
nue and placed them on a narrow balcony 
along with a toy dog and a reader saying, 
“Twas the night before Christmas—”". The 
white railing of the balcony was cleverly 
improvised out of eight Empire lamp bases. 
The Regency paper on the two-story back- 
wall is called “Piazza Vaticana” and has 
for a pattern medallions of Raphael re- 
productions which were taken from a logia 


—Above, and lower left, by T. W. Floers, W. 
& J. Sloane's, Beverly Hills. . . . Lower right, 
by M. D. Luick, The Broadway-Hollywood— 





in the Vatican. The console, sofa and 
chairs were of mahogany with cherry and 
gold upholstery. Czechoslovakian crystal 
chandeliers and lamps were spotlighted. 
The theatrical lighting battery on the ele- 
vator windows is reached by a catwalk 
overhead. 

In one of the Camden street windows, 
Floers had, against the backwall of painted 
burlap, a whitened grape root hung with 
ornaments and three tin carriage lamps. 
The center lamp was lighted by an elec- 
tric candle inside and was also spotlighted, 
while the other two lamps had merchandise 
in them. There were gifts in open boxes 
below the grape root and two fairy dolls 
hovering above it. 

In the rear windows adjoining the park- 
ing lot, Floers used gold fleur-de-lis paper 
with matching textile held back by gold 
hands. Here again gifts were spotlighted 
— Victorian antiques mingling with Wey- 
land Gregory's contemporary ceramics, and 
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Year Colorfully 


eader saying, “It came from 

The interior celebrated the sea- 

son with white flocked trees decorated with 

gold ornaments. Floers made use of the 

store air conditioning system to have light- 

ed stars suspended from the ceiling revolve 
slowly. 

Charles M. Art, display manager of Mul- 
len & Bluett, made use of the beautiful 
permanent plants at the Wilshire store by 
hanging ornaments in the foliage and add- 
ing potted poinsettias to the beds. He sus- 
pended green and white accordion paper 
bells against red backwalls in the windows, 
showing and costume 
jewelry, as pictured. 

Art's prize winning window for “Eagle” 
apparel told the “Unusual stories of Eagle 
Clothes” in a giant book to which a thin 
man pointed with his walking stick. Four 


blouses, cosmetics 


—Above, by Charles M. Art, Mullen & Bluett. 
. . « Right, and below, by M. D. Luick— 


smaller books told the stories of the stout, 
thin, short, and tall man, each represented 
by an appropriately sized mannequin. The 
plaster eagle was suspended against a tan 
backwall. In another window “The inside 
story of Eagle Clothes” was told by a sec- 
ond large book. Shirt forms were against 
a background of brown cattails and an- 
other eagle. 

Art displayed, in another window, 48 ties 
in a “Panorama of America” with a large 
map of the United States on the backwall. 
Each tie was shown with the symbols of 
the state it represented explained on an 
individual reader beside it. The 
flowers were painted on the readers, 
the ties lighted by overhead spots. 

M. D. Luick, display manager of the 
Broadway - Hollywood, turned his corner 
window into Senta’s Christmas candle shop 
for a highly successful no-merchandise 
window. Santa, the central mechanical fig- 
ure, nodded cheerfully and wrote the names 

[Continued on page 104] 


state 
and 





By SALLY SHERRY 





Papers 
And 
Fabrics 


ITH the world situation as it is, the 
VG supply of display papers is tighten- 

ing up almost daily. Certain types 
already require a period of nine months for 
delivery from mill to supplier. Foils and 
simifar finishes will be in increasingly short 
supply. Once more paper houses are advis- 
ing their customers to anticipate their needs 
just as far in advance as possible. 

Among the new lines being offered by 
Bulkley, Dunton & Co., New York City, are 
the three items seen in the column at the 
left. At the top is the pattern called “Bulk- 
ton Shadow”. It comes in white and six 
colors, the latter being medium green, pink, 
light blue, navy, red, black. “Shadow” is 
available in roll sizes of 50 feet by 26 inches 
or 278 yards by 26 inches. 

The second illustration shows “Bulkton 
Scot-Plad”, which comes in the same roll 
sizes as “Shadow”, and can be had in colors 
printed on backgrounds of light green, light 
gray, dark green, and red. 

Commenting on the paper situation, C. G. 
Woelky, sales manager of the Display Papers 
Division of Bulkley, Dunton & Co., says: 
“Considering the market and world condi- 
tions we think the fact that we are still able 
to offer the largest range of colors — 30 - 
in seamless papers is a news item worth 
printing.” 

Lace paper hearts, 8 inches wide, are also 
veing featured by Bulkley. As pictured, they 
are sold only in gross packages; the colors 
are red and white. 

3ulkley is offering free a comprehensive 
spring and summer, 1951, sample book to 
stores or jobbers requesting it on company 
stationery. 

Represented in the second column are three 
products of Reyburn Mfg. Company, Inc., 
Philadelphia. At the top is a 30 by 40-inch 
panel of Lincoln against a reproduction of his 
Gettysburg address, for use on Lincoln’s 
birthday. Memorial day or patriotic occasions. 
It is skillfully processed in carefully blended 
shades of blue-gray and cream-yellow. A 
similar panel is available with George Wash- 
ington’s portrait against a background of the 
Declaration of Independence. 

Second is a “Beach Fun” panel, 40 by 60 
inches, having a flat surface and a corru- 
gated back. On white “Reyboard”, the panel 
is processed in flesh, tan, red, yellow, orange, 
brown, green, light and deep blue. 

Last in the same column is an Easter rab- 
bit cutout, 26 by 43 in size. It is on rigid 
white display board and the processed colors 
are pink, yellow, spring green, gray and 
brown. The cutout has an easel back. 

At the top of the third column of photo- 
graphs is an illustration of “R-P Expanded 
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Flameproofed Paper” which is ideal for lacy 
effects, bows, puffing, netting, and many other 
display applications. This new three-dimen- 
sional display paper can be stretched up to 
50 per cent of its original length. It is 
made by Research Products Corporation, 
Madison, Wis. 

Bakelite Division of Union Carbide & 
Carbon Corporation, New York City, re- 
cently introduced new, lightweight 
tuft” quilted plastic produced by the 
Corporation, Hoboken, N. J., from vinylite 
plastic film. Pictured here are two pat- 
terns, the upper one being known as 
“Twist” while the other is a nursery block 
design. The new “Sealtuft” consists of a 
textured layer of vinylite plastic film seven 
thousandths of an inch thick and a layer 
four thousandths of an inch electronically 
welded with flame-retardant cellulose pad- 
ding sandwiched between. It comes in 16 
colors. Gene Ross, of Ivel Displeys, was 
in charge of thef exhibit which introduced 
the new material!in New York City a short 
time ago, with the cooperation of Russ 
Matthews, sales promotion manager for 
the Bakelite Division. 

At the bottom of the third column is 
seen “Striated Wood Paneling’, by Abacot 
Displays, Inc., Bedford Hills, N. Y. It is 
deeply embossed and has the appearance 
and finish of a first-grade wood paneling. 
It comes in a lustrous walnut finish or 
in limed oak and can be used for wall 
paneling, flooring, prop construction, over- 
all background material and for many other 
display purposes. Two new designs in the 
striated pattern will be introduced shortly 
by Abacot. 

display paper featuring Paris spring 
styling has been worked out by Dingleman 
Products Company, New York City, as seen 
at the top of the final column. These de- 
signs are silk screened in various harmoni- 
ous colors on seamless paper. The size of 
the paper is 52 inches wide and 9 feet long 
when used as a panel; however, it can also 
be made in 25-foot lengths in repeat design. 
The design is printed in a sketchy effect 
showing a sky view of a stylized Parisian 
scene, with various types of French motifs 
incorporated into the sketch. The coloring 
of the background can also be in the man- 
ner of modern French impressionistic 
painting. 

“Dry Brush Brick” is the name of the 
pattern seen next—by Abacot Displays, 
Inc., Bedford Hills, N. Y. It comes in red 
brick with a natural mortar color between 
the bricks and a flat white dry-brush effect 
over all. The same design can also be had 
in yellow brick and tan brick. The bricks 
are deeply embossed and have an excellent 
textural effect. 

The final illustration shows four patterns 
in “Coryl”, a vinylite plastic formed film 
produced by The Decora Corporation, Fort 
Edward, N. Y. This was introduced by the 
Bakelite Division of Union Carbide & 
Carbon Corporation at a showing in New 
York City not long ago. A new process 
makes possible greater depth of texture. 

Not illustrated is the line of malines 
handled by Mortimer B. Mandle, New York 
City, a display material perfectly suited to 
express the spirit of spring. The dainty 
pastel colors are brought out beautifully 
by the filmy gossamer construction of the 
fabric. 
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Interior Display Around 


BEAUTIFULLY animated story of 
“The Little Lost Chord” was told in a 
series of three-dimensional units in- 
stalled by Stanley Thompson, display director 
May 

Angeles rhe 
window 
an upper floor for the 
Upstairs the various units were set in 
gered arrangement 


Company-Downtown in Los 


tale was begun in a large 
which directed passersby to 


continuation of the 


corner 


story 
large frames, set in a sti 
and flooded with multi-« 
first photograph. At the end of this 
themselves 


ored lights as seen 
in the 
visitors found 
Santa's 
Christmas inst 
street 


story-telling aisle 
at the entrance to 
fitting 
display 
A veritable 
at Arnold Constable 
Charles Lenhart installed 
fibre clouds throughout the floor. The 
clouds extended under the entire ceiling, dotted 
with sparkling stars and other decorations 
At Bamberger’s, Newark, Robert McCorkle 
Christ 


throne room, a 


climax to a tutional 
which began out in the 
dreamland greeted customers 


New York Cit 


glittering 


wher 


main 


modern approach to the 


Utilizing the criss-cross “ 


used a 
ledge setting. 


, ship theme 


served in 
samberger's 
wreaths, tree orna- 
Santa waving 
proclaiming 
This unit, 
(predomi 


which had 


displays, 


pole arrangements 
main floor 
them up with 
large, roly-poly 


previous 
dressed 
ments, a 
banner 


Stores 


and a 
Great 


cane, 
Santa's 
variety of 
red) was repeated again 
main floor for a cumu- 
Bamberger’s leader- 


a candy 
“One ot 
executed in a colors 


nantly green and 
again on the 


effect 


and 
lative stressing 
mail brought this letter 
to Edgar Tallman’s interior display office 
at Lord & Taylor, New York City, adding 
another feather to the cap of this precedent 


The Christmas 


store 
Lord & 
given to 


shattering 
“Dear 
I am not 


Taylor: 
writing fan let- 


—Upper left, by Stanley Thompson, The May 

Company, Los Angeles. . . . Upper right, by 

Charles Lenhart, Arnold Constable, New York 

City. .Lower left, by Robert McCorkle, 

Bamberger's, Newark. . . . Lower right, by 

Edgar Tallman, Lord & Taylor, New York 
City— 


ters, especially to department stores, 
but the decorations on your first floor 
are too lovely to let pass unremarked 
upon. Those medieval mannequins of 
lords and ladies are simply exquisite, 
the loveliest Christmas decorations I 
have ever seen. I would like to see 
them preserved in museums or a book 
having 

your 


congratulations — for 
talented artist under 


—and 

such a 

roof.” 

The letter was signed by a lady in Lees- 
burg, V and is only many such 
comments on the breathtaking extravaganza 
which made its holiday appearance on 
Lord & Taylor's main floor this year ar- 
row bridges, twined with white winter 
foliage, spanned the aisles from one ledge 
to another (fourth illustration). Small 
figures, dressed in colorful medieval cos- 
tumes and carrying electrically-wired can- 
delabras, were posed on the bridges as well 
as on the ledges. 

Tallman explains that this idea stemmed 
desire. to get away from. the 


one of 


from his 
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“hanging” decorations which had previously 
been the standard Christmas motif. But 
having an idea and carrying it out success- 
fully requires much careful planning and 
thus early last spring the spadework began, 
the sets were designed and the material 
ordered. 

3y late summer the heavy 
bridges and the figures were completed by 
outside suppliers. Tallman and one assist- 
ant spent numerous weeks designing and 
creating the costumes, while the jewelry 
itself took several months to prepare. One 
heavy week-end schedule toward the end of 
November completed the installation, and 
the letters and comments began to play 
sweet tunes in the ears of Lord & Taylor's 
interior display department. 

Down in Dallas, A. Harris & Co., made 
Texas history with a cowboy Santa. Lou 
Hodges, interior display director, did his 
share of publicizing this Santa in cowboy 
boots and ten-gallon hat with a series of 
sprightly ledge units. Instead of the usual 
Christmas foliage, large simulated blooming 


steel wire 


- 


eye pias 
ae 





flowers were used around the col- 
umns. Santa and his helpers, playing vari- 
ous instruments, were suspended from the 
ceiling on gilded chickenwire stars. 
Down in Columbia, S. C., Haltiwanger’s 
has opened a new store building and intro- 
duced dramatic lighting treatment. The 
ceilings throughout the two-story building 
are “Louverall” ceilings with continuous 
rows of fluorescents completely concealed. 
At various points in the ceiling spotlights 
peek through to focus their beams on col- 
umn and island displays. The new store is 
further marked by extreme spaciousness 
on both floors, aisle arrangements which 
allow for easy traffic, and a feeling of 


cactus 


—Upper left, by Robert F. Hays, Haltiwan- 
ger's, Columbia, S. C. . . . Upper right, by 
Donald Werdon, McCreery's, New York City. 
. . « Lower left, by Luke Maletich, Gimbel's, 
New York City. . . . Lower right, by Watt 
Conland, Ivey's, Asheville, N. C. ... (All 
photographs by courtesy of Views and Re- 
views, New York City— 


By MICHAEL SCOTT 
Views and Reviews, New York City 


friendliness achieved by the profuse use 
of flowers. Robert F. Hays is Haltiwanger’s 
display director. 

Male shoppers at McCreery’s, New York 
City, had their own private section of the 
store this year with the inauguration of a 
“Wise Men’s Club” at Christmas time. A 
gaily decorated, comfortable room staffed 
by attractive personal shoppers served as 
the club’s headquarters. The entrance to 
the shop pictured featured a simulated red 
brick wall, a red door set in a white frame, 
and other accoutrements to give the impres- 
sion of a small house in the country. 
Snow-covered plants, a wreath on the door 
and the brass number plate “1950” com- 
pleted this wintry invitation to “Male 
Shoppers Only.” Donald Werdon is the 
display director. 

“The Circus is in Town” seemed to be 
the motto of Gimbel’s Toyland, New York 
City. Luke Maletich made every corner of 
the floor a special attraction. A whirring 
carrousel, a live baby elephant and bright 

[Continued on page 98] 
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unit by Earl W. Gasthoff Company, 
Danville, Ill. This attractive unit for 
spring displays is made of heavy wire and 
wood, with cloth flowers and organdy leaves. 
The umbrella is of scroll wire construction, 
with little tie bows and flowers. Umbrella 
and center foliage can be removed and used 
for other displays. The center block is 
made of styrofoam. Overall dimensions of 
this unit, 6 feet 4 inches by 19 inches; the 
cart is 59 by 41 inches, and the wheel size 
is 24 inches in diameter 
Below 


| EADING off is a large cart and umbrella 


Decorative 
City. The 


is a cupid screen, by 
Plant Corporation, New York 
mesh wire panel is trimmed with white 
branches and red velour hearts, while the 
cupid figures are of rubber, shaded in white 
and gold. Approximate size of the panel, 
7 feet overall by 5% feet in width 

The L. J. Charrot Company, Inc., New 
York City, is the source of the Easter panel 
unit seen in the upper center of this page. 
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Of all wooden construction, and electrically 
lighted, the unit has gold foil wrapped 
candles and has a satin lily and flocked 
asparagus fern decoration. Overall dimen- 
sions are 7 feet high by 40 inches wide by 
18 inches deep. 

The novel palm tree is by General Dis- 
play Corporation, Cincinnati, and is very 
striking with its heavy black wooden base 
and trunk. The large leaves are 32 by 10 
inches in size and are of oyster-white heavy 
matting with black stencil, as are the large 
heart-shaped philodendron leaves at the 
base. Spray of foliage at the base is on 
¥%-inch trunk vine, with sprays of black 
velour bamboo sprouts. 

At the is a large porthole 
displayer, by Doerr & Associates, Ports- 
mouth, Ohio. The unit has a large tur- 
quoise panel with white porthole rim and 
rivets; the grooved deck is finished in 
pickled vine, while the mast is red. The 
wire display shelf is finished in white. 


upper right 
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Overall, 60 inches high by 55 wide by 23 
inches deep. 

Favrex Designs, Hasbrouck Heights, N. J., 
created the unusual marine displayer, pic- 
tured next. This firm has developed a pro- 
cess of encasing natural ferns, butterflies, 
shells or sea-horses in “Glacitex”, with the 
plastic applied on glass %-inch thick. Bub- 
bles and drippings add to the water effect. 
The panels are sold on sheets of glass or 
framed in bleached oak. The photograph 
shows this new idea combined with a wooden 
frame into a substantial display fixture. 


—Upper left, by Earl W. Gasthoff Company, 
Danville, Ill. Upper right, by Doerr & 
Associates, Portsmouth, Ohio . . . Lower left, 
by Decorative Plant Corporation, New York 
City ... Upper center, by L. J. Charrot Com- 
pany, Inc., New York City . . . Lower center, 
by General Display Corporation, Cincinnati. 
. . « Lower right, by Favrex Designs, Hasbrouck 
Heights, N. J.— 
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The artficial flowers of Louis Raffealli, 
Union City, N. J., are sold only through 
display jobbers. Pictured at the upper left 
are a number of sprays of his manufacture. 

Decorative Plant Corporation, New York 
City, is the manufacturer of the flower cart 
pictured on this page. Completely mobile, 
it is 5% by 5% feet in size and is decorated 
with assorted flower pots and flowers. 

Doerr & Associates, Portsmouth, Ohio, 
makes the ship’s ventilator unit. The three 
dimensional funnel is finished in white 
lacquer and bright red, while the wire 
funnel outline is in turquoise and has two 


—Upper left, by Louis Roffealli, Union City, 


N. J... . Upper right, by Favrex Designs .. . 

Lower left, by Decorative Plant Corporation. 

... Upper center, by Doerr & Associates .. . 

Lower center, by General Display Corpora- 

tion . . . Lower right, by Earl W. Gasthoff 
Company— 
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display shelves. Size, 54 inches high by 
48 inches wide by 18 inches deep. 

The magnolia tree is by General Display 
Corporation, Cincinnati, and has blossoms 
and buds with green leaves on a natural 
looking trunk resting in a painted tub 9 by 
9 inches. The complete tree is 68 by 32 
inches. Blossom colors are white tinted 
with pink, white with orchid, or white with 
light green. 

Speaking of some of the products of 
Favrex Designs, Hasbrouck Heights, N. J., 
Robert Favreaux says: “Generally speak- 
ing, our decorative flowers and ferns are 
made of our ‘Glacitex’, a plastic material 
resembling glass. No single piece is made 
in a solid color, but various shades are 
blended together and a variety of texture 
is also obtained as can be found in dec- 
orative glassware. The flowers, a very 
stylized interpfetation of nature, include 
mimosa, wild: orchid, hollyhock, daisy, 
magnolia, and the like, and range from 3 


to 15 inches in diameter. Our idea of real 
fern encased im ‘Glacitex’ is also used to 
make unusual fish and butterflies.” 

Concluding the same page is a “Bunny- 
ville” unit by Earl W. Gasthoff Company, 
Danville, Ill. Size overall, 7 feet 4 inches 
by 18 inches. The unit is built in third 
dimensional effect and can be packed away 
very easily. ‘Exterior of the egg is finished 
in white flock with a hand-painted roof 
with organdy trim. The center can be 
removed, so the displayman can use his 
own shoe or millinery displays and still 
have the bunnies work on the various items 
as pictured. The little rabbits are in white 
flock finish, while the color and outline 
on the bunnies is done in pastels for a soft, 
pleasing effect. 

Fish is the theme of the marine unit seen 
next, by L. J. Charrot Company, Inc., New 
York City. All items seen in the photo- 
graph are of heavy composition board 
cut-out, wrapped with straw braid, and are 
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double-faced. The fish range in size from 
33 inches long by 19 inches wide down to 12 
inches long by 10 inches in width. The dock 
likewise has the straw braid treat- 
and is 63 high by 24 inches 
is 24 inches long by 12 inches 


piling 
ment 
wide 
wide 
“Easter is Early” is the 
unit by W. L. Stensgaard & 
Inc., Chicago, as seen next 
characters are an animated crystafoam 
rapbit and bluebird This perennial sign 
of the Easter season is made from light- 
weight but sturdy, flat cut-out crystafoam, 
as are the bluebird and black-eyed Susans. 
A small AC motor both rabbit and 
bluebird to move from side to side as though 
the rabbit attempting to catch the 
bird, which just outside’ his 
The bluebird’s wings, the bright 
leaves and the panel are of 


Early” is silk 


inches 
Base 


theme of the 
Associates, 
The main 


causes 


were 
reach. 

green 
fabric. 


hovers 


copy 
“Easter is screened on the 
copy panel 

always useful around 
and in the next 
illustration are shown which are the 
product of Allied Display Materials, Inc., 
New York City soth of these are 36 inches 
by 82 inches. These made of a 
combination of 


Tropical trees are 
the display department, 


two 


treees are 


materials, such as creped 
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fibres. The 
fluorescent 


with straw 
fabricated of 


acetate combined 
flowerheads are 
plastic ribbon. 

Fabricated and designed in Miami are the 
plastic plants by Jack DeWeese, of that city, 
as pictured at the upper center on the same 
page, and which have just been installed in 
the new tea room of Burdine’s. Speaking 
of -the~new development, DeWeese says: 
“These plants are replacing the customary 
live plants as they are fireproof, color-fast, 
impervious to temperature changes such as 
found in air conditioned stores, and are 
everlasting. They can be cleaned with a 
little water on a cloth. They are authentic 
reproductions of famed tropical foliage, 
in colors, and completely natural in appear 
ance They are unusually suitable for 
department stores, tea rooms, hotels and 
restaurants as they require no care.” 

By Allied Display Materials, Inc., New 
York City, are the rose sprays, garlands and 
units as pictured next. They are made of 
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—Upper left, by L. J. Charrot Company... 

Upper right, by W. L. Stensgaard & Asso- 

ciates, Inc., Chicago . . . Lower left and right, 

by Allied Display Materials Company, Inc., 

New York City ... Center, by Jack DeWeese, 
Miami— 
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artificial roses with leaves fabricated of 
“Fibersheen” material. 

Going on to the illustration at the top of 
the final page of this article we find a va- 
riety of desert and tropical foliage, the 
product of Formo Displays Company, Bur- 
bank, Calif. Still other similar products 
from the same firm are seen in the photo- 
graph at the upper right on the same page. 

At the upper center of the page is a “Beau 
Brummel” displayer, a colorful spring unit 
which can be used as either a hanging or 
standing displayer. It is by Arrow Deco- 
rating & Fixture Company, Philadelphia. 
The figure is silk screened in many rich 
oil colors on sturdy “Upson” board. The 
sign is yellow with green lettering, while 
the uprights white knotty pine with 
hand-rubbed gold highlights. Green leaves 
decorate the unit. Stone in simulated form 
makes up the base, which is 28% by 13 
inches; shelves are yellow and 18 by & 
inches in size. Overall size of the unit 
is 45 by 40 by 14 inches. 

Included in Arrow’s are “Fiber- 
weave Panels”. These colorful male 
fashion subjects, smartly designed and exe- 
cuted in silk screen process on a rich gray 
woven fibre mat with scalloped edges. They 
are distinctive and unusual pieces to add a 


are 


line 
show 
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luxurious color and glamour to 
Each panel is 30 by 


touch of 
men’s wear windows. 
40 inches in size. 

Arrow also has prepared special display 
paper with a philodendron and vase pattern 
in rolls 25 feet long by 52 inches in width. 
Colors available for the background paper, 
philodendron, and vase and_ grillework, 
respectively, are as follows: White, green 
flock, gold; white, cerise flock, gray; yellow, 
green flock, white; green, green flock, 
white. 

Royal Hawaiian woodroses in 
planters are illustrated at the lower left. 
The woodrose is one of the most unusual 
and exotic of all Hawaiian flowers, the 
only one of its kind that is both real and 
still lasts forever. Through an odd quirk 
of nature the woodrose, green in life, upon 
reaching full bloom dries hard and smooth 
and takes on a tawny, golden hue. It re- 
mains thus in a preserved state of beauty. 
The rich petals are perfectly formed and 
resemble in appearance and “feel” a fine 
wood carving rubbed to an exquisite satin- 
smooth finish. Flowers of Hawaii, Los 
Angeles, has combined the woodrose with 
exciting ginger pods, staghorn ferns, and 
black grasses for extremely striking effects. 


fernwood 
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Complete arrangements, in fernwood bases, 
are packed ready for immediate display 
use. As for the fernwood planters, these 
are carved by natives of Hawaii and the 
inside of the planters is hewn out to 
accomodate plantings of many varieties, but 
the primitive bark is left intact. Due to an 
ability to absorb and release moisture 
when required and due to certain natural 
properties which feed and nurture plant 
life, live flowers and foliage thrive remark- 
ably well in fernwood bases, the roots ac- 
tually growing into the fernwood substance. 
Where woodroses are planted in fernwood 
bases, plantings are of a permanent nature 
ideally suited to the lightweight but dura- 
ble fernwood. 

From Cook & Meier, Inc., Chicago, come 
the units pictured at the upper center of the 
page. Details concerning construction, 
sizes and the like are not available. 

Concluding the page is a photograph 
showing a standing “ribbon unit’, by The 


—Upper left and right, by Formo Displays 
Company, Burbank, Calif. . . . Upper center, 
by Arrow Decorating & Fixture Company, 
Philadelphia . . . Lower left, by Flowers of 
Hawaii, Los Angeles . . . Center, by Cook & 
Meier, Chicago . Lower right, by The 
Adler-Jones Company, Chicag 





Adler-Jones Company, Chicago. Designed 
by the firm and executed in the company’s 
wood-working and flower department, this 
is full-round, with wood framework, fin- 
ished white or any color desired. Green 
and orchid ribbons enclose natural looking 
green cloth plants and foliage. The wooden 
pole extends through the center. Size, 
overall, 7 feet 10 inches in height, 40 inches 
in width, and 24 inches deep. The hanging 
ribbon unit has the same description as 
given above; the size, overall, is 4 feet 
1 inch in height by 36 inches in width by 
20 inches deep 

Up to the present time, at least, there has 
not been much evidence of developing 
shortages in the artificial flower and set 
pieces field but with the increased atten- 
tion given to war production and the cur- 
tailment of raw materials there is the like- 
lihood of such shortages in the fairly near 
future. During the past war wire used for 
flower production, as well as other com- 
ponent materials, became increasingly hard 
to get; it is to the credit of the manufac- 
turers of,these display items that they were 
able at,that time to take care of their 
customers’ requirements with only a mini- 
mum of substitution or delay. 
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HILE Christmas’ carolers were 
still singing their traditional songs 


and late shoppers were merrily 
keeping step with “Jingle Bells” via the 76 
loud speakers installed on State street, 
many Chicago stores closed their elaborate 
Christmas scenes, replacing them with re- 
sort and travel wear. The first day of 
winter found windows warm and sunny in- 
side while outside galosh-clad shoppers 
iwere impelled to do some wishful thinking 
Fabout escaping the blustery winter months 
pthat are the season's inevitable promise to 
§ Chicagoans. 
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As is customary, The Fair Store opened a 
bank of four windows December 22 in order 
to attract the career girl who begins plan- 
ning her two weeks with pay as soon as holi- 
day festivities slacken. The contrast of these 
displays with the weather is a shock treat- 
ment that never fails to bring customer re- 
sponse, for an early showing of summer 
wear attracts not only winter vacationists 
but fashion-minded women who look ahead 
for new style trends. 

With startling simplicity Reed Schlade- 
man, display manager of The Fair, laid the 
scenes on a brick lanai or veranda with a 
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icago Display Scene 


floor of natural cork, the backgrounds made 
of sunny yellow seamless paper (top, oppo- 
site page). One of three mannequins in 
each window was sunning in a canvas 
chair of contemporary design by Hardoy. 
Parts of the chair’s black frame were em- 
ployed as decorative effects to which cactus 
spines were attached, suggesting a desert 
scene in the modern mood, The display 
was installed to launch the store’s resort 
shop featuring brilliant Seven Seas ward- 
robes in ship-shape red, white, and blue, 
and included swim suits, cotton play togs, 
and champagne-color corduroys. The copy 
“You'll be sunning sooner or later” stressed 
the fact that the sea-going styles were 
suitable for a winter sojourn now, or a 
summer vacation later. 

At Carson Pirie Scott & Co., Clement 
Bradley, director of display, chose a classi- 
cal background composed of a double arch- 
way, a statue of the Roman goddess of 
love and beauty, and the natural beauty of 
fresh chrysanthemums for an_ unusual 
promotion of intimate apparel. The archi- 
tectural props, pictured here, ornamented 
with wood carving and antiqued in gold 
and the stone image were solid substances 
played against diaphanous nightgowns to 
achieve contrast through texture. The 
nylon gowns shown were modeled and sold 
to be worn color on color . . . two or three 
extremely sheer gowns topped with a coat. 
Lighting from the background combined 
the fused colors of the gowns while direct, 
clear lighting exaggerated their translucent 
delicacy. Not only was the display a 
pleasing contrast in textures, but creating 
a desire for more than one gown through 


—Upper left and center, by John Moss, Mar- 

shall Field & Co. . . . Upper right, by G. C. 

Bowen, H. C. Lytton & Co. ... Left, by Clem- 
ent Bradley, Carson Pirie Scott & Co.— 
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—Top, by Reed Schlademan, The Fair Store 

. . » Center, by Jim Murray, Maurice L. Roth- 

schild's, Evanston . . . Below, by J. Boghosse, 

Goldblatt Brothers . . . (Rothschild display 

photograph by soa of Fred Kuehn & 
°.)— 


the skillful blending of colors was a neat 
merchandising trick. 

While most of the stores on the street 
were featuring formal and resort wear, 
Goldblatt Brothers confined gowns for “An 
Evening in a Grand Manner” to a solo 
display, and staged a promotion of dresses 
priced from $5 to $19.95, using five windows 
to support a special purchase of spring 
prints for wear on many occasions (final 
photograph). The display omitted refer- 
ence to the usual hilarity of New Year's, 
but used gold and silver bells for the tie-in. 
Card copy read: “You'll be beautiful in a 
mist of white, or for complete conquest . . . 
reckless black . . . electric with excite- 
ment”. The display was by J. Boghosse, 
display manager. 

A year-end sale of fur trimmed coats 
obtained a glamour treatment from G. C. 


By SHIRLEY WARE 


Bowen, display manager of Henry C. Lytton 
& Co., through a contrast in deep colors 
(third illustration). The backwall of deep 
purple was constructed to divide two win- 
dows into four compartments, featuring 
apricot coats. Plastic stars were fastened 
to metallic, vertically applied cords, spaced 
at 10-inch intervals and wound through 
the windows for a lilting treatment apropos 
of the season. The simple treatment fo- 
cused all attention on the coats, styled and 
detailed with a simplicity that needed little 
embellishment. 

To bring out the regal magnificence in 
luxury coats, Jim Murray, display manager 
called attention to their rich fur trimming, 
the costly fabrics, exquisite needle work, 
and brilliant styling by posing mannequins 
in a series of windows at Maurice L. 
Rothchild’s, Evanston, against unadorned 
white and pastel walls. To solve the prob- 
lem of showing a maximum amount of 
accessory items without detracting from 
the feature story, Murray placed them 
off-side in an open box-like panel, as pic- 
tured, lightly decorated with branches of 
bittersweet. 

John Moss, director of design at Marshall 
Field & Co., devoted two adjoining windows 
to a display of cosmetics, millinery and 
accessories. The windows were completely 
covered by a wall placed near the glass and 
round, square and rectangular shadow- 
boxes were inserted in the wall. The insides 
of the boxes were constructed of 1 by 1’s to 
allow the intense lighting and colors of 
the walls beyond to contribute to the color 
scheme and to create interesting designs. 
For accessories and millinery from Schia- 
parelli’s, sapphire and emerald created the 
color scheme and for cosmetics golden tones 
were blended into a warm decor to dupli- 
cate the feeling ascribed to “Golden Shad- 
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by Louis ehring 


Display Designer and Consultant 
New York 


Arrangement: This nylon lingerie display is entitled 
The Skaters Waltz"’ and consists of one definite 
unit. It is striking both in color and design. 
| 

Properties: The skating figure is made up of a 
half form painted a magenta color. A white 
snowflake dots the upper part of the left breast. 
The lower half of the body is formed by two wires 
twisted in a graceful skating movement and also 
painted magenta. Skates are cut out of card- 
board. The skirt for the figure consists of a deli- 
cate blue nylon with full net ruffle. A leafless tree 
branch is painted white and decorated! with blue 
and white synthetic glass fibers. 


Arrangement: This Valentine display is a promo- 
tion on ladies’ hose and is made up of two definite 
units nicely arranged. 


Properties: Tree branches in the right background 
are decorated with tiny red hearts. In the left 
foreground hands are seen thrust through a wall 
of pink paper. The hands hold a pair of hose. 


Boxes of hosiery are placed neatly in a pile on the 
floor. Copy card on the right helps to balance 
the display. 


JANUARY, 


Arrangement: Mendelssohn's ‘Spring Song’’ is the 
theme for this spring shoe display. It consists of 
two definite units in an interesting arrangement. 


Properties: The shocking pink grand piano is easily 
constructed of cardboard. It is suspended in mid- 
air against a background of music notes and clef 
fashioned of wire. Shoes are arranged within the 
notes and a limited number of shoes is displayed 
on the floor of the window. 
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COMING UP 


Arrangement: Three definite units are noted in this 
men's tie promotion. The display is well balanced 
and neatness is noted throughout. 


Properties: The large center heart with its lacy 
frills reveals the sweetheart of ties. On either side 
of her are hearts through which men's heads are 
thrust wearing their ''Valen-ties'’. Other ties are 
neatly arranged in lower center of display. Copy 
card is placed just beneath them. 


Arrangement: Here is another tie promotion that 
is also eye-appealing. It consists of three well- 
balanced units. Merchandise is limited. 


Properties: A ribbon streamer bearing the copy 
"Buy Your Guy a Valen-tie'’ is placed across back- 





ground of window. A golden arrow pierces the 
hearts from which the ties are hung and runs 
straight through the streamer, aiming at the large 
heart in upper left corner. Copy card with shirt 
and tie unit on right helps to balance the display. 


Arrangement: This men's Southern wear display is 
made up of three units in pleasing arrangement. 


Properties: A blazing sun is seen in the background; 
it may be sculptured of paper. The traveling bag 
becomes part of this unit. On the left are seen a 
form displaying a pair of slacks. Beneath is a 
patch of sand in which are lying sea anemones and 
a pair of sun glasses. 
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—Dot Williams, D. G. Williams, Inc., 
New York City— 
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—Earl W. Gasthoff, Earl W. Gasthoff Company, 
Danville, Il— 
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—Alvin Mendle, American Fixture 
Company, St. Lovis— 


Factors Look At The Year Ahead 


ROM Dot Williams, head of D. G. 
F Williams, Inc.. New York City, comes 

the following prediction as to the dis- 
play industry during 1951: 

I believe that the general sales increase 
of 5.8 per cent which economists foresee for 
the first half of 1951 can have important 
significance for the display industry. But, 
as in the past, display’s advances will 
depend largely on how retailers meet the 
challenge of a partial war economy. 

Selling costs which incline to get out of 
hand in such an economy will bear close 
watching. If held in check, a 5 to 6 per 
cent sales increase for display would not 
be unduly optimistic. 

Our mettle will be put to the test by 
the allocation of many materials which even 
now are in short supply. Such a develop- 
ment can be met, I feel sure, with typical 
display imagination and ingenuity. There 
is a fertile field of unessential materials 
which could provide admirable replace- 
ments for restricted materials. A healthy 
by-product of such a situation is the possi- 


—W. L. Stensgoard, W. L. Stensgaard & 
Associates, Inc., Chicago— 


B 


—Trowbridge H. Stanley, L. Darling 
Company, Bronson, Mich.— 


bility of developing new and better methods 
of manufacture than are used today. 


—Clemens Schever, Schever Creations, Inc., 
New York City— 


By and large I look for a strong, healthy 
economy with full employmept and a gen- 
uine opportunity for display to surpass its 
1950 figures. 

By Earl W. Gasthoff, Earl W. Gasthoff 
Company, Danville, Ill, and president of 
the National Association of Display 
Industries : 

No one can predict just what the manu- 
facturer, or the retailer, can expect for 1981. 
Indications are that a large number of 
government controls will be invoked which 
will create shortages of metal, plastics, 
wood and soft materials. 

The members of the National Association 
of Display Industries have made every 
effort to build up their inventories to cover 
the expected increase in spring and Easter 
business. Our customers will begin to see 
the changes in the fall and Christmas lines 
because of material shortage. 

We feel sure that the ingenuity and capa- 
bility of the members of our association 

[Continued on page 98] 


—Sylvan Freund, Decorative Plant Corporation, 
New York City— 
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Display Forecast 
For The New Year 

DISPLAY WORLD is glad to present 
in the following guest editorials the views 
of three men, well known in the display 
field, as to what is ahead for 1951. First 
are the comments of Howard P. Abrahams, 
manager of the Sales Promotion Division 
and the Visual Merchandising Group, 
National Retail Dry Association : 

World and national conditions will force 
new responsibilities and new requirements 
upon visual merchandising and visual mer- 
chandising managers in 1951. Here are 
just a few of them: 

1. The tightening of the labor market 
means that may be compelled to 
operate with less salespeople. Visual mer- 
chandising will have to replace salespeople 
with displays of merchandise that inform and 
sell themselves. Self selection and self 
service are bound to increase. Alert dis- 
playmen will meet this challenge with selling 
displays that we never dreamed were 
possible 

2. War mobilization will cut store display 
staffs. Visual merchandising managers will 
have to train raw material into replace- 
ment jobs. More women will enter the 
display field in this period. It is the hope of 
the NRDGA Visual Merchandising Group 
that we will be able to create a Display 
Manual this year that will act as a helpful 
guide in training store display staffs. 

3. Newspaper space rationing and current 
higher rates will increase the importance 
of store displays. There are several im- 
portant centers where store use of newspaper 
space has been cut due to rationing. There 
are many communities where newspaper 
rates have skyrocketed. Store windows 
and interior store displays remain the one 


Goods 


stores 
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advertising vehicle over which the store has 
complete control. Display space will there- 
fore increase in store promotion importance 
with more store heads, merchandise mana- 
gers, buyers, etc., paying increased attention 
to display. 

4. More efficient use of display will be 
on the increase. The lessons learned from 
NRDGA and National Association of Dis- 
play Industries research, most of which has 
been conducted through New York univer- 
sity, have been and will continue to prove 
successful for all users of display as a 
selling force. Other projected research by 
these and other organizations will increase 
the efficiency of display in selling. 

5. Shortages of certain materials may 
require reuse of old display materials. Dis- 
play managers may have to re-use and re- 
adapt much of their old display props 
should shortages develop in certain areas. 

Displaymen, during 1951, will continue to 
be of increasing importance in the retail 
store family. The day of the “window 
trimmers” is over except for those who 
have only the ability to be “window trim- 
mers”. In 1951, we will see more and more 
display managers take on their rightful 
role of visual merchandising managers. 
_Next-_are the predictions of V. H. Jones, 
Manager, Store Planning and Merchan- 
dising Laboratories, The Goodyear Tire & 
Rubber Co., Inc., Akron: 

With building and labor costs continuing 
at the highest level in history there is no 
question but what the trend in retailing will 
continue toward making more efficient use 
of space and cutting the cost per trans- 
action. Real progress will be made in this 
direction by those organizations taking full 
advantage of the power that exists in proper 
store planning and display. 

Certain organizations have already made 
real strides toward making space more pro- 
ductive, but this is not true in the case of 
all retailers, even in view of the fact that 
they are faced with a new high in the cost 
of doing business. 

There are perhaps many reasons for this, 
but one of the biggest is that many have 
not recognized the real power of visual 
merchandising when approached as a science. 
In some cases display practitioners them- 
selves have been at fault. They have caused 
management to believe that they live in an 
area separate and apart from the business 
as a whole. For some reason or another 
many business men have been led to believe 
that display is some kind of mysterious 
art calling for an unusual talent, one that 
only. those in the profession understand. 
This fact has been emphasized by certain 
display installations of the past which 
seemed to be “out of this world”. Such 
unusual displays have caused talk by being 
different, but their value in terms of sales, 
and their value in building up the profession, 
is questionable. Then, in addition, there 
have been many bromide claims used 
to describe the value of display and although 
they may sound good they have never really 
impressed management. 

If display is to come in for its rightful 
share of budgets, more retailers must be 
made to recognize its value in its true light 
as a science, as well as an art. The eco- 
nomic value of display must be proved with 
cold facts and figures. Research programs 


too 
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sponsored by various associations have 
made some real contributions toward this 
end during the past few years. Now what 
is needed is more specific information which 
applies to the peculiarities of individual 
stores and groups of stores. 

The year 1951 presents a real opportunity, 
as right now management is more con- 
cerned than ever with the need for making 
more efficient use of space and reducing 
the cost per transaction, and here is one 
place where visual merchandising can really 
come into its own. 

John R. Foley, R. H. 
York City, comments : 

In the light of recent developments in 
world affairs, it seems impossible to forecast 
any bright future for display in 1951. Con- 
versions, shortages, all the things that make 
for all-out national effort will probably cause 
display to tighten its belt even more than the 
average citizen. A great job lies ahead for 
all of us. It’s a challenging one, however, 
and we must be geared to meet it. The de- 
mands for support for causes, contributions, 
and assistance will grow increasingly greater 
and our public relations program will have to 
be enlarged to accommodate them. 


Macy & Co., New 


Display can do a terrific job in the orienta- 
tion of its shopping public in the new way 
of living that will emerge. We shall have to 
discover and develop substitutes for restricted 
materials and perhaps along the way discover 
yet another and newer concept of display. 

A bolder national interest in foreign affairs 
can only widen our awareness of them and 
bring forth a better rounded interpretation to 
our presentations. Our displays will not 
reflect store policy only, but will include 
national and international policies as well. 

So 1951 looks like a good opportunity for 
discovering new interests and making new 
friends far beyond our present confined inter- 
ests. To me, that’s not such a bad outlook 
for the year ahead of us. 


Chicago Display Club 
Issues Directory 

A club directory has been issued by the 
Chicago Display Club. In addition to the ros- 
ter of officers and members contained in its 
38 pages, the directory gives the history of 
the organization from the time of its origin 
in 1919, its constitution and by-laws, and a 
list of the display directors in the Chicago 
area. 

Those responsible for the directory are listed 
as J. I. Upington, chairman; Leroy Winbush, 
art director; Roy Hutchinson, advisory; L. R. 
Volz, advertising, and L. J. Dwiggins, “ghost 
writer”. 


"Williams Whimsicalities” 
Ready In New Line 

The new line of Williams “Whimsicali- 
ties”, specially designed by Pacific Pro- 
motions of Los Angeles, is now on display 
in the showrooms of D. G. Williams, Inc., 
498 Seventh avenue, New York City, 18. 
These charming papier mache and sculptured 
novelties, famous for their puckish attitudes 
and perfect execution, have long been favo- 
rites for special promotional events. The 
Williams salesmen are on the road in Janu- 
ary and will be showing color reproductions 
of the new line of “Whimsicalities”. 








JANUARY, 1951 


Union Names Winners 
In Display Contest 

Five druggists have been named winners 
of the five $700 grand prizes in the Inhiston 
Mystery Photographer Contest, staged last 
fall by Union Pharmaceutical Company, 
Montclair, N. J., maker of “Inhiston” tablets 
for colds. 

Walter B. Smith, vice president and gen- 
eral manager, announced the winners as 
L. J. Carriveau, National Pharmacy, Mil- 
waukee; M. J. Brint, Brint Drugs; Roches- 
ter, N. Y.; Joseph Scalais, Chzala’s Drug 
Store, Cicero, Ill.; C. C. Haley, Haley’s 
Drug Store, Jeffersonville, Ind.; and A. J. 
Palmquist, Sunrise Pharmacy, Enumclaw, 
Washington. 

A panel of three professional experts 
chose the winning display photographs 
from among the hundreds submitted in the 
$11,000 coast-to-coast contest, one of the 
biggest promotions ever staged in the 
pharmaceutical industry. The judges were 
Gavin Clark, editor, Point-of-Purchase 
Merchandising; Bernard D. Karlstadt, Ex- 
celsoir Window Trimming Corporation; 
and G. Theodore Ketterer, vice-president 
of Ketterlinus Lithographic Manufacturing 
Company. 

Awards were offered in five classes, based 
on the 1940 census of the community popu- 
lations served by the druggists. 

The contest, launched in late October to 
coincide with the first autumnal “cold wave” 
was one of the biggest promotions ever 
staged in the pharmaceutical | industry. 
Over 100 “mystery photographers”, unknown 
to the drug store managers, toured the 
communities where they live, searching out 


the most effective displays in the area. | 


Whenever they snapped a display, the 


store manager won a preliminary $15 mer- | 
chandise award, and was automatically | 


entered for the $700 grand prize in his divi- 


sion. Druggists whose displays were not | 


snapped by the photographers were urged 
to submit their own pictures. 


Advantages Claimed 
For New Products 


Displaymen will find many time-saving | 


elements through the use of new products 
recently introduced by Mask Products, Inc., 
Cleveland. 

Among these items is “No-Rinkl” fluid. 
3y adding a few drops to showcard colors 
or any water-soluble paint to be applied to 
lightweight papers, no matter how thin, the 
fluid prevents the paper from wrinkling or 
curling. An added feature of “No-Rinkl” 
fluid is that it makes the colors flow and 
finish much better. 

“Mask Strip”, another new product, is a 


semi-gelatinous liquid which is used for | 


cutting friskets for air-brush work. It 


forms a film over the surface to which it 
is applied which can be readily cut to leave | 


sharp, clean edges. “Mask Strip”, furnished 
either in clear or red, can be brushed or 
dipped as well as sprayed. It can also be 
used as a protective coating over any ma- 
terial, likewise providing an excellent mix- 
ing surface for oil paints and saving the 
artist the job of cleaning and scraping 
palettes, drawing boards, etc., by simply 
peeling off the film after using and re- 
placing with a fresh strip. 
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No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 

SPECIFICATIONS: Seelingrill is a spot welded grill of 4” 
square steel, laid out in 6” squares. 3° = 6...... 2632 
4 x 8...... 41.80 

Ceiling Toggles — .39 each 


(6 required for 3” x 6’) 
(9 required for 4 x 8’) 


ORDER TODAY 








Division of Visual Merchandising, 


460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 
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Electrical Equipment 


ISPLAY has witnessed a constantly 
D increased use of motion during the 

past few years, and each passing 
month finds it used more effectively and 
with still better taste. Manufacturers of 
animation equipment have contributed much 
to this progress through their improved 
products and research in this field. 

In the realm of display lighting similar 
progress has been made. Displaymen have 
learned the techniques involved, and the 
manufacturers have kept pace with con- 
stantly improved products. 

Just what effect the stepped-up defense 
program will have on the supply of elec- 
trical equipment for display is not known 
now, but already some of the materials used 
are getting scarce. 

At the upper left and lower right are 


si ga ee 


HORIZONTAL! 


shown two new sales message adapters 
made by Brevel Products Corporation, New 
York City, to fit any multiple or single tier 
in the firm’s “Vue-More” line of turn- 
tables. On top of the three-tier turntable 
is a holder for a 5 by 7-inch showcard. 
Below is the first moving, changeable sign 
to be adapted to turntables. A kit of letters 
is available with the sign so that the sales 


[Continued on page 92) 


—Upper left, lower right, by Brevel Products 
Corporation, New York City...Upper center, 
Gregory Motors, Brooklyn . . . Upper right, 
GoldE Mfg. Company, Chicago . . . Extreme 
left, The Amplex Corporation, Brooklyn . . . 
Lower left, by Swivelier Company, Inc., New 


York City— 
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Largest Color Transparency 
Has Built-In Fire Protection 


To protect the world’s largest color trans- 
parencies the Eastman Kodak Company has 
installed an unusual fire extinguishing 
system in its new display and exhibit re- 
cently unveiled on the balcony of Grand 
Central Terminal in New York City. 

Inert fire-smothering gas has been har- 
nessed for the purpose and can be instantly 
released in the event of need, from a tailor- 
made distribution system built right into the 
huge display. 

The Kodak “Colorama”, erected by the 
Ivel Construction Corporation, forms the 
eye-catching facade for the new Kodak 
photographic information center which occu- 
pies all of the east balcony at the terminal. 
This center and exhibit area features out- 
standing displays of black-and-white and 
color photography; a model kitchen showing 
how any kitchen may be set up for develop- 
ing, printing, and enlarging; displays of 
color transparencies; an information booth, 
and a display of the latest “Kodak” prod- 
ucts. 

Although the Kidde extinguishing system 
stands ready to kill fire instantly should an 
emergency occur, visitors will not even be 
aware of the fire watchdog. In the steel 
framework behind the big color transpar- 
ency, however, the system’s 30 discharge 
nozzles are pointed constantly at electrical 
control boxes, the principal source of pos- 
sible fire. The great color transparency is 
made on regular “Kodak” safety base film 
and is backed with translucent plastic for 
light diffusion. 

The Colorama’s lighting system, totaling 
61,000 watts of cold cathode lighting, is 
continually checked by ten thermostatic fire 
detectors located at strategic points in the 
Colorama’s steel framework. Three pipe 
lines, each with ten discharge nozzles for 
carbon dioxide, the fire extinguishing agent, 
together with a manifold of six storage cyl- 


inders which are installed within a protec- | 


tive wire cage in one corner of the exhibit 


floor, constitute the remainder of the system. | 
Each cylinder contains 75 pounds of liquid | 
carbon dioxide under pressure. The cylin- | 
ders are arranged for simultaneous dis- | 


charge. 


Should fire break out in the electrical wir- 
ing, detectors would pick up the danger sig- 
nal immediately and sound an alarm. Cylin- | 
der valves can be opened instantly from a | 


break-glass pull box mounted on the cylin- 
der enclosure. Within a few seconds the 
structure supporting the costly color trans- 
parency can be flooded with inert, fire- 
smothering gas. 

Harmless to materials with which it comes 
in contact, the inert carbon dioxide kills 
fire quickly and safely. The Kidde system 
minimizes the possibility of serious damage 
from fire for the “Kodak” display and the 
whole exhibit area. 


Tice Is Promoted 
By Tepper's 

Delmar Tice, who has been with Tepper’s, 
Plainfield, N. J., for two decades, much of 
the time as display manager, has been pro- 
moted to publicity director. He will con- 
tinue to supervise display. His successor 
as display manager has not been announced. 
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ore using ‘Plastic 
for distinctive, ultra-modern mens- 
wear displays. These handsome plas- 
tie shells slip easily over the “neck” 
of regular men’s shirt and clothing 
forms . . . and identify your cloth- 
ing with your famous name. 
In colors of your choice available in 
stock: rich metallic grey. gold, or 
red-rust. 
Plain colors without signature 75¢ ea. 
With store signature, in color 

of your choice 85e ea. 
Plus cost of silk screen which would 
not exceed $8.00. 
IMPORTANT: Please include sharp 
black and white reproduction of 
signature desired. 


(PATENT PENDING) 


o- 


McGOWEN PLASTICS 


P. O. Box 2021 


Lansing 11, Mich. 
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“La Bolile Demme” 


| JUNIOR MANIKINS 


Paris Inspired . . . Styled 


and proportioned to wear spirit- 


ed junior fashions with a flatter- 


ing and dramatic flair. 


eaul monde, 


manikins by Korrect-way 


ART.R. COHEN CO. 


810 PENN AVENUE PITTSBURGH, PENNA. 


MR. ART R. COHEN, exclusive Korrect-Way distributor 
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Display Reports 


TAILORED 


to Your Needs 


VIEWS & REVIEWS 


A weekly report of outstanding window and 
interior displays in New York and Los Angeles 
stores. Full-color, three-dimensional kodachromes 
attached to large black-and-white prints with full 
description. Tailored to your specific needs ac- 
cording to the type of store, type of window, 
type of merchandise and number of photographs 
& in each issue. Write for full details. 


RETAIL REPORTING BUREAU ® 


A DIVISION OF MILTON B. CONHAIM, INC. 


101 FIFTH AVENUE 
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Point-Of-Sale Display 
Takes To The Air 

Aware that annually tons of point-of- 
sale display material are never used largely 
because of the heavy competition display 
material faces on the retail counter and 
floor, Berger-Amour Studios, Chicago cre- 
ators and producers of point-of-sale display, 
decided to do something about it. 

A survey in the Chicago area by the dis- 
play firm revealed that approximately 6,000 
cubic feet of space was wasted in the aver- 
age retail store. Counter and floor space 
was well occupied, but the expanse between 
the floor and ceiling was wide open for 
display ideas. Retailers evinced a strong 
interest in using that area if appropriate 
displays were made available. 

Sol J. Berger and Frederic D. Amour, 
with 15 years of experience in solving 
advertising art and display problems, found 
the answer in the form of a suspended dis- 
play which they named “Displa-Mcbile” 
(trademark pending). 

The “Displa-Mobile” consists of a group 
suspended through the combined use of 
narrow, lightweight rods, cords, and vari- 
ous other materials. It is designed to be 
suspended from the ceiling of the retail 
store. 3ecause the various components 
of the display are held in perfect balance, 
the display gains dramatic emphasis through 
its constant motion. The “Displa-Mobile” 
requires nothing more than the natural 
movement of air for its continual mobility. 

Advantages pointed out by Berger-Amour 
are: 

1. It utilizes heretofore wasted store 
area for display. 

2. It injects motion into sales promotion 
without mechanical means, natural air 
currents providing the power. 

3. It enables dramatic selling of many 
product features in one display. 

4. It is a potent eye-stopper and attention- 
getter that will arrest the interest of the 
consumer. 

5. It can be designed in any color, any 
size, and in any combination of shapes. 

6. It steps out ahead of the displays it 
competes with because it does not rely on 
floor or shelf area to meet the public. 

7. It is easily and inexpensively shipped 
to the retailer in the flat and can be set up 
in the store in a matter of minutes requiring 
only suspension. 

The first “Displa-Mobile” was created 
for the Norge Division of Borg-Warner 
Corporation, which unveiled it at a mecting 
of 500 Norge distributor principals and 
distributor wholesalesmen in the Green 
Briar Hotel in White Sulphur Springs, 
W. Va. It was shown again at a similar 
meeting in the Broadmoor Hotel, Colorado 
Springs. The occasions were the showing 
of the 1951 Norge line and the outlining of 
its advertising and sales promotion plans. 


Tom Hanlon To Open 
Antique Shop 


For some time with Timely Service, 
3rooklyn, where he handled special orders, 
Tom Hanlon is soon to open an antique 
shop on East 5lst street, New York City. 
He will also provide items, on a rental 
basis, for television productions. 
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Store management has such a crush on our celebrated mannequins 


that our point-of-purchase equipment frequently is overlooked. 
But the fact is that our designers of displayers, racks 

and such other fixtures, collaborate with great store architects 
and display directors to establish trends in plastic, metal, wood 
and combined materials that set display standards for the stores of the Nation. 
Some of the greatest and smartest of these stores 

have had our factory equip them completely. Let us quote you 
on your requirements, large or small, and note how competitive we are. 


Photographs and samples on request. 


@ 498 Seventh Avenue, New York 18 * Dot Williams, president 


MARY BROSNAN MANNEQUINS 





Form it. That's easy .. . even around 
short radii. Score and partially cut it. 
That makes it self-hinging. Paint, 
print or lithograph it. That’s pos- 
sible without one bit of preliminary 
finishing. And those are only a few 
of the advantages. 


Really versatile. That’s Tekwood. 
It’s strong, too. This wood-and- 


paper sandwich has an astonishingly 
high strength-to-weight ratio. Won’t 


Versatility, Durability and Modest Cost 
make Tekwood the ideal material 
for building attention-getting displays 


shatter, won't splinter... but it will 
give you a durable, easy-to-make, 
hard-to-hurt display that combines 
sock sales appeal with low cost. 

Don’t you agree? It’s time you 
learned more about Tekwood, so 
that you can take advantage of this 
modern material for sales-catching 
displays. 

A letter will bring you complete 
details. Write today. 


Counter display 

made by Paimer Associates, 

New York, for Bulova Watch Company. 
Note how the Tekwood was curved to form 
shelf support. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 


Manufacturers of Tekwood and Weldwood® Plywood 
Branches in Principal Cities ’ Distributing Units in Chief Trading Areas ° 


Dealers Everywhere 
Tekwood is a patented product —U. S. Pat. No. 1997344 
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Extend Closing Date 
In Display Contest 

The closing date of December 31 origi- 
nally announced for the window display 
contest sponsored by Spears-Epstein, Inc., 
Fuller Fabrics Corporation, and Pan 
American Airways has been changed to 
January 31. 

A great response on the part of retail 
stores to this contest has been indicated 
and the sponsors have agreed to extend 
the closing date. Many stores have notifled 
the sponsors that they intend to create 
their “Round-The-World” windows during 
the month of January and requested that the 
sponsors delay the close of the contest so 
that they could participate with their Janu- 
ary displays. 

The original rules and regulations still 
hold. The six-piece display kit furnished 
by the sponsors must be used in conjunction 
with at least one Virginia Spears Junior 
dress made of Fuller's Spotlight cotton. 
Photographs (8 by 10) of windows must be 
mailed to Spears-Epstein’s advertising 
agency, Rehbock, Hollinger & Wallis, Inc., 
130 West 42nd street, New York City 18. 
These photographs must be in the hands 
of the agency by January 31, instead of 
the previously announced date. Judges for 
the contest are Irving Eldredge, assistant 
manager of the Visual Merchandising 
Group of the National Retail Dry Goods 
Association, and R. C. Kash, editor, DIS- 
PLAY WORLD. Judging will be done 
solely on the basis of originality and in- 
genuity. Expense involved will not be a 
consideration, thereby giving the smaller 
store an equal opportunity with the larger 
store. 

The winning store will be awarded four 
all-expense vacations in Mexico, two for the 
junior dress buyer and two for the display 
director. 

All travel will be done via Pan American 
Airways clippers. Destinations on the 
routes of Pan American “Round the World 
Clippers” were the inspiration for “Around- 
The-World colors” of Fuller Fabrics 
Spotlight cotton satin. 


Yunker Joins Board 
Of L. A. Darling 

The election of L. E. Yunker to the 
board of directors of the L. A. Darling 
Company is announced by Trowbridge H. 
Stanley, president of the firm. Yunker was 


the former president of the Bingham- 
Herbrand Corporation, Toledo. His vast 
experience in the manufacture of metal 
stampings, forgings, and allied products 


will prove invaluable through his new po- 
sition on the board. 


Dallas Display Club 
Has Holiday Party 


The Dallas Display and Allied Arts 
League turned out in strength to attend 
the holiday dance held at Abe’s Colony 


Club in December. Vic Klein, president, 
led a parade of volunteers who decorated 
the club for the Christmas season so that the 
League could take over for the night with 
no admission charge. 

Between 40 and 50 couples had a pleasant 
time renewing old acquaintances and meet- 
ing newer friends of the League. 


Your New York BUYING GUIDE 


Victor Haida Displays, Inc. 


Acrylite Products, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 
Plastic — Wood — Metal 


149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 
For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West S5éth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


A. Lutz 
3 West 18th St. CH 2.6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Ladies’, Misses’ and Children's Models 


PE 6-3593 





Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 
_ _ ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 
Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 


ARTIFICIAL FLOWERS 


Decorative Display Novelties 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-5900 


PLASTIC TRAYS AND HANGERS 
A quolity product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 


LA 44069 





Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 


DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 








SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 
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Beauty rises from the dust to bloom again in ever changing 





forms. So man's imagery kindles with the spark of creation and all 





its ecstacy is translated to design and form to dramatize and display 






the beauty of today Nowhere in the world is this genius more 






centralized than in New York, heart of the world's display. See 






the startling creations of the world’s leading display originators 







in New York — now! 
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ich s- Store For Men 


OME time next autumn Rich's, of 
Atlanta, will open a dramatic Store for 

Men as still another step in the firm’s 
program of segregating certain types of mer- 
chandise rather than attempting to handle 
them in the usual department store method. 
In 1947, when the store was 74 years old, 
Rich’s had a volume of twelve million dollars 
and was housed in a ‘conventional eight-story 
building. It had the usual number of depart- 
ments in the usual and physical 
expansion badly Like 
stores in the post-war period, Rich’s felt the 
growing importance of home furnishings 
and sensed the need for new selling techniques. 
Hence came the first move toward special- 


locations 


was needed most 


neramernsgrhitrnrs 


attention to 


ization. In 1947 Rich's presented to Atlanta 
a magnificent store called the Store for 
Homes. Housed in a_ separate building, 
across the street from the main store, the 
Store for Homes has specialized facilities for 
the showing of home furnishings ; ample space 
and supporting displays provide the back- 
ground for the expression of ideas for the 
home. The new caught the public’s 
fancy at once and today it is said to be the 
most important specialty operation in home 
furnishings in the entire Southeast. It is an 
entity in its own right. 

Some ten years ago Rich's expanded all 
men’s departments and began paying more 
this branch of merchandising. 


new 


store 


Now all these departments are to be housed 
in the five-story building under construction. 
“When its doors open this fall a man will be 
served in his very own headquarters,” a com- 
pany representative comments. “It will be a 
store devoted to every hour of his busy day.” 

An entire floor will be devoted to active 
sports, hobbies, boating, fishing, and hunting. 
There will be an expansive floor for men’s 
furnishings, hats, and accessories ; 
Custom made display units will be used 
throughout. A floor will be given over to 
clothing carefully classified by age group 
and taste, with a price span from thrift 
goods to the finest available. One floor will 
be used for customer services, work rooms and 
the like. 

The exterior of the Store for Men 
will be of all-glass and aluminum construc- 
tion, with a frontage of 125 feet on Broad 
street adjacent to the main store. The build- 
ing will have about 55,000 square feet of space. 
and will have electric stairways running both 
up and down in the selling areas. 

The admission of daylight through the full 
glass panels of the front, when combined with 
lighting techniques said to be revolutionary, 
will enable the showing of merchandise in 
its natural colors. 

The exterior of the building will have a 
wide marquee completely covering the side- 
walk with an illuminated glass soffit accentu- 
ating the entrance. The Broad street entrance 
will provide a direct access to both the Broad 
street level and the main floor of the Store 
for Men. 


shoes 


—The Broad street level of the Store for Men 
will house the South's largest and most com- 
plete sporting goods department; it will include 
shops for all sports, along with cameras and 
photographic equipment. Note, in the draw- 
ing at the upper left, the vertical displayer. 
. . « Upper right, vertical free-form disployers 
for shoes will used in the footwear depart- 
ment... . Left, a view of the main floor as it 
will look when the new store opens this fall— 
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Modern-Decorative-Practical- 


perforated: 
chardboard 


THE NEW VERSATILE PANELBOARD 
For Backgrounds * Mountings * Panels * Displays 
Combines utility and attractiveness. The tailored multiplicity of the 
uniform perforations, which are perfectly round and smooth, gives 
unusual eye appeal. Panels are easily sprayed or painted. 
Ya" thick tempered hardboard in beautiful natural brown 
color. Perforations are three sixteenths inch diameter. 
Two spacings of perforations are available—1" and 1/2". 
Furnished only in 36"x48" panels. 
$ 9 PER PANEL—36"x48" — on orders of six or more panels. Less 


om than six panels, $4.25 each F.O.B. Chicago. Prices include crating. 


Spec hole spacing desired -'/,"' on center or I" on center. Panels of both 
i. may be combined to make up order for six or more at the $3.95 price. } 


q IMMEDIATE SHIPMENT 


= 


¥ 


SAMPLES FURNISHED ON REQUEST 


730 SOUTH WABASH AVENUE e CHICAGO 5, ILLINOIS 











Let the Green Grass Grow All ‘Round — All ‘Round! 
and make it... NATURALIKE’ 


The Grass Mats that are deeply rooted in 
THE DISPLAYMAN'S FAVOR! 


There is no substitute for grass mats as a foundation for 
displays of all kinds! Likewise, there is no substitute 
for “NATURALIKE” Grass Mats! Beautiful beyond 
comparison, “NATURALIKE” Mats assure long service 
because they are made of the best materials money can 
buy. The best Madagascar raffia is automatically anchor- 
stitched to the burlap backing in rows just one inch apart. 
In color and texture, “NATURALIKE” Mats are true to 
nature, and always uniform. 








Greet early Spring with a fresh supply of “NAT- 
URALIKE” Grass Mats. Ask your display supply 
house now for the following available sizes: 3’x6’— 


3’x15’ — 3'x3Y — 5’x6’ — 5’x1l — 5’x15’. 








MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 











DISPLAY 


..-on and off the record 





—When Sears, Roebuck & Co., 
Orlando, Fla., erected a circus 
tent to house its 1950 toy line, 
G. E. Daily, right, called on other 
displaymen for assistance. Lend- 
ing him a helping hand are Ray 
Putman, Yowell-Drew-lvey Com- 
pany; Cecil Bolton, Rutland's, and 
Rene Marienthal, at that time 
with Dickson-lves Company— 


—Scene at the dinner giv- 
en by The Meyer Em- 
porium, Ltd., Melbourne, 
Australia, in honor of F. B. 
Asmussen, display man- 
ager, for winning a DIS- 
PLAY WORLD gold medal 
award. Some 60 persons 
attended the event— 


—Jack DeWeese, 
display factor of 
Miami, beams hap- 
pily on a wide ex- 
panse of ocean seen 
< from the deck of a 

—Harry Kramer, ‘ . fishing boot— 

Levy's, of Nashville, : 

and Mrs. Kramer 

photographed while 

on a Northern vaca- 

tion trip last sum- 

mer— 





—Pictured at the left is H. Edel, 
display director, and at the right 
is R. Sheriff, a member of the 
display staff of The Belfast, Jo- 
hannesburg, South Africa. The 
lady is one of the miniature fairy 
godmothers used in the store's 
Christmas displays for 1950— 


—This is Erasmus “Ras” 

Beall, who recently joined 

Harzfeld's, Kansas City, as 
display director— 
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Especially For You: 


d) 


DO YOU KNOW... that 80 of our creations 


are custom made . . . designed to meet the exacting require- 


ments of each individual problem? 


Our ability to interpret your own needs is reflected in the 
many outstanding displays that span America (such as the 


Saks 5th Ave. Christmas frbnt). 
Consult with us on your Spring plans. Our staff and facili- 


ties are at your disposal. 
vy 


\ 
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DECORATIVE PLANT 3 


CORPORATION 
136 WEST 24th STREET + NEW YORK 11, N. Y. rd 
WAtkins 4-4405 


T his Spring 
USE THE BEST 


Insist onBulkton Seamless 


e The COLORS are BRIGHT and VIVID (not dull and drab) 
because e The PAPER is UNIFORM and CLEAN (not full of undyed specks and blotches) 

e The FINISH is ANTIQUE for true color value (not mottled and streaked) 

e SNAPPY RIGIDITY makes it easy to work with (not soft and floppy) 


IMMEDIATE DELIVERY 
DON'T ACCEPT A SUBSTITUTE 


BULKLEY DUNTON & CO. INC. 
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THE WINNERS! McLaren; second, Clement Kieffer; third, 
{Continued from page 33] Paul C. Smith, J. W. Robinson Company, 
John Shillito Company, Cincinnati; second, — — ie hee: Oink 2 G 

Louis Villela, B. Altman & Co., New York Neim Acaaanbe yet wait Dellee: regory, 
City; third, Clement Bradley, Carson Pirie peymscciiy acelin gees ees second, 

Scott & Co Chicago ye er em se Emery Gregory. 
aa te wee - <s No. 29, men’s shoes: First, Hans Carstens 
"4 “ns votwear : “irst, Ss af , < ° Py =e . =e ° 
| | Y Oo U R No. &, womens footwear sage Younker-Davidson’s, Sioux City, Iowa; 


Ring, Saks-Fifth Avenue, New York City; . . ; ‘ : 
aire urn : 3 Nires. Second, Emery Gregory; third, Irvin Riga, 


second, Bert Levi, Casa Tonsa, Buenos ‘ : “ ‘ Pty i 
I | einy peal Ring ant eaeat: wi Potter Shoe Company, Cincinnati. 
No "9 ness: hosiery: First, Stanley No. 30, men’s socks: First, Clement Kieffer ; 
Thompson The May Company, Los Angeles ; second, S. J. Durham, Ely & Walker, St. 
second, John Moss, Marshall Field & Co Louis; third, Dominic Troisi, Troisi Tailor 
Chicago; third, C. V. Roberts, The Diamond, & Haberdasher, W illiamsport, Pa. - ¥ 

Charieun W. Ve. No, 31, men’s underwear: First, Frederick 

No “10. en Casoah coele: Piet Bla Asmussen; second, Reed Schlademan; third, 
Tallman pat & acing eee Vork City: Thomas J. Sheehan, Berg Clothing Company, 
second and third, no entries. aa fee its: N . 

No. 11, handbags, umbrellas: First, Tom ~~ rn peau swim suits: } Fi ea 
Watkins; second, Harold McLaren, The Bon Kelly: aes oy R pe a ‘s ye arold 
Marche, Seattle; third, W. Bellison, Sonnen- lly; second, R. Castello, Sears, Roebuck 
feld’s. St. Louis. & Co, East St. Louis, Ill.; third, Clement 
ee ~ No. 12, women’s gloves: First, Bert Levi; ars en Maar mee First, E 
FA re . usual. Stéiten A: Cn SE tee No. 34, en's to ies: First, Emery 
Z Animation Motors § | sccont. Steven A. Greene, SWS» lds Gregory; second, Walton Fox, Thomas & 

. . asg » ocotle , . , - . 7" : . ° " ° : ° 

& Special Mechanism No. 13, jewelry: First, Adele McAllister, Thompson Company, Baltimore; third, no 

Quiet @ Wide oe Seood Ranges @ S. Kind & Son, Philadelphia; second, George age ihe celans Weiekic om 
a ale T. Robey, Arthur A. Everts Company, No. 35, men’s robes : First, Cc ement Kieffer ; 
Dallas: third. Adele McAllister. second, Emery Gregory; third, no entries. 
| ‘No. M4, yard goods: First, Hans Erhardt, No, 36, men’s evening wear: First, Vern 
| Grands Magasins Jelmoli, Zurich, Switz- Cit { Ma ‘ ssc: ‘" Me Phat aay Kansas 
| erland; second, Clement Bradley; third, Reed Ae Fol PAR gp 0 rederick = Asmussen ; 

Prva dic third, J. FL Irvin, Rosenberg Brothers, Al- 

No. 15, lingerie: First, Tom Watkins; ah — ee is 
| second, C. Hofland, Greaterman’s Stores, No, ay ee endl Fi Pye 

Johannesburg, South Africa; third, Tom Lee. nO. Oe Sa ung: iret, Fam Comer- 
No. 16, notions: First, Charlie Merrill a oe a Philadelphia; second, 

Meh es eBs Bree dea To chi > Clement Kieffer; third, Tom Comerford 
S. Kann & Sons Company, Washington; : : Me Z . 
Skeleton Turners Aish : hy : Phila- No. 39, boys’ furnishings: First, Jack 


. . | second, Tom Comerford, Lit Brothers, : me 
For Display Builders | delphia; third, George W. McKeon, Palm Boghosse, Goldblatt _Brothers, Chicago; 
| Beach Mercantile Company, West Palm second, Stephen A Green ; third, Harry 
VUE-MORE | Beach. Fla. Kramer, Levy’s, Nashville. 
eiscraic. Gebcay vemucnecie No. 17, towels: First, Carl Lindgren, _No 40, toys: First, John Moss ; second, 
Charles V. Weise Company, Rockford, IIL; Fred E. Davis, Woodruft’s, Knoxville ; 
second, Louis Villela; third, George Allen, third, G. Richtrmoc, Sears, Roebuck & Co., 
Castner-Knott Company, Nashville. Rio de Janeiro. Ky : 
No. 18, women’s handkerchief’s: First, No. 41, luggage : First, Tom Comerford; 
Charles Grill, Paris of Montana, Great Falls, Second, Ivan K, Diehm, Braunstein’s, Wil- 
Mont.; second, Ida Diener Zizda, J. J. New- mington, Dela. ; third, Guy Malloy, Neiman- 
berry Company, Los Angeles; third, no Marcus Company, Dallas. 
ere ¥ No. 42, athletic equipment: First, J. A. 
No. 19, girls’ apparel: First, Edward von Hybarger, Leonard's, Fort Worth; second, 
Castleberg, Bloomingdale’s, New York City; Joseph B. Whitney, Van Dervoort Hardware 
| second, Henry Callahan; third, Louis Villela. Company, Lansing, Mich.; third, Crome & 
3 DIFFERENT MODELS No. 20, children’s footwear: First, second Goldschmidt. sree i s : 
| and third, Bert Levi. No. 43, institutional: First, Earl W. Dorf- 
25 Ibs.-75 Ibs.-250 Ibs. No. 21, children’s hosiery: No entries. man; second, Frank Vermilye, Foley’s, 
No. 22. infants’ wear: First, G. C. Bowen, Houston; third, Tom Watkins. 
H. C. Lytton & Co., Chicago; second, Earl No. 44, civic: First, Kate Coplan, Enoch 
CONVERTIBLE W. Dorfman, The Hecht Company, Washing- Pratt Free Library, Baltimore; second, Tom 


ton; third, George Bengel, Jr., Parsons- Comerford; third, Oliver Blackler, Harrod’s, 
TIER Souders, Clarksburg, W. Va. Buenos Aires. 
STRUCTURES No. 23, corsets, surgical garments: First, No. 45, furniture: First, Sy Krockovar, 
Louis Crowder, Swelldom, Los Angeles; W. & J. Sloane, Beverly Hills, Calif.; second, 
From 8" to second, Lee Court, Wm. Filene’s Sons Com- Gene Davis, Schweitzer’s, San Bernardino, 
23" in pany, Boston; third, George Allen. s Calif.; third, Tom Comerford. 
Diameter No. 24, women’s bathing suits > First, _No. 46, radios, television sets: First, Charles 
Frederick Asmussen; second, Hans Erhardt; Goldstein, Norfolk, Va.; second, Earl Dorf- 
third, Tom Watkins. man; third Crosley Division, Avco Mfg. 


No. 25 n’s C ing: First, Crome & Corporation, Cincinnati. 
E units available with rotating electri- No. 25, men’s clothing bs 8 orporatio cinnatt 
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cal outlets. Provision for Wall and Ceil- | Goldschmidt; second and third, Frederick No. 47, musical instruments: First, second 
ing Mountings. Guaranteed for | Year. | Asmussen. and third, John S. Kennedy, Savery’s Ltd., 
No. 26, men’s shirts: First, Harold Kelly, Adelaide, South Australia. 
poe Los Angeles; second, Charies F. No. 48, floor coverings: First, Mac Sten- 
Ferrell, Lowenstein & Brothers, Memphis; berg, Nils Nessim, Ltd., Stockholm; second, 
third, Fae Kieffer, The Kleinhans Com- Harold McLaren; third, Hambro House, 
pany, Buffalo. New York City. 
No. 27, men’s neckwear: First, Harold No. 49, wallpaper: No entries. 








MFD. BY 


BREVE PRODUCTS CORP. 


508 BROOME ST..N.Y. 12, NY 


Send for Descriptive Literature | 
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19 5 l will be a bigger and better 


New 52 Page DISPLAY YEAR 
Rigi with Siegel display fixtures 


cungenant pa yay ome 


rawe on Viet Boner |  EWERYTHING for Display 


ery. 
RESERVE YOUR COPY NOW! 














Mannequins Wood Fixtures 
Forms Metal Fixtures 
Displayers Plastic Fixtures 
Accessories Garment Racks 
Novelties Counter Units 


P) bf + 
Ry U DISPLAY HEADQUARTERS 
Inc. 39 West 37th St. New York City 18 


When in New York / Se. > 
Visit A N DISPLAYS 


“The House of Naturals” |} ele) .\3 
_ ALIVE 


AND 
PRODUCE 
RESULTS! 




















aA NA ie cS 
CRESCENT 
Quality }\} = 
Write for Price List BOARDS G 


ARTS FLOWERS’ | f=" 





REQUEST 

DISPLAYS, ING. 
Manufac @ Impor Creotors G 
43 W, "séth St., near Sth Ave. a 


New York City 19, N. Y. CHICAGO CARDBOARD COMPANY 


a ee ee 666 WASHINGTON BLVD. CHICAGO 6, ILLINOIS 
SOLD BY LEADING DEALERS EVERYWHERE 
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No. 50, draperies, curtains: First, Norbert 
LaPorte, Schuster’s, Milwaukee; second, Tom 


UNBREAKABLE ! psu ie oat Pak Sek Boghosse ; 


second, Del LeSage, The Crescent, Spokane ; 
third, J. A. Hybarger. 

No. 52, china, glassware: First, Louis 
Villela; second, William Lambert, Barker 
Brothers, Los Angeles; third, Ralph Gollahon. 
FOR BEAUTY No. 53, silverware: First, Del LeSage; 
second, Guy Rhodes, Patterson Jewelry Com- 
IN pany, Garden City, Kan.; third, Del LeSage. 

No. 54, gift novelties: First, Charles E. 
Marlowe, McDonald's, Hastings, Neb.; sec- 


4 y.. Ti ond and third, James E. Smith, Ricky’s 
Jewelers, Klamath Falls, Ore. 


No. 55, books: First, Reed Schlademan; 
second and third, Kate Coplan. 


No. 56, stationery: First, Thomas F. Burke, 

MA el By a re | U j ae 4 Schwabacher-Frey Company, Los Angeles; 

y | second, Paul U. Bergstrom’s Aktiebolag, 

Stockholm; third, Herb Krofft,  Bintz 
Brothers, Zanesville, Ohio. 

No. 57, linens, bedding: First, Paul C. 
Smith; second, Guy Malloy; third, Tom 
seeeeeuessseey Watkins. 

No. 58, drugs: First, J. A. Nichols, Selby 
Drug Company, Clarksburg, W. Va.; second, 
Walton Fox; third, National Pharmacy, 
Principal rng ; : ee 

= No. 59, cosmetics, perfumes, etc.: First, 

Cities Gene Moore; second, Paul Smith; third, 

John Grossi, Elizabeth Arden, New York 


INC. eueeesseaaaae’ City 
15 WEST 18TH ST. No. 60, tobacco, smoking equipment: First, 
NEW YORK CITY 11 Kapp & Peterson, Ltd., Dublin, Ireland; 


second and third, no entries. 

No. 61, groceries: First, Norbert LaPorte; 
second, Richard Kester, Herpolsheimer’s, 
Grand Rapids; third, Grand Bazaar, Goten- 
berg, Sweden. 

No. 62, candy: First, Harold McLaren; 
second, Walton Fox; third, Nicholas Krysil, 
You SHOULD SEE House of John Bailey, Fitchburg, Mass. 

eee No. 63, liquors and other bottled goods: 
First, George D. Cullins, Brown-Forman, San 
HOW Francisco (installed at MacArthur Liquors, 
Oakland) ; second, K. A. Franke, Mattheska- 
Strauss & Co., Cape Town, South Africa; 


REED d R ATT AN third, Bellamy Brothers, (Bridger Display 
an Service), Jacksonville, Fla. 


No. 64, refrigerators: First, Randolph H. 
Irwin, Sears, Roebuck & Co., Baltimore; 
second, Jess A. Caloger, Pennsylvania Furni- 
ture Company, Altoona, Pa.; third, Bert Levi. 

No. 65, office equipment and _ specialty 
machines: No entries 

No. 66, ranges: First, R. H. Cornall, New 
York State Electric & Gas Company, Bing- 
WORKS WONDERS hamton; second, C. M. Griffin, Ohio Edison 
Company, Youngstown; third, W. Gilbert 

IN YOUR Brown, Philadelphia Electric Company, 
WINDOWS AND INTERIORS Philadelphia. 

No. 67, laundry equipment: First, Jack 
Boghosse; second, W. Gilbert Brown; third, 
Consolidated Edison Company, New York 
City. 

No. 68, garden tools and equipment: First, 
Frank J. Musmanno, Sears, Roebuck & Co., 
Quincy, Mass.; second, F. & R. Lazarus 
Company, Columbus, Ohio; third, J. A. 


Hybarger. 
No. 69, lamps: First, K. W. Smith, Myer 
Emporium, Melbourne; second, Donald Wer- 
e don, McCreery’s, New York City; third, 


3 West I8th Street @ New York I1,N.Y. @ CHelsea 2-6264 K. W._ Smith. 


No. 70, electric and gas appliances: First, 
George W. Browne, Public Service Electric & 


Now in America’s leading stores 
Beautifully Styled—Moderately Priced 
Immediate Delivery 

Inquiries Invited 


Agents 
Wanted in 


seeeeeeeany 
maeemrenacaan 
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Gas Company, Newark; second, T. V. Taylor, 
Philadelphia Gas Works Company, Phila- 
delphia; third, George W. Browne. 


No. 71, kitchen equipment: First, Del Le | 
Sage; second, T. V. Taylor; third, M. R. | 


McDonnell, Hallbach-Schroeder, Quincy, [Il. 
No. 72, auto showrooms: First, Donald 


Simon and Samuel Zirlin, Hopping-Phillips | 
Motors, Newark; second, Cornelius Savin, | 
Nash-Freeman Corporation, Long Island City, | 
N. Y.; third, Donald Simon and Samuel | 


Zirlin. 


No. 73, automobile accessories and equip- | 
ment: First, The Pep Boys, Manny, Moe & | 
Jack, Philadelphia; second, G. H. McBride, | 
Sears, Roebuck & Co., Bay City, Mich.; | 
third, Norman Kunst, Socony-Vacuum Oil | 


Company, New York City. 


No. 74, vacuum cleaners: First, second and | 


third, George W. Browne. 


No. 75, hardware: First and second, A. | 


Moonens, Au Bon Marche, Brussels, Belgium; 
third, G. H. McBride. 


No. 76, photographic equipment: No entries. | 
No. 77, optical goods: First, Vernon H. | 


Kohl, Weisfeld’s, Portland, Ore.; second, 
Norbert LaPorte; third, no entries. 


No. 78, exhibit booth: First, W. H. Dowd, | 
American Brass Company, Waterbury, Conn. ; | 
second, George W. Browne; third, T. A. | 
Garrett, South Carolina Electric & Gas | 


Company, Charleston, S. C. 

No. 79, exhibit display: First, Ivel Corpo- 
ration, Corona, N. Y.; second, R. H. Cornall; 
third, M. A. Mattes, Standard Oil of Cal- 
ifornia, San Francisco. 

No. 80, Christmas interior: First, Guy 
Malloy; second, Lee Court; third, H. Edel, 
The Belfast, Johannesburg, South Africa. 

No. 81, Christmas facades, marquees: 
First, George W. Browne; second, Guy 
Malloy; third, no entries. 

No. 82, floats: First, W. Ten Eyck, 
Donaldson’s, Minneapolis; second, Ron 
Gleaves, T. Eaton Company, Ltd., Victoria, 
B. C.; third, State Street Council, Chicago. 

No. 83, pen-lettered showcards: No 
entries. 

No. 84, brush-lettered showcards: First, 
H. P. Niscock, E. V. Royal Stores, Ltd., 
Grand Falls, Newfoundland; second, Wal- 
ton Fox; third, Albert G. Schultz, Croll & 
Keck, Reading, Pa. 

No. 85, machine-lettered showcards: 
First, Joseph Apolinsky, Loveman, Joseph 
& Loeb, Birmingham; second and third, no 
entries. 

No. 86, banks and other service insti- 
tutions: First, John Earl Szesze, Howard 
Savings Institution, Newark; second, Cru- 
sader Insurance Company, London, Eng- 
land; third, Central Federal Savings 
Association, New York City. 

No. 87, travel: First, Clifford W. A. 
Baker, Ansett Transport Ind. Ltd., Mel- 
bourne, Australia; second, Robert I. Hard- 
ing, Matson Navigation Company, San 
Francisco; third, Emery Gregory. 

No. 88, animated display, interior: First, 
Crosley Division, Aveo Mfg. Corporation; 
second, Clifford W. A. Baker; third, Bert 
Levi. 

No. 89, animated display, window: First, 
Otto H. Pearsall, Pennsylvania Power 
Company, New Castle, Pa.; second, S. J. 
Durham; third, Roger & Gallet, Paris, 
France. 

No. 90, national advertiser display: First, 





DISPLAY WORLD 


You Can Merchandise 
a Wall Like This 
with Peg-Board and Deca Poles 


When display space is at a premium, put Peg-Board, Peg Board Fixtures and new 
"Module Type" Deca Poles to work for you. You'll find, as did the owner of Marvin Flowers, 
a St. Paul, Minnesota florist, that they'll give you more useable display area at a fraction 
of the cost of furnishing your store with conventional display fixtures. 


The owner of this store was considering leasing additional space to gain enough room 
to fully display his line until designer Fred Wolf showed him what he could do with Peg- 
Board, Peg-Board Fixtures and new “Module Type” Deca Poles in laying out his new store. 
The result is shown above. The owner found that (a) he had more useable display area than 
he would have had even with the additional store area, (b) the improvements had been 
accomplished at a fraction of the cost of furnishing the store with conventional counters and 
fixtures, (c) the additional store space was now unnecessary, thus affording a considerable 
saving in rent, (d) he had a more attractive store . . . a store with a free, spacious feeling 
that could not have been achieved by any other means. Proof positive that Peg-Boards 
and Deca Poles form the most effective merchandising team in display. 


Peg-Boards are Tempered Duolux Masonite sheets perforated with special designed close 
tolerance punches. This eliminates any danger of ragged holes or fractured fiber $0 does 
not impair the inherent strength of the board. Only Peg-Board is punched in this manner, 
so be sure the board you buy is genuine Peg-Board. 


Peg-Board panels are available now in eight sizes ranging from 24 in. by 36 in, to 48 in. 
by 96 in. and in two thicknesses, % in. and % in. They are available finished one or both 
sides and in an attractive ‘Leatherwood’ finish. Wire fixtures for Peg-Board display 
include hat brackets, shoe, shirt, plate, purse and card easels, tool racks, literature brackets, 
and a variety of hooks and hang bars. To protect the reputation of Peg-Board, the Peg-Board 
fixtures are sold only with Peg-Board for use on Peg-Board. 


SHARD 


=. . 
TRACE MARK 





Only Genuine Write for detailed 
Peg-Board 


Bears this Label 


on Peg-Board and 
Peg-Board Fixtures. 








Patents Pending 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVE. 


Chicago Office: 127 North Dearborn St., Chicago 2, Ill. 


information and prices 


ST. LOUIS 3, MO. 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 3-5968 


Complete 
photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 
Studio Still Lifes 


Complete 
information and samples 


sent on request 
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Hickock Mfg. Company, Rochester, N. Y.; of Missouri, _ St. Louis ; second, Tom 
second, Goodall Fabrics, New York City; Comerford; third, no entries. | 
third, Athos Studio, London, England. No. 97, Thanksgiving Day display: First, 
J. W. Hoogerhyde, Ohio Edison Company, 
Akron; second and third, no entries. 
No. 98, Christmas display: First, Harold 
McLaren; second, Edgar Tallman; third, 
Guy Malloy. 
‘ : or No. 99, sty s , setting: First, N 
No. 92, Easter display: First, Homer No 9, style show ws otsing First, New 
“ Beis : : -.. York Times, New York City; second, Del 
Seay, Wartburg Press, Columbus, Ohio; : / “ 
7 a “or ae : Le Sage; third, Guy Malloy. 
second, James Stinghen, Weinstock-Lubin N 100. i ‘ rota tae ee 
& Co., Sacramento; third, Clement Bradley kein p  AMSCrION-BHODS > NarSt, OD 
yes ssp : , , .. Gleaves; second, Lee Court; third, Albert 
No. 93, Mother’s Day display: First, yqoonens. 


No. 91, Valentine’s Day display: First, 
Harold McLaren; second, Solly Sollen- 
berger, Neiman-Marcus Company, Dallas; 
third, John D. Boben, Berks Products 
Corporation, Reading, Pa. 


| Harold McLaren; second, Tom Comerford; No. 101, advertiser’s display units: First, 


third, Jack Boghosse. Zenith Corporation, Chicago; second, 
No. 94, Cotton Week display: First, Arthur -Burke, Remington-Rand, _ Inc., 
Martin M. Mazoff, DuBarry’s Shops, Inc., Bridgeport, Conn.; third, Jacques Kreisler 
Montreal; second, Genevieve Cree Pearl, Mfg. Corporation, North Bergen, N. J. 
Cree’s Merry-Go-Round, Riverside, Calif. ; No. 102, miscellaneous: First, Emery 
third, no entries. Gregory; second, Arthur Burke; third, 
No. 95, Father's Day display: First, John Fredericks, New York City. 
Harold McLaren; second, Clement Kieffer; No. 103, greeting cards: First, Thomas 
third, Tom Comerford. A. Schutz Company, Chicago; second, 
No. 96, Independence Day display: First, Carl J. Richards, McAuslan & Wakelin 


Paul W. Kloeris, Union Electric Company Company, Holyoke, Mass.; third, no entries. 
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Boan IN NEW YORK. STARTED 
IN ADVERTISING AS COPY BOY 
FOR NEW YORK POST. LATER 
BECAME SPACE SALESMAN FOR 
THE PAPER. JOINED THE ARMY 
AT THE START OF WORLD WAR II; 
WENT THROUGH FIVE CAMPAIGNS, 
INCLUDING NORMANDY INVASION AND 
WAS DISCHARGED A CAPTAIN AT THE WARS 
END. STAYED IN GEAMANY 
FOR A YEAR AS A TEAM 
DIRECTOR FOR UNARAA 
BECAME ADVERTISING 
MANAGER FOR ATRADE PUBLICA- 
TION ON RETURN TO THE STATES. 
A YEAR LATER HE JOINED 
BRUNO HERZBERG AS A PARTNER 
IN HIS WIG MANUFACTURING 
BUSINESS. 
LIKES THE DISPLAY FIELD. 
FEELS ANEED TO EDUCATE 
STORE MANAGEMENT ON 
DISPLAYS IMPORTANCE. 
HOBBIES: ALL SPORTS, 
BUT ESPECIALLY SWIMMING & 
RIDING. LIKES TO DANCE, Is 
A RUMBA ENTHUSIAST. 


‘t 
Aver Ald 


a a ) 
SOSEIN INS ae 


HERZBERG - ROBBINS, INC., NEW YORK CITY, N.Y. 
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' ® 
MANHATTAN CHRISTMAS Th f. | 
[Continued from page 41] e acts prove it 
inset the left side wall and was balanced 
by a pair of iron lawn chairs at the oppo- 


site end, the chairs lightly sprinkled with 
snow. Snow covered the floor and was 
flocked onto evergreen bushes planted across 
the back, the small tree near the front of B88 


the window and the evergreen bough 
carried diagonally across the top of the 
window. 


A child in a papier mache red and green 
outfit, with a sled piled generously with 
Christmas gifts, occupied the center of the 


stage and though obviously on his way to 
the doorway beyond was __ spellbound 
with the beauty of the scene in the cutout. 
This tableaux made the third in the series , : * 

of four which opened with a drawing room YOU GET EVERYTHING with Amplex Swiv- 


setting, the parents reading to a group of elites. Smartest design! Aluminum with a per- 
children and the window message—“For 


eb: son's: lle to Rowe”. manent finish! A unique double-ball swivel 
“The Enchanteds, the young and_ the with fingertip control! Hoods with cool- 


lovely, most caught in the spell of the : pages S 
Season”, was the headline used by Henry est, air-flow ventilation! And every 
Callahan in four Lord & Taylor windows Am *. . . 

when fashions from the Young New Yorker plex Swivelite consists of a few 
Shop were featured. basic units which can be inter- 

A wintry scene, depicting snow falling on P 

unfoliaged black trees against a night blue changed with every other! 
background was contrasted by the sparkle Changing your lighting 
and glitter of hundreds of three-dimensional ff * ick 
snow flakes which were hung at various elttects is quic er, 
levels throughout the setting and suggested easier, far less ex- 
a fitting atmosphere for the “Young En- 2 s 
chanteds”. The center girl wore all white pensive. It will pay 


while her companions chose white with full 
black and red with gray as their costumes. you to get the 








The floor was laid in black and white tiles. Amplex Swivelite 


Interestingly, one card in the window said: 
“The snowflake crystals are from our own 
Christmas Tree Shop on the ninth floor.” 

A dulled-gilt, wide, handsome frame 
surrounded a shadow-box which housed a 
charming mid-Victorian setting by Display 
Director John Robert Cobb at Henri Ben- 
del. This nostalgic vignette, in a serious 
of three, was executed in tones of red. The 
lady in a red evening gown descended the 
steps to meet the gentleman waiting at the 
bottom, his hand outstretched to greet her. 
Every detail in the imaginative setting 
was properly cared for. Old type gas lamps 
adorned the newel posts and the simulated 
marble finished walls were inset with panels 
of red brocade, hung with the Christmas 
wreath. 

The side drapings for the window were 
of rich gold moire fringed with small 
gold Christmas balls. Red velvet carpeted | 
the step-platform leading to the shadow- | WRITE TODAY... 
box and in this foreground gift suggestions | Amplex Corporation, Swivelite installation, by Mutual Equip- 
of bags, handbags, fur scarfs, blouses and Dept. B-1, 111 Water St., ones and Supply Company, Chicago, 

4 | inois, in new premises of Sherman- 
the like were arranged. | Brooklyn 1, New York Karpen Furniture Company. 

A second window showed the miniature 
papier mache ‘Victorian couple happily 
trimming a Christmas tree, the decor major- 
ing in emerald green. The third showed 
them in a blue and gray setting, making 
their Christmas calls around the Square. 


Heidelberg Takes Over 
At Brooklyn Store 

Succeeding Oscar Rutgers, who is now 
with Adler-Jones Company, Chicago, Her- 2 E eek ; j 
man Heidelberg is now display director of Sealed-Beam Reflector See amps, Colork leon lites and Floodlites, Industriol 
Namm’s, Brooklyn. He had been in a Infra-Red Heat Lamps, Vibration and Rough Service Lamps, Street Lighting Lamps, 
similar position with Gimbel Brothers, Traffic Signal Lamps, Lamps, Fi Tubes, Display Accessories. 


Philadelphia, for the past nine years. ROSS REBEL OBE BR, OR ED RS 2 OO 


story, now! 
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Mr. and Mrs. Spring 


a 
different 


promotion 


ye 


for 
spring 


EARL W. GASTHOFF CO. 


DANVILLE, ILL. 














PREPARE FOR YOUR 
SPRING DISPLAYS NOW 


with BLINKER - LITES 


@ Each lite blinks on and off inde- 
pendently 

@ Creates gentle twinkling star ef- 
fect 


1675% Third Avenue 
New York 28, N. Y. 








MINIATURE BLINKER-LITES. 
LTS OL IIE § LEO T 














DY-O-RUG 
FOR COLOR MAGIC 
Peal te tae Paves 


Get color harmony or renew worn, faded carpets 
without removing from floor. Also wool fabrics, 
draperies, etc. 

Easily applied — Ready for use next day — Pint 
covers 108 square feet — 14 colors. 


PRICE — All colors $2.29 pt. — Black $3.00 pt. 


HELMS CHEMICAL CO. 
BROOK, INDIANA 








WOOD 
LETTERS 


Mouheltin 


letter co. 


tmconPpenateo 


e 
151 W. 18TH STREET (Bet. 6th & 7th Aves.) 
NEW YORK 11, N. Y. 


"Color For Profit" 
Is New Book 


Displaymen will be interested in “Color 
For Profit”, a new book by Louis Cheskin, 
technical director of the Color Research 
Institute of America. He explains in clear 
language why certain colors are chosen 
rather than others, the effects of color 
preferences on day-to-day shopping, and 
the results of experiments determining 
color preferences of different types of 
people. One section is devoted to lighting, 
discussing the ways in which certain blends 
of light in window displays and within the 
store can create pleasing effects inexpen- 
sively. The book is published by Liveright 
Publishing Corporation, 386 Fourth avenue, 
New York City 16, at $3.50, 


Display Material Available 
For Sew And Save Week 

National Sew and Save Week will be 
held this year during February 17-24, and 
the National Needlecraft Bureau, Inc., 385 
Fifth avenue, New York City 16, has pre- 
pared various display and advertising ma- 
terial to help retailers promote the event. 
Advertising mats with the Sew and Save 
theme can be had, as well as colorful ma- 
terial for interior and window display. 

During the promotion displaymen will 
have an opportunity to win cash awards in 
connection with the window display contest 
held in conjunction with the Week. Total 
awards amount to $2.000. Full details can 








be had from the Bureau. 
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“Day-Glo" Tempera 
Added To Line 


Announcement is made of a revolution- 
ary new color product manufactured by 
The American Crayon Company, called 
“Day-Glo” Prang tempera. These new 
colors are said ;to be light-reflecting to a 
degree never before equalled. This quality 


achieves a day-time glowing brilliance that 
makes it possible to highlight posters and 
all advertising and informative displays 
with effects that range from mysterious to 
exotic. 

“Day-Glo” Prang tempera is available in 
a 6-jar set with folder giving suggestions 
for the effective use of the new medium. 
This introductory set contains the follow- 
ing colors: neon red, fire orange, arc 
yellow, Saturn yellow, signal green and 
Prang tempera white. Color card and 
folder will be sent on request. 


Christmas Party Held 
By Detroit Club 


The annual Christmas party of the Detroit 
Display Club was held on December 21 in 
the ballroom of the new Veteran’s Memorial 
building. Included in the entertainment 
were strolling musicians, several numbers 
from the Detroit Civic Opera’s opening 
show, “Carousel”, an exhibition of ballroom 
dancing, door prizes and _ refreshments, 
John Sills, Art Products Company, was 
chairman of the event, ably assisted by 
A.. R. Simms, of Sam's, Inc., and Egon 
Weiser. 

Other activities of the Detroit club in- 
cluded the election of the following offi- 
cers at a recent meeting: President, William 
G. Toll, Sam’s, Inc.; vice-presidents, George 
L. Heidt, Crowley, Milner & Co., Robert E. 
Lee, J. L. Hudson Company, Tice Vicary, 
Detroit Edison Company, and Frank E. 
Whitelam, Doerr & Associates; treasurer, 
Mrs. Ruth K. Bessman, Art Products Com- 
pany, and secretary, Clair Lyke, Detroit 
Edison Company. At the December 6 
meeting club members witnessed a demon- 
stration of working with papier mache by 
John Thompson, Kline’s, and heard talks by 
LeRoy Kiefer, General Motors Corporation, 
and Robert Lee. 


Promotions Made Known 
At Stix, Baer 


Howard Backer, display director of Stix, 
Baer & Fuller, St. Louis, has announced 
that in future William Jenkins will be 
window display manager, Carl Denner will 
have charge of interior displays, Otto 
Askani will continue as display manager 
for the basement store, and Frank Tello 
has rejoined the store as display art de- 
signer. 


DISPLAY WORLD 


Avoid half-lit windows... 
lamp-change troubles! 








DISPLAY MEN KNOW what happens when lamps burn out 
prematurely. Windows are at once inadequately lighted ... a large 
part of the effectiveness and merchandising value of displays is 
simply rubbed out... And then comes the nuisance and time- 
consuming bother of crawling into the window, and of frequently 
disturbing and then re-arranging displays, in order to make lamp 
changes. 

Now you can stop all this bother and waste...with Lustra 
Double Duty Spots and Floods. These premium-built lamps give 
the longest service you’ve ever enjoyed... reduce lamp replace- 
ment costs...cut lamp-changing to a brand new minimum. And 
on top of that, Lustra Double Duty Spotlites are your A-1 choice 
for highlighting...Lustra Double Duty Floodlites are unsur- 
passed for lighting larger display areas. 

Made in a complete range of wattages and 
bulb types, Lustra Double Duty Spots and Floods 
will meet your every requirement. For superior 
light and big savings in replacement and main- 
tenance, send for catalog and full information 
to Lustra Corporation, Dept. N- 1,36 Washing- 
ton Street, Brooklyn 1, New York. 


AMERICA’S DATED LAMPS 


, 4 Double-Duty Reflector Lamps, Incandescent Lamps, Fivorescent Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 











COLOR-LITE 


Translucent 


COLORED 


PLASTIC 
CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A variety 
of colors and sizes. 


FRE E! 


Write today for catalog and 
prices. 
Wagner Sign Sernuce. 7. 
207 $ 
CHICAGO 12 


Avenue 


ILLINOIS 


Hoyne 








| huge 
| nearby 
| create crowds and traffic jams along Fifth 








RUSTIC DISPLAYS — POLES 
SLABS — BRANCHES — BARK 


CEDAR = ETC. 


RUSTIC 
FURNITURE 


COMPANY, INC. 
Phones: 9-6479 or 9-6103, Williamstown, N. J. 


BIRCH 


“PARKCRAFT" 


| life-like papier mache choir singers. 
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~ Saks At Christmas 


BOVE is a photograph of the Yule- 
A tide face worn by Saks-Fifth Avenue, 
New York City, during the month of 
December. 
This attractive display, together with the 
Christmas tree and starry sky of 
Rockefeller Center, combined to 


avenue, both by day and night. 
Bus drivers and their passengers paused 


| to crane their necks to look at the display, 


while from the carol singers perched in the 
second floor choir loft came the strains of 
Silent Night, Adeste Fidelis, and other 
familiar carols. Word soon | spread 
throughout the city that this was one of 
the most spectacular and heart-warming 
settings ever dramatized in display. 

The privilege of executing the 
display was that of Decorative Plant Corp- 
oration, New York City, in cooperation 
with the display staff of Saks-Fifth Avenue, 
Sidney Ring. 


entire 


headed by 
Original inspiration for the display came 
from the Saks choral group, made up of 
store employes. Recordings were made of 
carols sung by this chorus and were ampli- 
fied to the street for the benefit of the 
passerby 

The designs for the setting were in- 
spired by the Gothic arch structure of 
neighboring St. Patrick’s cathedral. After 
the original drawings were completed, scale 
models were built to determine materials, 
lighting effects, and overall sizes for the 
Rig- 
scale 
size 


plans were set up from 
and construction on the 
began. 


these 


full 


ging 
models 


The carol singers finally grew to 7 feet 
in height for the men and 6 feet 6 inches for 


the women. Each figure was custon con- 
structed on a heavy wood and wire arma- 
ture and given different expressions and 
positions to create an illusion of reality. 
Hand-painted in oils and finished for ex- 
posure to wintry weather, each figure is 
adjustable and can be lowered or raised 
12 inches either way. 


An area 76 feet in length on the face of 
the building is covered by the entire display 
and it is two stories high, reaching up past 
the third floor windows. It is constructed 
on a bolted wood frame, wire supported, 
and covered with especially treated Prin- 
cess pine, white branches, natural pre- 
served Oregon holly, and simulated blue 
spruce. On the top of each unit resembling 
a fir tree are about 400 hand-colored can- 
delabra light bulbs. Topping each tree unit 
is a 24-inch half relief metal star covered 
in mirror plastic and illuminated for re- 
flection by a bulb in the center. 

The rigging or hanging necessitated the 
use of 15 men especially trained for this 
type of work and the display took approxi- 
mately 12 hours to install. Beginning at 
6 p. m., on Saturday evening, December 9, 
amid the hustle and bustle of Fifth avenue 
traffic and early Christmas window shop- 
pers, the men went about their work with 
planned precision. 

As the display gradually took form, peo- 
ple on the street stopped by hundreds to 
watch it grow. This initial attention was 
destined to be multiplied many thousand- 
fold during the rest of the month. Accord- 
ing to Sylvan Freund, of Decorative Plant, 
“Never before has a single department 
store display attracted so much attention 
nor stopped as much traffic as this one. 
It left every passerby touched with the 
true spirit of the Yuletide season.” 





JANUARY, 1951 DISPLAY WORLD 


NY'HEAD "FOR ALL occasions { 


sa > 


td 


TRANSLUSCENT 
e ‘, 


WEIGHS LESS 
THAN 8 OZ. 


é 
é ", 


NON-INFLAMMABLE 


CONSTRUCTED OF STURDY FIBRE GLASS, HALF 
ROUND AND CONTOURED IN FULL RELIEF AS SHOWN, 
CHENILLE WHISKERS, EARS AND FOREHEAD FLUFFED, 
RESEMBLING REAL FUR. SHOCKING PINK AND 
TURQUOISE TRIM, HANDPAINTED ON WHITE BACKGROUND. 
DIMENSIONS: 36 HIGH, 24 WIDE. OVERALL $8.95 EACH. 


SEND YOUR ORDER IN TODAY 


* Terms 1% net 10 days to rated firms. To firms not rated, shipment C.O.D. 
For immediate delivery. 


JOBBERS INQUIRIES INVITED 


COAST FIBRE ART CO. 1409 7th Avenue Seattle 1, Wash. 








LOOKING FOR 
A CAREER 


Build @ career in this well paying, uncrowded 
profession. Learn every phase of window trim- 
ming and interior display. Study under out- 
standing factulty. Practice in full length windows. 


CURRICULUM 
Cloth, Crepe Paper and Painted Backgrounds, Drug 
Windows, Mens Wear, Children’s Wear, Women's 
Ready to Wear and Specialties, Small Wares, Window 
Design, Mannequin .X Interior Display, Lighting, 
Show Card Writing, Silk Screen, Papier Mache Fabri- 
cation, Prop Construction. 
FACULTY 

MARC BIELER, Bonwit Teller, Phila. 
ERNEST R. BUCHANAN, Fermerly Baker Sigr Co. 
JAMES FEE, Strawbridge and Clothier 
SAMSON FREEMAN, Art Dept., Phila. School System 
RUDOLPH GARCIA, Formerly the Spielman Co. 
FRANK HANNA, Formerly Chromart Co. 
EDWIN J. HEITMAN, Art Dept., Phil 
OBERT KRAIN, Display Ce. of Ame 
JOSEPH MAIDA, Formerly Maida Studios 
WILLIAM McBLAINE, Fermeriy Browning-King Co. 
NORMAN MOORE, Formerly R. H. Macy Co. 
WILLIAM B. MURROW, National Display Institute 
CHARLES A, NUGENT, Fermerly The Blum Store 
ELWOOD R. SULOFF, Penna. State College 

@ Approved for Veteran Training 

@ Free Placement Service — over 85% of gradu- 

ates placed in well paying positions. 


“The Nations Center for Display Education” 


School System 


INALIUNA 


1 
WSEEE 


617 CHESTNUT ST., PHILA. 6, PA. 


e for Descriptive Booklet 








CHROME METAL 
MOLDINGS and FRAMES 


for every display and 
decorative need 
199 popular designs — durable, 
non-terishing. 
Write for style folder. 
Jobber inquiries invited. 
IRVING BERLIN & CO. 
719 Eighth Avenue @ New York 19, N. Y. 








USE THE 
OPPORTUNITY EXCHANGE 


For oor. WANT AD prepeee 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 Per Column Inch — CASH WITH ORDER 
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ELECTRICAL EQUIPMENT 
[Continued from page 72] 


message may be set up by the user as 
desired. 
Gregory Motors, Inc., Brooklyn, has 
been eminently successful in the display 
animation field. At the top center on page 
72 is shown a Calvert whiskey display, one 
of thousands distributed for the Christmas 
season, for which the swinging lantern was 
animated by Gregory. The display proper 
was created and lithographed by Consoli- 
dated- Litkographing Corporation, Brooklyn. 
“Rotochrome” is the name of the spot- 
light pictured next. As its name implies, 
it provides a continuous color change by 


automatic means. The internally-mounted 
color wheel is fully enclosed, to prevent 
damage to glass color panels or other parts. 
It can be re-lamped easily from the top 
without removing the wheel. Size of the 
light beam is readily adjustable from a 
powerful, concentrated spot to a smooth 
flood. It is made by GoldE Mfg. Company, 
Chicago. 

The Amplex Corporation, Brooklyn, has 
a line of “Colorbeam” reflector lamps of 
much value in display. The brilliant colors 
are guaranteed permanent since they are 
formed by a hard-baked inorganic dye that 
is outside, fused under high temperature. 
Pure silver is used for the sealed-in reflec- 
tor lining, while “Colorbeam” has _ the 


—Top, left, by The Amplex Corporation . . . 

Directly above, by Noel Mfg. Company, New 

York City . . . Top, right, by Art R. Cohen 

Company, Pittsburgh . . . Right center, Gale 

Dorothea Mechanisms, Jackson Heights, N. Y. 
. . « Right, Haft & Sons, Brooklyn— 
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famous locked-in mechanical base that is 
permanently heatproof. Overall bulb length 
is 63% inches and the bulbs are inter- 
changeable with ordinary reflector lamps. 
The bulbs are to be had for either indoor 
or outdoor use and come in 11 colors. 
Complete flexibility of the “Gyro-Lite” 
recessed lighting unit, by the Swivelier 
Company, Inc.. New York City, is illus- 
trated in the photograph at the lower left 
on page 72. For ceiling, floor or wall in- 
stallations, the “Gyro-Lite” is vertically 
adjustable up to 90 degrees and can be ad- 
justed horizontally in a complete circle. 


Through Swivelier patented sockets the 
device stays put at any angle and will not 
work loose; no wing nuts or set screws 
are used. 

Included in the wide line of Amplex Cor- 
poration, Brooklyn, are products ranging 
from inside-silvered spot and flood lights, 
available in wattages from 40 to 300; 
clamp-on swivel sockets; two-swivel socket 
bases with midget hoods, and numerous 
other items which can be used by the dis- 
playman for his every-day lighting require- 
ments. Pictured here is the N-10 screw-in 
swivel socket. 

Noel Mfg. Company, Inc., New York City, 
specializes in “Blinker-Lites”, “Twinkle- 
Lites” and the accessories which make 
these devices capable of an infinite number 
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—Above, by Morgan-Lapham, Inc., New 
Canaan, Conn.— 


of display uses. The “Twinkle-Lites” are 
multiple miniature bulbs, wired on one or 
more strings and which burn steadily; there 
are up to 20 lights to a string. “Blinker- 
Lites” are also miniature bulbs, but blink- 
ing on and off at intervals of 2 seconds; 
both the “Blinker-Lites” and “Twinkle- 
Lites” can be supplied made up especially 
to meet individual store requirements. 

The sturdy construction of the mecha- 
nism of the turntable marketed by Art R. 
Cohen Company, Pittsburgh, is easily seen in 
the next photograph. Use of spiral gear 
drive affords smooth, effortless transmission 
of power from the motor to the turntable, 
while reduction gears are sealed in oil for 
quietness and efficiency. Friction drive 
allows the unit to be stopped without in- 
jury to the motor. With an 18-watt cur- 
ent consumption a. c. motor the balanced 
load is 200 pounds. A 12-inch diameter 
aluminum enclosure and 8-foot heavy duty 
cord and plug are included. The speed is 
3 rpm. 

Shown next is the midget reversing 
turntable of Gale Dorothea Mechanisms, 
Jackson Heights, L. I, N. Y. It provides 
35 different ey-catdhing back-and-forth 
motions. A simple adjustment provides 
any arc from 3 to 357 degrees. Only 2% 
inches high, the unit is rated at 1 pound 
and revolves at 4 rpm; it has a 6-inch disc. 

Also new at Gale Dorothea is a low-cost 
completely automatic slide projector called 
the “Display King, Jr.” The entire mecha- 
nism is 16 by 16 inches square and is 6 
inches high. It projects 16 2 by 2 glass 
slides inserted in individual frames on the 
indexing drum, or it can be set for fewer 
slides if desired. 

Haft & Sons, Brooklyn, provided the 
motion for the “Four Roses” display, in the 
form of a small “Haftson” motor and 
socket combination guaranteed beyond the 
life of the display. Distributed to virtually 
every liquor store throughout the country, 
the unit combined attractive handling of 
the Christmas theme, eye-catching motion, 
and a sales message. A _ large plas- 
tic Christmas tree ball, approximately 12 
inches in diameter, was lighted from above 
and revolved slowly (4 rpm) inside a large. 
decorative frame. The display was created 
by Sigrist Display Advertising and mounted 
by the Arvey Corporation, both of Chicago. 

The final illustration is of a new unit by 
Morgan-Lapham, Inc., New Canaan, Conn. 
Similar to the firm’s No. 150 “Salesmaker”, 
this device is known as No. 150-V; it can 
be hung on the wall for vertical motion 
display. 
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rubber 


no need for measuring! 


Vari-Shape Wigs. 





of 


@ 
Wigs 
That Fit Most Any Head 


without need for measuring 


Vari-Shape are superior in quality . . . stylishly coiffured (see the 
new chignon illustrated) AND: they are designed with a special 
oe which secures snugly on most any head. There's 


Bruno's Vari- Shape Mannequin Wigs 
q do the Job! 


For attractive mannequin displays, you'll 


be RIGHT with 





NEW STYLE 
CIRCULAR 
AVAILABLE 


New 195! hair style 
circular shows the 
latest styles — in- 
cluding the popular 
chignon, Use coupon 
below. 


HERZBERG-ROBBINS, INC. 


457 West 


Broadway, York 2, N. Y. 





HERZBERG-ROBBINS, INC.., 
457 West Broadway, New York (2) 


Gentlemen: 
Please send me your latest wig-style circular. 


Store Name 


Address. . 


Attention: 











AVERSATILE 
ALL PURPOSE 
DISPLAYER 


465 NATOMA ST. 
SAN FRANCISCO, CALIF. 











DINGLEMAN 
PRODUCTS 


509 West 5éth Street 
New York 19, N. Y. 
Tel.: Cl. 5-5447 


A Division of Feder Industries Inc. 


Something Jf 
NEW="" 
PROCESSED 
PASTEL 


STRIPED 
NETTING 


SILK SCREENED DESIGNS 
On 53" and 107" 
NOSEAM PAPER 


PANELS 


Unique in Design and Originality 
Grass Mats and Grass Flooring 


See your local jobber 
or write for information 














x x 


}DISPLAYS 


UZ 


lhe ¢ omplete 


QUALITY 


line of 


PLASTIC 
DISPLAY FIXTURES 


Over 500 Stock Units 


LUSTRA-CITE 
INDUSTRIES, INC. 


225 W. 28th St.. New York City 1 





DISPLAY SPECIALTIES 
[Continued from page 45] 


indoor or outdoor display, “Glittertwist” 


| comes in seven colors. 


Beautifully wrapped packages tying in with 


| the latest fashion trends make an ideal 


glamour-plus display to enhance the sale of 


| items for various gift-giving occasions such 


as Valentine’s Day, Mother's Day, and the 


| like. The ribbons shown here are by Taffel 


Brothers, Inc., New York City. 
Important in hair-styling just now is the 


chignon, and these three models show the 
new hair length and one of the exciting 
chignons by Madisonia, Inc., New York City. 

Interior Douglas fir plywood panels were 
used for this smart remodeling job at 
Klopfenstein’s clothing store, Tacoma, Wash. 
According to the Douglas Fir Plywood 
Association, only plywood was adaptable to 
the design and display problem presented 
here. The strong, light, rigid panels cut 
construction time and building costs as high 
as 50 per cent because of the ease and speed 
with which the builder can work with the 
material. 
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An example of the wood-lettered signs 
made by Display Craft, Grand Rapids, is seen 
in the interchangeable date panel unit pic- 
tured next. The bleached maple panel is 20 
by 24 by % inches in size. The word “furni- 
ture” is in 3 inch by %-inch black letters. 
A portion of a custom-made sign for Borsalino 
is also seen; this was a trade-mark sign 
approximately 36 inches wide by 30 inches 
high, having a gold crown, red jewels, and 
gold fretwork. 

Vaughn Displays, Inc., Minneapolis, special- 
izes in parade float construction and materials 
which go into floats. Pictured is a paper 
mache donkey for such use, size 3 feet 9 inches 
in height. Other similar objects include 
fish, oxen, cow, swan, horseshoe, and a 
giant ice cream sundae. 

Glass cylinders of every description for 
display use are offered in a new catalogue, 
copies of which will be sent free on request, 
by Dunbar Glass Corporation, Dunbar, W. 
Va. Pictured here is the front cover illus- 
tration. Dunbar offers direct from the 
factory any quantity of glass cylinders in 
a wide range of lengths and diameters. 


—Upper left, by Dunbar Glass Corporation, 

Dunbar, W. Va.*. . . Left center, by Com- 

bination Products Company, New York City. 

. . « Left, by Nesbit Industries, Chicago . . . 

Top, right, by Glad Toy Company, New York 

City . . . Below, by Madisonia, Inc., New York 
City— 
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Combination Products Company, New 
York City, specializes in the manufacture 
of interchangeable, smart and dignified 
price markers, one of which is shown here. 
The solid-metal rust-proof numerals come 
in bright polished chrome, black, or satin 
finish and are made in %-, fe-, %-, and 1- 
inch heights. Both complete letter and num- 
eral sets are available. 

A wide range of seasonal display decora- 
tions in styrafoam can be had from Nesbit 
Industries, Inc., Chicago. Pictured here are 
two sizes of the firm’s Easter rabbit; the 
larger is 11 by 434 by %-inch in size, while 
the other is by 6 by 1%. 

Genuine fur rabbits for the Easter display 
parade have been designed for Glad Toy Com- 
pany, New York City, by Ben Ross; they 
are custom-tailored from different types of 
fur skins, colored in three pastel shades and 
made in two styles and sizes. The furs in- 
volved are lambskin, rabbit fur, and fleece. 

“First aid for mannequins” has been intro- 
duced by Madisonia, Inc., New York City, 
with its “Manikit”. The kit contains all 
materials necessary for normal mannequin 
repair, packed in a handsome pine case; 
Madisonia supplies refills for all items. 

The following specialties are not pictured: 

Plasticast Company, Palo Alto, Calif., sup- 
plies liquid plastics and compositions with 
which it is said displaymen can make their 
own display figures. Moulds are furnished 
by the company. The process is said to be 
quick and simple. 


The Malros Company, Dover, N. J., fur- | 
nishes colorful sands, crystals, mica flakes, | 
cork, colored snows, Easter eggs, and similar 


novelties. 
Majestic Rayon Corporation, New York 


City, supplies “Lustre” horsehair for the | 


manufacture of mannequin wigs. 


The display mats of Memorial Grass Com- 
pany, Uhrichsville, Ohio, are made of Mada- | 


gascar raffia and Indian burlap and are made 


in such a manner that even from a very short | 
distance the mats look like natural creeping | 
bent grass. All mats are mildew-proofed | 
and fireproofed and dyed a verdant green. | 

“Daily Date” wall calenders are offered | 
by Columbian Art Works, Inc., Milwaukee, | 


in a rich mahogany grained “Masonite” back, 
9 by 13 with display copy silk screened in gold. 
The calender pad is 6 by 6%, printed in two 


colors. Other sizes are available. 








COMING UP! 


National Thrift 
Youth Week Jan. 28-Feb. 4 
Annual Birthday Ball Jan. 30 
National Freedom Day Feb. 1 
Boy Scouts Anniversary Week Feb.. 6-12 
American Heart Week Feb. 11-18 
National Security Week Feb. 12-22 
Lincoln’s Birthday Feb. 12 
St. Valentine’s Day Feb. 14 
National Cherry Week Feb. 15-22 
National Sew and Save Week Feb. 17-24 
Brotherhood Week Feb. 18-25 
Washington’s Birthday Feb. 22 
National 4-H Club Week March 3-11 
Farm Day March 8 
Camp Fire Girls National 
Birthday 
Girl Scout Birthday 


Jan. 17-23 


March 11-17 
March 12 
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outstandingly handsome... 


you won't have to hide the 
Century ‘Dramalite’ from 

public view—and outstandingly 
practical in performance. 

Uses all standard reflector 
lamps; easily adjustable 

to any direction by means of 
foolproof, concealed swivel 
joints. The base requires . 
no weighting because the center 
of gravity always stays in 

the same position—won't topple over! 
Precision-built eggcrate louvre 
cuts off glare at 45 degrees. 
Inside clips hold color filters. 


CENTURY LIGHTING, INC., 521 WEST 43RD STREET, NEW YORK 18 


626 NORTH ROBERTSON BOULEVARD, LOS ANGELES 46 











SMART DISPLAY PLATFORMS 


Finished in white 


6 in Se SD RD LIS CONE, 
? 


QUENSELL DISPLAYS, 


Set of three 


$3 5.00 
Top unit 24x12x4 7.70 ea. 


Center unit 36x18x4. 11.55 ea. 
Lower unit 48x24x4. . 15.95 ea. 


Made of seasoned wood 


71-23 AUSTIN STREET 


Inc. FOREST HILLS, N. Y. 











ERES HOW! 


TIMELY TIPS 


® 


rf NY FOR DISPLAYMEN 


QUESTION?? 
IF a door needs to be glorified?? 


HERE'S HOW!... 


Cut Lithophane all over patterns into 
desired size. Use stripes for geo- 
metrical effect, or No. 100 for drape 
shade. Fill in with all-over patterns. 
Inexpensive and effective. At your 
dealers or order ct. 


FAMOUS BELGIAN LITHOPHANIE NOW 
AVAILABLE AT ALERT DEALERS EVERY- 
WHERE, or write for FREE CATALOG to: 


GARRISON-WAGNER CO. 
2018 Washington Ave., St. Louis, Mo. 
ADLER-JO! co. 
521 $ ash Ave., Chicago, Il. 
CAPPY & CO. 
323 Bl’vd Of The Allies, Pittsburgh, Pa. 


SHUR NUFF, INC. 
24 S. 6th St., Minneapolis, 


OR WRITE DIRECT —FOR FREE CATA- 
LOG, SAMPLES AND ANSWERS TO ALL 
YOUR DISPLAY PROBLEMS. 


Minn. 


ISINGLASS VALANCE CO. 
5206 Tilden Ave.. Brooklyn 3,N.Y. 


WATER FOUNTAINS 


Attract More Attention 
to Your Displays 


new interest in your displays with Live Water 
Simply fill the bow! with water, arrange 
greens or flowers, connect with electric A.C. Outlet. 
Water falls like a real fountain . bringing a touch 
of outdoors to your indoor displays. Uses the same 
water over again. 
REQUIRES NO PLUMBING 
PLUGS INTO ANY OUTLET 
Ebony Black, yd ae ay or Cardinal Red Ceramic 
! 
acquer. 
18" high. 
Send for free literature on our complete 
line of pumps for display purposes. 


JOBBERS INQUIRIES INVITED 


Wipe with damp cloth—no polish- 


Gelber Company 


162 N. Clinton St Chicago 6, Il 
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~ Review Of The Times 


SPECIALLY constructed three-level 
A stage is the interesting technique in 
fashion revue’ presentation em- 
ployed in “Fashions of The Times”, to 
give movement and drama to the 160 cos- 
tumes starred in the production sponsored 
by the New York Times and _ presented 
several weeks ago. 

Designed on a larger scale than any of 
| the previous annual shows, the ninth edi- 
| tion utilized enlarged lighting resources 
| and perspective tricks to create the illusion 
| of great depth throughout the 14 scenes of 
| the two acts. 

Created by Virginia Pope, 

of fashions for spring and 
| in a full-scale Broadway 


this forecast 
summer, 1951, 
musical format 


was lighted, designed and directed by Abe 
Feder. Alfred Cherrington Evans com- 
posed and arranged the continuous musical 
background, integrating it with fragments 
of well-known tunes, and scored it for two 
pianos. 

Woven into the plot of the show was the 
theme of the one-hundredth anniversary of 
the founding of The New York Times, 


—Above, the setting for fashions for the 

career woman, projected against a dynamic, 

modernistic backdrop; the scene uses all three 

stage levels . Below, the setting for town 

apparel. An illusion of tremendous depth is 

achieved by lighting behind gauze and by use 
of perspective— 
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providing amusing excursions into histori- 
cal events of a century ago with scenes and 
costumes of the times. An old-fashioned 
editor's. office with a high roll-top desk 
and stage curtains of a newsprint design 
imparted a newspaper flavor to the presen- 
tation. 

Most of the scenery for the show was 
hung, the imaginative drops _ swiftly 
achieving a complete change of mood 
from scene to scene, ranging from tradi- 
tional to modern. A _ nostalgic ballroom 
scene of the mauve decade, a sprightly 
campus setting, or a modernistic composite 
picture of today’s women at work spanned 
the types of scene designing. 

For the opening “Hall of Fashion” scene, 
the setting at first resembled a warehouse, 
the stage set only with huge columns 
styled after rolls of newsprint. Lights be- 
hind a gauze background effected a trans- 
formation into a vast and elegant hall. The 
white pillars turned and from each stepped 
a girl, dressed in a costume reflecting the 
coming seasons’ modes. 

A highly dramatic bow to the talents of 
the fabric industry was made in a book 
setting. The book, with a frame of re- 
inforced steel weighing a ton, had 10 pages 
15 feet high, each draped with from 7 to 16 
different fabrics. As a page slowly turned, 
a model stepped from behind it, dressed in 
a costume made from one of the fabrics 
with which the page was draped. 

Because of the character and magnitude 
of the ninth edition, more lighting was re- 
quired than for a Broadway production. 
About ten miles of cable were used to pro- 
vide the flexibility needed to light each 
costume according to its intrinsic color and 
to play up its jewelry and accessories. 

The 160 costumes presented in the show 
were representative of the complete’ fashion 
industry, ranging from the moderate price 
levels to the most expensive custom de- 
signs, all indicative of the coming trends. 

Production staff and cast numbered more 
than a hundred, including 44 models, 8 of 
them men, a stage crew of 30, a wardrobe 
department of 12, a fashion staff of 15, and 
a hair styling and make-up department of 10. 

Entire proceeds of the show were donated 
to the scholarship fund of The Fashion 
Institute of Technology. 


Markus Replaces Banks 
At The White House 

Succeeding Louis A. Banks, Tony Markus 
has joined The White House, San Fran- 
cisco, as display manager. He was for- 
merly first assistant at the Dayton Company, 
Minneapolis, and had been with the firm 
for 14 years. 

Banks is leaving The White House on 
January 15 to join Sears, Roebuck & Co., 
Chicago, where he will work with Findley 
Williams, who has charge of national 
store planning and display. 


Ferguson Heads Display 
For TV Station 

French W. Ferguson, formerly with Frank 
Brothers, San Antonio, has joined WOAI- 
TV, where he will have charge of display 
and promotional settings. 
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For richly brilliant, colorful displays... 


AMPLEX 
COLORBEAMS 





PAR38 Series for 
Outdoor Use 


R30 Baby Colorbeams 
for Indoor Use 








R40 Series for Indoor Use 





COLOR DRAWS ATTENTION to your displays! Color holds the 
eye and kindles interest ... gives your merchandise an added spar- 
kle ... maximum attractiveness! And Amplex Colorbeams help you 
do all this with greatest effectiveness, for their colors are absolutely 
true and brilliant ... conceived and wrought with finest artistry! 

The color of Amplex Colorbeams is a permanent, integral part 
of the glass. Their rich ceramic colors fused to the face of the lamps 
will never fade, chip nor crack. Furthermore, Colorbeams’ sealed-in 
reflector linings are pure silver, providing maximum light intensity. 
They never have to be cleaned; always retain full reflecting effi- 
ciency. Colorbeams are built for amazingly long service life, includ- 
ing the famous Amplock mechanical bases guaranteed never to 
loosen. Cut expense for replacement and maintenance toa minimum. 

Amplex Colorbeams come in a full assortment of 11 striking 
colors, and there’s a complete range of sizes and wattages. For top- 
most results and dollar savings, get full information. Simply write 
Amplex Corporation, Dept. B-1, 111 Water Street, Brooklyn 1, N. Y. 


<5, oe Ulm! Be Ye 
Sealed-Beam Ref! Lamps, Colorb Lomps, 
Infra-Red Heat Lamps, Vibration and Rough Service 
Traffic Signal Lamps, | di lomps, Fi 
aa 
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SPRING TIME 


is 
HAMBERGER TIME! 


The new spring line, fresh in design, 
material and workmanship is yours 
at Hamberger's. See the props that 
will add that extra touch to your 
window displays. 


Make it a point to visit our show- 
room in New York City, browse 
around, and let us help you with 
your display problems. 


One visit and you will know why 
everyone agrees that "Spring Time 
is Hamberger Time”. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3ist ST.. NEW YORK CITY | 











INTERCHANGEABLE 


a 


SOLID METAL ff 


E, 


Here are the new interchange- 
able, smart and dignified “Metal- 
craft” price markers you have 
been waiting for. 

THEY 


REFLECT QUALITY 
COMPEL ATTENTION 


In Your Windows. 

These beautiful, neat and attractive “Metal- 
craft” PRICE MARKERS adjust themselves 
into proper space position — are easily read, 
and can be changed at a moment’s notice. 
They will not rust or deteriorate. 

Made in %”, 5/16’, %”, 1” heights and the 
finish in either Bright Chrome, Jet Black 
or Satin Silvertone, packed in a convenient 
compartment box of 160 pieces to the set. 

Write today for Price List and 
Illustrations 


MANUFACTURED BY 
Combination Products Co. 
64-74 WEST 23RD ST.. NEW YORK CITY 10 
SELECT DEALERS AND SALESMEN 
WANTED 


DISPLAY WORLD 


INTERIOR DISPLAY 
[Continued from page 59] 


red-and-yellow columns combined _ to 
achieve a real carnival air. Biggest con- 
tributor to this atmosphere was the use of 
animated clowns and animals on _ each 
ledge. These life-size figures cavorted 
through their comedy routines to the de- 
light of children and adults alike, and 
brought traffic to all sections of the toy floor. 

“Modern” is the word for the beauty 
salon at Ivey's, Asheville, N. C. This 
one of a series of completely redecorated 
departments created under the supervision 
of Watt Conland, display manager. The 
flowing movement of the shop is dramatized 
| with a semi-circular floor design and a 
| fsemi-circular — half-wall. Blond wood, 
| checkered webbed chairs and multi-colored 
spatterdash on the linoleum combine for 
a clean and modern air. 

Saks-Fifth Avenue’s store in Beverly 
Hills, Calif., is a low-slung building set in 
a spacious lawn which permits unusual 
lighting treatment—unusual ir that it is 
daylight. The fabric salon, for example, 
has full length windows which allow the 
selection of fabrics under daylight condi- 
tions. A studio look is created through 
the use of an artificially lighted skylight. 
Fabric bolts are lined along the walls in 
ntat Facks and staggered panels (not illus- 
trated). Blue broadloom rugs and gray 
walls give this salon a well-managed and 
inviting appearance. Jim Buckley is dis- 
play manager. 


1s 








FACTORS LOOK AT '5I 
[Continued from page 68] 


will be 


the 


able to supply the display needs of 
retailer in our usual manner for 1951, 


Alvin M. Mendle, president of American 
Fixture & Mfg. Company, St. Louis, com- 
ments : 

It is entirely difficult for me to gaze into 
my crystal ball and make even a good esti- 
mate of what is in store for the display in- 
dustry during 1951. There are several 
trends, however, which I feel will definitely 
have an effect on our business. 

As I write this, the effect of the president’s 
proclamation of a national emergency has 
cut a lot of red tape involved in the mili- 
tary procurement agencies. This means that 
the major display firms will be involved in 
military work, and a shortage of critical 
materials and manpower will develop. The 
degree of seriousness of military production 
is a question that cannot be determined at 
this time, but one which will definitely affect 
the amount of hard display material pro- 
duced, 

The pricing policy recently established 
by the Economic Stabilization Board will 
be difficult to follow in the display industry 
because so much of our work is a one-time 
proposition, I do feel that the display in- 
dustry should do everything in its power 
as an industry to police ourselves and abide 
by all emergency regulations. 

The world situation is going to greatly 
affect the lives of everyone and these reper- 
cussions will definitely be felt by our indus- 
try. The year 1951 will be one of the most 








crucial in our history, and it is up to us as 
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business men and good citizens to be alert 
to the ever-changing situation. 


And from Trowbridge H. Stanley, presi- 
dent of L. A. Darling Company, Bronson, 
Mich., comes this statement: 

To predict what is ahead for the display 
industry in 1951, I am frank to say, I believe 
is something that no one can do. 

Dividing the industry into users of what, 
at the moment, are considered critical and 
non-critical materials would put the manu- 
facturers of metal display equipment in 
undoubtedly the toughest spot. Unfortu- 
nately, not enough information has been 
forthcoming from Washington to permit us 
to gauge our own program. All we know is 
that, at the moment, every material used in 
metal display fixtures is critical only by 
virtue of the difficulty in obtaining it, and 
until specific orders are issued in Washing- 
ton limiting the use of metals, the limitation 
on our production depends upon our ability 
to procure the materials. 

There has already been an indication of 
shortages in papers, cartons, plastics of all 
kinds, and the rubber, it is rumored, is 
being taken over by the United States gov- 
ernment. The availability of these latter 
items will affect a great many manufac- 
turers in our industry who have heretofore 
been considered in the non-critical class. 

It would, therefore, definitely appear 
that it will be next to impossible for any 
manufacturer of metal equipment to produce 
in 1951 as much as he did in 1950, which 
will probably call for allocation of his goods 
to his customers based on their prior usage, 
as steel and other critical materials are now 
being allocated to him by his suppliers. 
Incidentally, in the past two weeks, carton 
suppliers are allocating cartons on a per- 
centage of 1950 usage, which you can 
readily see will affect your shipments re- 
gardless of your ability to produce. 


Clemens Scheuer, head of Scheuer Cre- 
ations, Inc., New York City, comments: 

I am encouraged to believe that the dis- 
play industry is really determined to con- 
tinue to meet both its civilian and military 
obligations in a sensible manner and I 
wish to offer my heartiest cooperation toward 
that end. Much of this obligation will de- 
pend upon the quality, intelligence and initi- 
ative of the executives and personnel in 
charge. Therefore, to make progress, the 
displayman must plan well in advance to 
help both himself and the manufacturer. 

I predict better display lines with a favor- 
able spring season, beginning with the turn 
of this new year. The extent of my opti- 
mism will depend entirely upon the sources 
of raw material and skilled workers. There- 
fore, it is both inevitable and desirable to 
plan ahead and I urge the buyer to place 
his business with responsible suppliers 
whose cooperation can be counted on to the 
required degree. 

Today, the challenge comes to to 
match our courage and resourcefulness. I 
am ready and able to meet my obligation 
and I am confident that, as in the last war, 
the display industry will feel proud of 
itself. Let's all work together to keep 
America strong. 


us 


W. L. Stensgaard, president of the Chi- 
cago firm of that name, states: 
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Display will find 1951 a very busy year 
because : 

1. Retailers must do a good job of selling 
to hold volume with the cuts ahead for hard 
lines, and wool, nylon and other goods 
important to volume. 

2. Costs will go up—not down, and every 
possible selling efficiency must be used. 
Much of this means improved showmanship 
in window display and improved “Visual- 
Slant” display for interiors with better 
selling messages and information on cards. 

3. Retailers will be called on to do a big 
job of selling bonds—and such patriotic 
selling jobs as “Freedom is everybody's 
job”—save metals, fats, manpower, ete. 

4. As more and more manpower enters 
the armed service and war production fac- 
tories, good selling and store personnel 
will be more and more scarce. More good 
self-service displays will be called for by 
management. Begin now to plan, design 
and make models and try them out. 

5. Materials will become more and more 
scarce—so display must put on its thinking 
cap and develop with greater ingenuity 
than ever the showmanship and practical 
devices needed. 

6. Budgets will be tight except for the 
man who can show how the store money 
will bring results. It’s time now to study 
how to get your 1951 needed budget to in- 
sure a good job. Remember, display is the 
lowest cost promotion media known; prove 
it—by circulation, it’s lowest—by actual 
sales results, it’s lowest—don’t increase 
advertising dollars to the point display 
must suffer—that’s a pure sin and waste. 
Point-of-sale is the only place the actual 
goods, the customer and the money come 
together at the same time. “It's the last 
3 feet that count most”. Have the facts— 
get your needed budget—it’s the right be- 
ginning for your 1951 display job. You 
can't plan or manage without it. 


7. 1951 is a big, important year for dis- | 


play. Let's prove it. Begin today. 


Sylvan Freund, Decorative Plant Cor- 
poration, New York City, comments: 

Again we come to the threshold of another 
year—this time a year fraught with much 
uncertainty. The display industry stands 
ready as it has in the past to lend its sup- 
port to any effort that may aid our country 
through any crisis. Display has proven it- 
self a prime medium of information to the 
public. We know now through the research 
program carried out these past three years 
that readership of window displays is very 
high. We also know that the public today 
has a greater appreciation of display—not 
just for the merchandise one can inspvect— 
but for its entertainment, showmanship 
and dramatic value. 

Undoubtedly some shortages will develop 
in the months ahead, but the display indus- 
try has proven in the past that ingenuity 
plays a big part in our thinking and that 
we can get along with non-critical materials. 

Prices should hold to present levels as 
long as basic materials are available at 
reasonable cost and also if labor cost re- 
mains about at 1950 levels. 

Come what may—Display stands ready 
to meet any challenge that it may encounter, 
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A for the tired Hianlesm@all 


Whether you're displaying 
shoes or lingerie, it takes 
fresh, creative thinking to 
make outstanding windows 
and interiors. Here is a 
suggestion for Easter: 


$-246 . . . Large potted Easter 
lily plant, 42" x 16". Natural 
looking duplex lilies, green se 
aed papier mache pot 9" 

8" . $5.95 each 


S-247 . . . Small potted Easter 
lily plant, 30" x 12". $2.95 each 


' $248. . . Candelabra with 


Easter lilies, 6 x 23". Candel- 
abra completely of wood paint- 
ed mottied white. Self-stand- 
ing. All green cloth leaves 
with duplex lilies. ‘<< = 
plete $39.50 each 
Candelabra ‘only 22.95 
Foliage and flowers.......$17.25 


S-249-A . . sete srey “4” 
ie" "$3.95 each 
$-249-B . . . Smail spray, 36" x 
14" $2.35 eoek 
$-249-C ... Single lily, 18" x 
6" $5.00 half doz. 


(On all above add 5% for 
velour lilies) 


GENERAL DISPLAY CORPORATION 


140 W. 4TH ST. 


CINCINNATI 2, OHIO 


MEMBER, NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 
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“Le Delile Femme” 


JUNIOR MANIKINS 


Paris Inspired . . « Styled 


and proportioned to wear spirit- 
ed junior fashions with a flatter- 


ing and dramatic flair. 


eaul monde 


manikins by Korrect-way 
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SUPERB FORMS 


MADE BY 


The W. H. Window Display 
Form Co. 
119-121 Ave. D New York City 9 


When making shadow boxes, 
frames, display cases and 
built-in fixtures 


you need a 


BOICE- 
CRANE 
JOINTER 


for getting truly 
square edges, rab- 
betting, making 
tenons and bevel- 
ling plain edges. 


LONGER TABLES — LONGER FENCE 
The only fence that is 100% ri 

The only 6-inch jointer with quick acting fence which 
locks at both ends. 


The 2%” dia. cutterhead has a 3” dia. cutting are, 
the largest in any low priced 6-inch jointer. 


BOICE-CRANE COMPANY 


896 Central Avenue Toledo 6, Ohio 


Please send free literature on Boice-Crane 
(CD Jeinter © Drill Pres: CD Jig Saw 
© Band Saw (1) Tilting Arbor Saw 


City & State. 
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FIXTURES AND DISPLAYERS 
[Continued from page 53) 


Bronson, Mich.; it is from the firm's 
“Trimline” line of racks and costumers. 
Arrow Decorating & Fixture Company, 
Philadelphia, has designed and produced 
several different types of functional dis- 
players which can be reassembled into 
countless settings. Pictured is the “Func- 
tion-All_ Lock-Post” display No. LP-50. 
Each unit when assembled is rigidly locked 
together. Fundamentally, this set is a 
merchandising fixture, particularly suited 
to the elevation of stacks of men’s and 
women's wear on tables and counters. Just 
as basically, this is a functional display 
set for window use with either men’s wear 


—Above, by Arrow Decorating & Fixture Com- 
pany, Philadelphia . . . Below, by Plastic Fab- 
ricators, New York City— 


or women’s wear. With it the displayman 
can create interesting table sets, elevators, 
dividers, and geometrical sets. Inexpensive 
attachments are available to transform the 
units into merchandise stands. 

In the photograph next seen is a belt 
fixture and a_ scarf fixture, by Plastic 
Fabricators, New York City. The former 
is 12% by 21% inches, with an overall 
height of 10% inches. The scarf fixture has 
a base of %-inch material, 4 by 8 inches 
in size; the length of the tapered upright 
is 1734 inches, while the bar is 20 inches 
long. The overall height is 19% inches. 

By Scheuer Creations, Inc., New York 
City, the glove form displayer is chrome 
plated and is 39 inches in height by 25 
inches wide; it has an 8-inch base 

The pelican merchandiser is by Doerr & 
Associates, Portsmouth, Ohio, and is a 
colorful displayer for cruise and summer 
merchandise. The large, wood platform has 
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—Upper left, by Scheuer Creations, Inc., New 

York City . .. Upper right, by Doerr & Asso- 

ciates, Portsmouth, Ohio . . . Below, by Kor- 
rect Way Displays, St. Lovis— 


been given a chartreuse rub, while the 
functional open display box is finished in 
turquoise; the wire tropical foliage is done 
in chartreuse, while the wood flamingo is 
finished in pink, chartreuse, and white wire. 
Size, 52 inches high by 42 inches wide by 
21 inches deep. 

Concluding the article is the illustration 
of a limed oak trouser or skirt rack by 
Korrect-Way Displays, St. Louis. It comes 
equipped with 75 hangers, and the buyer 
is given a choice of five different skirt or 
trouser hangers. 


New Zealander Phones 
Christmas Greetings 

Among the many pleasant reminders of 
the holiday season received by DISPLAY 
WORLD last month was a telephone call 
from C. H. Andrews, head of the display 
firm of that name in Wellington, New 
Zealand. Andrews hopes to make a visit 
to the United States as soon as the pres- 
sure of business will permit. 


DISPLAY WORLD 


Multi-Fit Announces 
New Hair Styles 

Multi-Fig Wig Company, 35 West 36th 
street, New York City 18, has announced 
a new series of hair styles for spring. The 


company’s wig, built on a natural latex 
rubber base, is designed to fit any manne- 
quin head without the necessity of measure- 
ment. Wig styles are constantly being 
brought up to date in line with the latest 
coiffures presented by the American Hair- 
dressers Institute, according to Norman 
Sherman, of Multi-Fit. 


Own Business 
For Magerer 

Meyer Magerer, formerly connected with 
New England Decorators Supply Company, 
Boston, for the past 16 years, announces 
the opening of his new showroom under 
the name of Meyer’s, at 20 Lincoln street, 
Boston 11. He has had 27 years’ experi- 
ence in the display field, and will feature 
the newest display items plus staples in 
fabrics, fixtures, mannequins, artificial 
flowers, and the like. 


Change Of Location 
For Cinderella 

Cinderella Mannequin Company has 
moved to larger quarters at 424 East 123rd 
street, New York City. The company was 
formerly located at 172 East 126th street. 





ANIMALS DESIGNED BY Aode 
FROM GENUINE FUR SKINS THAT 
MAKE THEM LOOK ALIVE. 


FREE Catalogue—Write Dept. D 


GLAD TOY..owo. 


10 West 17th Street. New York 11, N. Y. 














PLASTICAST 


e 
| 
Make Your Own 


Display Figures! 


ID PLASTICS and COMPOSITIONS 
you can CAST your own DISPLAY FIGURES in any 


With our 


quantity . . . one or a thousand! The entire process 
oan See awe eee ‘Ow tga 
plastics and compositions harden 

after pouring into molds. We serpy ide variety of 
molds er you can easily make your own . . 
show you how. We have clear transparent ehedies 
like clear sparkling glass when hard in which any- 
thing can be imbedded for and novel effects! 
Many ethers. Yeu will be amased at the fascinating 
and unique creations and the wide variety of attrac- 
tive display materials you will be able te make with 
our products! Write fer our catalog today 


PLASTICAST COMPANY, pDept. c-5 
P. ©. BOX 987 PALO ALTO, CALIF. 
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3 BIG HANSEN FEATURES 
for attaching goods to display 
cards: 

1. NEATNESS. Staples are 
small and _ inconspicuous, 
eliminate bulky fastenings. 

2. SECURITY. Drives stout 
staples tightly into place. 

3. SPEED. Fast as you can 

grip. 80 or more REQUEST 

staples perloading. FOLDER 

A. L. Hansen Mfg. Co. 

Ave., Chicag 


5041 R d 
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HANSEN TACKERS 











BriGntest NAME iN 


The GoldE Rotochrome creates in- 
terest, attracts attention, gives every 
display colorful life. Remember, 
moving color moves merchandise! 


6 continuous color changes--totally 
enclosed — absolutely safe — com- 
pletely automatic — compact 

dy — 500 watt brilliance — 
sturdy base—adjustable beam size. 
500 watt—500 hour long life lamps 
available. Pipe clamps, wall and 
ceiling hanging brackets also sup- 
plied at nominal cost. 


Ideal for store windows, 


displays, exhibits, shops, 
hotel lobbies, theatres, etc. 


ald? Rotochrome 
SPOTLIGHT 


for free bulletin, 


Ligut seottt 2 
H 


GoldE Manufacturing Co., 1222-4 West Madison St., Chicago 7, lil. 
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Shoe Form Opens 
New York Office 


The opening of a New York City office 
and showroom at 3012 Empire State building 
has been announced by Frank P. DeWitt, 
president of Shoe Form Company, Inc., 
Auburn, N. Y. 


—At the left is Owen Comstock, head of the 
New York City office of Shoe Form... At 
the right, Charles Zissel— 


The new office, with Owen W. Comstock 
in charge, will not only facilitate the selec- 
tion of the proper “Fairy Forms” for the 
effective display of all types of shoes and 
hosiery, but will also implement the Shoe 
Form Company policy of offering expert 
display consultation service to “Fairy 
Form” users, according to DeWitt. 

Charles Zissel, who has for years been 
the New York sales representative for 
Shoe Form will continue in charge of sales 
to shoe manufacturers and such other ac- 
counts as he has serviced in the past. 

“The value of this new display consul- 


| tation service is rapidly being recognized 

| by buyers and display people,” according to 

| DeWitt. “That is why we decided to place 

| such an experienced and well-known author- 

| ity as Owen Comstock in charge of the 
new office.” 


| Rosenstein and Levine 
| Join Siegel Staff 


Nat Siegel, Inc., New York City, announ- 


| ces the appointment of Milton Rosenstein 
| to cover the states of Maryland, Virginia, 
| West Virginia, Kentucky and Indiana, and 


Charles Levine to cover the Midwest and 
Pacific Coast territories. With these addi- 


| tions the sales staff of the Siegel organiza- 


tion will offer nation-wide coverage of its 
products. 


Catalogue Readied 
| By Display Marketers 


A 16-page catalogue by Display Market- 
ers, Inc., Philadelphia, illustrating a line of 
silk screen processed streamers, animated 
displays, die-cut posters, price tickets and 
other seasonal material for spring is now 
in production and will be ready for mailing 
shortly after January 15. Copies will be 
mailed free to any retail firm and display 
jobber making the request on their letter- 
head. 
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Furniture Display Settings 
Featured In New Showroom 

Examples of dramatic and functional set- 
tings for merchandise display greet buyers 
and members of the trade at the new Day- 
strom Corporation showrooms in Chicago. 
The company has unveiled the new 1951 
line of dinettes, chairs and tables in back- 
ground settings especially designed as sug- 
gestions for dealers to follow in their own 
stores. An overall tropical theme is car- 
ried out in the showroom, with glass, stone 
and redwood combined to produce an ultra- 
modern appearance. 

Entrance to the new display space is 
through glass doors set off by columns of 
Lannon stone, a gray limestone material, 
set in thin horizontal layers with deeply 
recessed mortar. The free-standing door- 
way of glass in a frame of redwood is 
flanked by large tropical plants. The Day- 
strom name will be floodlighted over the 
entrance. 

Dominating the entrance foyer is a ceil- 
ing-high illuminated relief map of the 
world showing Daystrom offices, show- 
rooms, warehouses and sales territories. A 
dark ceiling and spotlights dramatize the 
spacious entrance to the main showroom 
where the Daystrom line is displayed in 
special interior settings demonstrating the 
use of the furniture in the kitchen and 
other rooms of the home. 


Asks 5 Per Cent Of Sales 
For Display Budgets 

Promotion-minded stores should spend at 
least 5 per cent of their sales for display, 
exclusive of display salaries, according to 
George A. Taffel, head of Taffel Brothers, 
Inc., New York City. Stating that window 
displays have comparatively greater draw- 
ing power than newspaper promotions, 
Taffel went on to say that mannequins dis- 
playing merchandise should be fully ac- 
cessorized and that the use of beautiful 
gift-wrapping denoting the particular occa- 
sion or season should be used in both win- 
dows and interiors. 


Jones Heads Display 
For Bonds, Chicago 


Edmund Jones has resigned from 
H. Kaye Displays and is now in 
of display for all Bond stores in 
Chicago. Mrs. Jones, also formerly with 
the same free-lance firm, has joined the 
3askin stores as fashion coordinator. 


Paul 
Sam 
charge 





For Better Display Use Flexible 


SLEEVE 
FORMS 


e USE THE BEST 
e PAY NO MORE 
e THERE'S A DIFFERENCE 


a ow, we ae ne) 


SLEEVE FORM MFG. CO. 


4) SIXTH AVE NEW YORK CITY 11 
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DURABILITY 
BEAUTY 


Built “quality plus,” panels 
have 3-coat, spray finish, 
Pearl Gray or Ivory. Wire 
brackets available at nom- 
inal cost, each supports 50 
Ibs! Special Patent Clip 
holds panels together. 








PRACTICAL 


NOW! 5.cir jad 
PATENT PANEL SCREENS 


MODERN 


VERSATILE 








Any store can use these marvelous 
screens to display almost any kind 
of merchandise — from a tie to a 
tool! It is, undoubtedly, the greatest 
display buy in the trade today .. . 
a quality item, built for beauty, for 
practicality, for long life! 


SIZES CONSTRUCTION 


Screens are Top-quality, pine 
double-sided, milled wood used in 
Height: 4’ to 6’; | 0Sing; main surface, 
-ta" oe perforated, 4,” tem- 
Width : 18” t0 36 paced: Sleaenite. 


@ Patent Panels are self-supporting, 
only fastening hardware is the Pat- 
ent Clip. 


@ There is no end to the variety 

of positions in which these panels 

may be set. 

@ Patent Panels make an excellent 
back-ground screen for prod- 
uct display. 


For free, descriptive folder — 


LAE Patent Panels Division of Wisconsin Studios, 


822 NORTH STH STREET 


© MILWAUKEE 3 


WISCONSIN 








REDIKUT LETTERS 


Die Cut Cardboard Letters 
Pepular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 
6519 West Blvd. Inglewood, Calif. 








JOBBERS — DISTRIBUTORS 
Ask for new spring line of unique KEW-BEE- 
KUT Window display flooring materials. Retail 
stores ask your jobber to show you our new 
line listed in our 25 page catalogue. 


National Sawdust Co., Inc.i;.ctiyn.n 














EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 
Tremendous Varieties in Stock 
MILTON S. AHRENS, INC. 
Importers — Mftgs. — Exporters 
56 W. TH ST. NEW YORE 1, WH. Y. 











FOIL PAPER 


26" WIDTH — 25 ft. - 50 ft. - 100 f#. 
and full ream rolls. Carried in stock 
in 2B colors. 
R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 
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BENDIX 


mouldings 
MAKE BETTER DISPLAYS 


Display makers from 
coast-to-coast use 
deeply carved or 
embossed BENDIX 
mouldings to give 
their displays extra 
beauty . . . added 
sales appeal... at 
low cost. 


You owe it to yourself 
... to your clients 

to call on BENDIX 

for “Mouldings that 
make better displays.” 


SPECIALIZING IN 
ROPE MOULDING 











Whether your display calls 
for a 12” 
mannequins, a 48” unit 


turntable for 


for refrigerators or a turn- 
table 
complete window .. . 


for rotating your 


MACTON HAS IT! 


MACTON MACHINERY COMPANY, INC. 
PORT CHESTER 2, NEW YORK 


PUTS THE MOTION IN SALES PROMOTION! Ta 








Add Real Life to Your 
Southern Vacation Displays 


WITH 


NATURAL SEA FANS, STAR FISH, ad 
AND SHELLS ; ) 


Direct from the Florida ocean beds. 


Also flocked in all colors. ae ger. 
If your jobber cannot supply you, i | a D> - 


order direct. 


JACK DE WEESE 


203-205 S. Miami Ave. 


4 


Kk. 


Miami 32, Fla. 
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LOS ANGELES DISPLAY 
[Continued from page 55] 

of all the little “senors” and “senoritas” to 
whom he would bring gifts. The names, 
prefaced by the Spanish titles, were on a 
long parchment scroll which curled to the 
floor. Santa’s busy little Mexican helpers 
were dressed in white — each wearing a 
colorful serape, sombrero and _ huaraches. 
Two of them were decorating a tree and 
another had lighted rows of candles along 
shelves on the turquoise backwall. In the 
center of the display there was a round 
brick fire-place of glowing coals, with a 
caldron of tallow above it. One of the 
helpers was working on the fire with bel- 
lows, and another was pulling a rope which 
dipped a ring of yellow candles into the 
tallow. The main card said in jaunty let- 
tering, “We work with glee, and never 
stop in Santa’s Christmas candle shop.” A 
smaller sign said, “Santa’s toy town on the 
sixth floor is jam-packed with toys.” 

Two other no-merchandise displays of 
Luick’s were pre-Christmas sale windows. 
One dramatizes a family scene in 1902; the 
distant view painted on the backdrop was 
of snow covered hills and trees. Also in 
perspective there was a large roadside sign 
reading, “The Broadway-Hollywood’s An- 
nual Store-Wide Holiday Sale.” The family 
of mannequins in appropriate costumes of 
the period were grouped around a 1902 
Oldsmobile which was loaded with gifts 
and a tree. In the foreground there was 
a large reader saying, “They’re shopping 
for Christmas and all through the house 
they've found bargains for everyone, even 
the mouse . . .” 

And there was included in the display a 
little mouse pulling a small sled ladened 
with tiny gifts. 

Luick’s other sale window had for its 
background a reproduction of The Broad- 
way Department Store as it looked 54 years 
ago. The mannequins were appropriately 
costumed for the period, and there were 
props such as an old-fashioned baby car- 
riage and bicycle. 

Luick spotlighted Delman shoes in a 
fashion window in which a smartly dressed 
mannequin, seated in a gilded chair, was 
holding one of the shoes in her hand. There 
were garlands of fringe draped and falling 
to the floor, and a lighted crystal wall 
bracket on the backwall. 
General Display 
Gets Write-Up 

A feature story in a recent Sunday edi- 
tion of the Cincinnati Enquirer was devoted 
to the operation of General Display Cor- 
poration, of the same city. A photograph 
of Junius Fisher, president, accompanied 
the article. The article went into detail in 
describing the production processes carried 
on in the seven-story plant. 


British Order Bans 
Display Lighting 

The use of electricity for display window 
lighting or other advertising purposes was 
ordered discontinued in Britain as of Jan- 
uary 8. Purpose of the order is to con- 
serve coal. However, even gas, oil and 
candlelight are likewise banned for dis- 
play lighting. 
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COLOR IS USED FOR EMPHASIS | 
AT W. & J. SLOANE'S If IC J 
[Continued from page 37) T E 

sampling as possible of the available mer- 
chandise inside the shop. 


¢ 
Such composite displays are tied together SNAP IN SELF GLOWING LETTERS 
in design through clever manipulation of 


drapings, and strategic selection and plac- 


ing of colors. FOR DISTINCTIVE EYE-CATCHING SIGNS 


Speaking of color, for a promotion of V5" 
Sidaalt Weikt chins ahi wan meetaia Now available—3 dimensional letters in 11/2" size 


in one of the side windows, greens and to match our very popular pricing numbers. 
mage tris — pared a Sensational Plast-Ad Letters are the really practical 
added to the gray and greens through the | free-standing changeable plastic letters. Signs may 
use of yellow mats on a table setting. be changed in seconds or a sign can be made perma- 
Another interesting arrangement of color | nent just as quickly. The letters may be used over 
also combined an unusual treatment of | and over and over again. 
fabrics. Rainbow colored fabrics, ranging 
from pastels to dark shades, were woven | A complete sign making font of 
together to make a background for an in- 184 pieces .............200++..-0mly $19.95 
terior arrangement of furniture. A blonde 
chest and chartreuse chairs completed the Pricing set to match—116 pieces. ccc eee GIZ95 
Thanksgiving, Sloane’s arranges & Samples of letters and numbers available for 50c. 
festive dining room display for their large 
corner window, and Black, Starr and Gor- 
ham furnishes the table with fine tablewares. FOR DEPARTMENTAL AND DISTRIBUTORS — DEALERS — 
—— — ager by sills ap DIRECTIONAL SIGNS SALESMEN 
ended out from the wa were used to oi 9 i 
presi different lengths of ruffled organdy se mately nd poe ng Boy Give fn information meatier ais 
curtains in still another promotion. Potted 24", 3" and 6", Gothic in 5 are | operations when writing. 


i deep drawn from fluorescent plexiglas. 
geraniums with bright red blossoms stood Convex full-faced patterns give each 


on each sill. One large red organdy cur- oa fo SS a 
tain was criss-crossed across the whole track. Full illustrative data on re- PLAST-AD MFG. CO. 
store window, and pots of geranitums were quest. 
arranged in a row at the window front. SOUTH BEND 22, INDIANA 

Frequently Mackenzie designs a display 
to show the color range to be had in a 
fabric or in a carpeting. For one presenta- 
tion of the color line for a fabric, he used 
lengths from each available color draped 


Wigs 
from the sides horizontally in toward a ) : Hf} Gy 4 
finished drape of the material, which served / ) 7 f] p Li 

as a center for the design. Wi L 


In one display, an Oriental rug was used 
as the center of interest, accessorized with OUTSELL 
modern furnishings and repeating colors 
picked up from the rug. This promotion fone y 
was planned to show the adaptability of 
an Oriental rug to the modern home. 

For a’ promotion keynoting bleached oak 
furniture, Mackenzie divided his large win- 
dow area into three parts by means of 
panels and fabrics. In that fashion he 
effectively suggested three different rooms 
— living, dining, and bedroom. 

That particular window setting received 
a great deal of favorable response, since it 
gave the customer who lives in a compact 
apartment an idea of the possibilities in 
furnishing small living space. 

Another display which created consider- 
able favorable comment was very simple in 
design. A carpet was hung from the back 
top of the window space, extending all the 
way to the floor front. Two chairs were 
suspended by wire to either side of a chess 
table, the whole giving a perspective of the 
room from a different angle. 

To lend variety to his settings, Mackenzie 
makes use of recesses in the walls, large ; 
pictures and murals for wall decorations, , : Ende 
and panoramas painted as though viewed ‘ ats : . , 1 ‘ 
through a window. But, in the main, color : T | | \\ ; 
treatment with masterly draping is the key ’ \| | |, | a ] (). " 
to the effective home furnishings displays j se WECT JRIk STREET. «NEW YORCON.Y = 


at W. & J. Sloane. 




















The latex-base quality 
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Here are a few of the 


ITEMS 


we are producing in 


WIRE 


SPRING AND EASTER 














} 
} 


SEE YOUR NEAREST 
or write to 


HARRY C. COHEN 


5219 Centre Ave. Pittsburgh 6, Pa. 


JOBBER 





Entirely new ... plastic 


MARINE GRASS 


Here is something that makes possible 
exciting new display effects. Giant 
plastic grass-like blades from 14 to 18 
inches high in colors: Yellow. Ocean 
Green, Aqua and Orchid. 


Just right for Cruise, Swim, Vacation, 
Seashore and Fantasy windows. They 
pipe light, are nonbreakable, reusable 
and give a wet appearance. 


JEWELED FISH in plastic, 9 to 20 


inches—7 different designs. Sparkling 
beauties. 


ARTHUR S. LICHTEN 


418 ALDEN ST., ORANGE, N. J. 
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DO 


Get subtle humor into it. 

Allow very wide margin for strength. 
Leave ventilation for motor. 

Build in shearing pins, so an overload 
will not tear up gears or burn up motor. 
Rubber, springs, and wire stretch with 
use. Allow for later adjustment. 
Leave access for servicing. Check 
mechanism daily to anticipate break- 
downs. 





DON’T 
Don’t get too enthusiastic during con- 
struction and add more animation than 
your equipment will stand. 


Don’t expect nails, or even screws, to 
hold. Use bolts and lock washers, or 
welded construction. 


Don’t block sprinkler system, 
with painted muslin. 


except 


Don’t do “temporary” wiring job. Have 
electricians run an adequate service. 











TABLE 1. Do’s and Don’ts in Animation Designing. 


DISPLAY ANIMATION 
(Continued from paye 35) 


cellist, a raccoon fiddler, and the tree organ 
played by “Tinkerbell” dancing on the key- 
board on his toes. 

Major mechanization was a % h.p. motor, 
reduction gear box and horizontal rod (a. and 
b. in Fig. 3) to swing “Tinkerbell” slowly 
back and forth across the keyboard (c). A 
second motor and gearbox (d) operated a cam 
(e) to bounce him up and down; that is, it 


| oscillated the hinged platform (f) traversed 


by the traveling end of the horizontal shaft 
where it joined the bottom end of “Tinker- 
bell’s” vertical shaft (g) on a roller-skate- 
wheel bearing (h). “Tinkerbell” was put to- 
gether with springs at neck, shoulders, arms 
and wrists, with tension counterbalanced and 
adjusted by rubber bands as in (i) so that the 
motion was transmitted to every part of him. 
Rubber bands also counterbalanced his legs 
to give them motion too. 

A cam (j) on the traveling end of the 
horizontal shaft performed an additional ani- 
mating function: it displaced taut wires which 
in turn pulled the eyeballs down on the 
organ trees. 

A third motor and reduction gear box ani- 
mated “Peter Pan” in Santa’s seat. Bent 
aluminum tubing under his blouse carried a 
braided wire, transmitting the jerks from the 
lever mounted on the gear box shaft to his 
forearm and wrist, which were sprung and 
counterbalanced as described above for “Tin- 
kerbell”. The motor being mounted on the 
floor, enough of the pulling motion was trans- 
mitted to his body to cause him to bob his 
head realistically. 

From “Tinkerbell” to the polar bear cellist 
is anti-climax indeed. A pendulum type sole- 





Turntables 

Motors (1/60 h.p., 1/20, 1/10, ™%) 
Reduction drives (160 r.p.m., 100, 30) 
Gregory motors 

Solenoids 

Electromagnets (110 v., 6 v.) 
Oscillating fans 

Flashers 

Multiple flashers 

Dimmers 

Ceiling track and curtain draws 
Amplifier and turntables 




















TABLE 2. Animating Devices. 


noid mounted in his shoulder kept him sawing 
away there by himself. 

Twinkling firefly lights in the pine branches 
over the organ completed the animation. Tree 
trunks were formed from metal lath with 
rags dipped in “Textone” for surfacing. Color 
was turquoise, with white flock on the 
branches and styrafoam snow. 

Electrically controlled animation (Fig. 4) 
as used in the Bon Marche Nativity window 
to draw three sets of drapes, synchronize re- 
corded music, and turn on dimmers and lights 
is without doubt the simplest and most effi- 
cient device for complicated setups, although 
a little staggering to the novice on first en- 
counter. A displayman frequently finds him- 
self or herself for the time being in contexts 
far removed from pure art, and this medium 
is no exception, 

In another classification — model making 

is the electric train window, rebuilt, each 
Christmas for the past four years by com- 
pelling popular demand. With equipment 
supplied by American Flyer, Robert James of 
the Bon Marche display staff installs and 
maintains it, which is a full time job during 
the weeks the window is in operation. This 
year five trains piled up a mileage in the win- 
dow equal to the distance across the United 
States. 

While James repairs locomotives, rolling 
stock, switches, log loader, and the many ani- 
mating devices he has added himself, another 
display department model railroader is needed 
to operate. A definite schedule is followed, 
requiring about half an hour to put the ani- 
mation through its paces. 

The two HO trains on the mountain and 
the S-gauge grade engine operate continu- 
ously. While the S-gauge passenger rolls on 
the passenger line, the freight is halted by 
the log loader, which loads one car by push 
button controls from the switchboard. The 
freight is then taken around the loop in a 
tunnel to reverse its direction, and backed 
into the siding on the other side of the log 
loader, where the logs are dumped. The 
freight is now set free to roll on its line and 
attention is turned elsewhere. 

Suddenly smoke appears at the head of the 
plywood mill stack, drifting upwards. An 
electrically heated porcelain cup of Bob’s de- 
sign makes the smoke from liquid of the kind 
American Flyer supplies in capsules for model 
engines. 

A dump car appears at a mine entrance on 
the mountainside, descending a 45-degree 
track with a load of sand. As it strikes the 
bar zt the sand loader it dumps its load auto- 
matically and ascends for another as_ the 
operator spins a fishing reel. It loads auto- 
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TH E “S/GNPRESS” SHOW CARD and 
POSTER MACHINE 
FEATURING: SPEED ... SIMPLICITY .. . LOW OPERATING COST 
. LONG LIFE 


Used for over fifteen years by leading national chains. Many have from 50 to 500 or more in use. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


-g 
D tl 
co sy : SHIRTS 
P iF ‘ ‘Cin | Serwitly, Styled 

. a ome. | 


—Figure |. Typical mechanical actions. 
LEVER: A, B and C are simple spring-counter- 
balanced oe and D is a spring-return elec- 
tric solenoid ... CAM: E represents a simple 
hardwood cam 1 secured to a reduction gear 
box for such motion as rocking a chair. 

a cam shaft for marching soldiers, etc., 

G is a spring-return ratchet-type cam 

BEARING: H represents a strap-hinge used as 
a bearing between two wood blocks, and | and 
J are roller skate wheels mounted in wood as 
roller and shaft bearings . . . PULLEY: K 
represents a nylon tackle strung on screw- 
eyes and reel. L represents plastic or metal 
tubing. M is a simple clothesline or sash 
pulley. N is part of a double curtain draw 


system of cord running through shower cur- 
tain wire hangers pinned to the cloth— D i S$ Pp LA yY E Q U | p PA E N T C Oo 
matically as it strikes another stop bar and - 
rolls down against the pull of the slackened BOX M-144 ADRIAN, MICH. 
line in the aligning screw eyes. 
The passenger and freight are halted in 
tunnels opening behind the scenes, to free the 


—Figure 2. Compounded actions. REDUC- Lf 

TION DRIVES: A represents the conventional j 

V-belt and pulley system as in a drill press. : : anneguin an nC 
? ; , es * 


B is a gear box, which can be bought for 
— bg pm to 300, etc. C is an- rs 
other type belt drive, and D represents spur 

and worm gears. . . COUNTERBALANCES: 7 he 118 FORSYTHE STREET 
E is a sash weight. F is a spring-return. G Woy nae 

is a magnet counterbalanced with a weight Loess “UNe"*\ NEW YORK City 2 
on a shaft, as used for the trolling boat de- Sk eR *y ae 

scribed. H is a rubber band return and cen- 






































jay set-up... ng nae | represents Fis, Nn 

the locomotive piston type of conversion and byt 4 | S 9 

J a lever-activating variation . . . ESCAPE- \ OF "ay Manufacturers of Children Ss 
age oot on ge se? in oo “, r 9 

t b t te t +, ¢ k b ’ aS, | e 9 e 

ans sale aeonaek bt SAS‘ and Misses’ Figures 
activating force is a magnet: cdesateas con- 
tacts are mounted on the ratchet in the case 


of the coal barge described— Wishes you all a Happy and 
it Tig, Prosperous New Year 











REOUCTION ORiVveS 


ST: ae % Something New Every Month 


COUNTER BALANCES 


a. 


S : While in New York City visi 
Ci i y visit our Showroom 
: TELEPHONE: WALKER 5-071] 


t Jd. 
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For “Out-of-this-W orld” 
Display Effects 


NOTHING .. . but nothing 
Takes The Place of 


ANGEL 
HAIR 


by RADIANT 


In a Wide Choice of Colors 
of Superior Lustre 
NOBODY . but nobody gives you 


softer, silkier quality that is kinder to 
your hands . . . than — 


RADIANT 
GLASS FIBERS CO. 


11 W. 29th St. N.Y.C., N.Y. 


If Your Display Jobber Cannot 
Supply you ... Write to us! 

















For Faster, Easier 


Cutout Work 


e Cuts designs of any size 
@ No holes to bore 
@ Simple to operate 
@ Portable 
Write for FREE Catalog! 


INTERNATIONAL REGISTER CO. 


2622 W. Washington Blvd. 
Dept. 11-W, Chicago 12, Ill. 


FOR ALL CUTOUT WORK 











PLAT roam 
J) 














fr a ANNA AN AAR, fi 


dadeautauceente 











—Figure 3. Animating dices causing “Tinker- 
bell” to dance back and forth across the 
organ keyboard, as described in the text— 


tracks for a diesel switcher. Among three 
electrified sections in each of the two lines, 
these two sections can be turned off while the 
others continue “hot”. The diesel switcher 
makes its traverse through the yards and 
across the window to the sand loader. It 
maneuvers two cars under the sand loader to 
receive six loadings of sand, three piles in each 
car. The loader, built by Bob, operates on a 
solenoid and rubber band return. It then 
pulls the cars into the tunnels off stage where 
they are emptied, and returns them to their 
siding. 

With the passenger and freight rolling 
again the coal loader begins to operate, load- 
ing coal from the barge to a coal car in the 
yards, by switchboard control. When this is 
accomplished the barge, operated by true re- 
mote control, starts its journey. The coal 
barge, a side wheeler, was built by Bob James 
and is the single most interesting animation 
in the window to the advanced model maker. 
The hull is formed of heat moulded sheet 
acetate, to which acetate compartments and 
deck were cemented. A ratchet release, pow- 
ered by rubber bands located in one funnel, 
turns a tiny d.c. motor on, off, backwards, 
and off in sequence as it is activated by a 
magnetic field at the beginning and end of 
the barge’s run. Two flashlight batteries 
operate the motor for two days. The barge 
takes a route down the front tank, under a 
bascule bridge and up a canal, following an 
aluminum fin secured to the bottom of the 
tank. It passes a little rowboat trolling all 
day long in a mysterious route of its own; 
a magnet, swinging under the tank on a 
lever, pulls it by remote control. 


—Figure 4. Gang microswitch unit control- 
ling relays for three curtain tracks, recorded 
music, and lights in a Nativity window— 


The bascule bridge, which Bob assembled 
from balsa strips and hard wire, is powered 
from the control panel, and incorporates a 
tiny flashing light. It is counterbalanced with 
8 pounds of lead and shock springs which help 
lift it to the balance point. 

The barge makes its return trip by “night”, 
which arrives with the dimming of the win- 
dow lights, the appearance of an orange glow 
in the sky behind the mountains, and the 
flicking on, one by one, of lights in station, 
homes, log loader, plywood mill, oil wells, 
bus headlights, crossing gate and aerial bea- 
con. All this time sound effects are con- 
tinuous over the street amplifier from a track 
especially recorded for the train window. 

The switchboard and electrical service are 
a story in themselves. Every type of current 
is used from 110-volt a.c. to 2-volt d.c. bat- 
teries. The three S-gauge tracks are pow- 
ered with a.c. current from a transformer, 
and the HO tracks with d.c. current from a 
rectifier. Microswitches abound in the ani- 
mation, solenoids operate uncouplers and 
crossing gate arms, and a tiny heat-unloading 
condenser operates the flasher on the bridge 
from a 4-volt dry cell. 

The operator has frequent use for a pair 
of binoculars hanging from a strap from the 
control panel. Perhaps the trolling line is 
fouled behind the traveling rowboat, a pair 
of wheels may be off the track, or snow may 
have been carried into a switch. A snow 
scene is the most difficult of model-railroad 
shows, especially with mountains involved. 
Genuine avalanches develop with the vibra- 
tion, and the snow dust settling overnight 
after first installation may be enough to stall 





Springs 

Screw eyes 

Rubber bands and inner tube 
Nylon tackle line 

Shower curtain hangers 
Roller skate wheels 

Pulleys 

Rectifier 


Microswitches 








Transformer 

Lead for counterweights 

Balsa or Philippine mahogany 
Soft aluminum sheet (flashing) 
%-inch “Plexiglas” sheet, % rod 
Sheet acetate .025 

Styrofoam 

Masking tape 

“Airplane” glue 








TABLE 3. Likely to be Useful in Construction. 
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all the trains by ruining the electrical contact 
under their wheels Bob believes he has the 
best answer to date in “Hollywood” snow 
sifted through insect cloth. It is an electrical 6 9 more a 3 to aster 
insulator and fireproof. Y 
The tracks are cleaned each morning by ‘ 
running a specially built car in front of a 
locomotive. Bob has installed wipers on it, 
which are cleaned with carbon tetrachloride. 
The water is cleaned continuously in the 
tank by filtering and returning down the 
mountainside in a pipe, activating a water mill \ y hw P 
on the way. sgl L. Order now 
Needless to say, shoulder room is seldom y Al. ait 
available at the window glass from the time yt Yt 
operation commences in the morning until : iF for 
power is shut off at night. This year a rail- 


ing held parents at bay so children could get . i ie a? Easter Display 


up front and watch to their hearts’ content. 


nrwerdny alia PASTEL EASTER EGGS 


An ingenious counter display has just Mad . , 
Foficeed Made of glass in natural size, they look 
been developed for the Wolverine Tube GOLD EGGS—3 doz.—$10.00 pies lhe the real hints Pocked pi pate 


Division of Calumet & Hecla Consolidated 
Copper Company, Detroit, by its agency, —+6 doz.—$18.00 to the carton in the following colors: 
Charles M. Gray and Associates of the same 


city. YELLOW e VIOLET @ SPRING GREEN e ROBIN BLUE e@ PINK e@ WHITE 
The display, combining the traditional (IMPROVED COLORS) 


pattern of the checkerboard with the novel In even grosses at $20.00 
design of the tube carton which the display Contact your j bber or order direct: 


is promoting, presents a metal surface to 
which four separate cut-out checkers are 
held by magnetic attraction. MALROS COMPAN Y 

On the face of each checker is a repro- an 
duction of the Wolverine trade mark. As BOx 289 THE HOUSE OF COLORS DOVER, N. J. 
the checkers are casually removed by ow ae om oe oe oe oe 8 ee Oe Oo Oe 8 Oe oe oe oe oe oe oe oe oe oe oe 
curious visitors a message printed on the 
checkerboard area reveals itself to invite 
the person to look on the bottom of the 
checker. There he sees an advertising mes- 
sage and continues to lift the other check- 


ers until he has read all the different ; g j : “ -T a I 
messages which appear on the bottoms of Pe Gi Bitte Femme 
the checkers. 2 
The checkerboard has a thin sheet of ‘ 
metal concealed within its layers of heavy : : J UNIOR M ANIKINS 
cardboard. Small magnets are embedded 
within the cardboard checkers. by ; 
The display measures 16 inches each way ; ; 
and is silk-screened in four colors. A ‘ ’ ’ 
folding paper easel holds it up. r Paris Inspired o e28 Styled 
The display assembly was distributed to : 
all the wholesalers of Wolverine copper 
refrigeration and water tube throughout 
the United States. 


<TR RR ERR ct 








and proportioned to wear spirit- 


ed junior fashions with a flatter- 


ing and dramatic flair. 


Welles Werner Joins 
Darling Stores 
Recently with Red Robin Stores, and 


formerly display manager for Oppenheim, 

Collins & Co., New York City, Welles vi 

Werner has joined Darling Stores Corpora- “ . F 
tion, of the same city, and will direct dis- ; i 


play for the 110 shops in the group. Sylvia ‘ , a *L: = 
Williams, who had formerly handled dis- ti : A a’ 9 manikins by Korrect a 


play as well as sales promotion, will con- 
tinue with the firm in charge of the latter. 








Patent Application 


Ftce em KEHOE DISPLAY FIXTURE CO. 


the “Fit-All” mannequin base, Jacksonville, “ 

Fla., has been notified by the United States “ 541 MARKET STREET SAN FRANCISCO, CALIFORNIA 
Patent Office of full allowance on his ap- 
plication for patents to cover the base. 
The patent number is 2,520,975. 


MR. WM. E. KEHOE, exclusive Korrect-Way distributor 

















from Arizona 


Dried Cactus Wood 
All Kinds 


e SAGUARO STUMPS, LOGS 
AND ARMS 


e CHOLLA LOGS AND LIMBS 
e OLD STEER HEADS 


Ww 


New catalog available. See your 
jobber or order direct. 


Ww 
NATURAL 
DESERT DISPLAYS 


436 W. Pinkley Avenue 
Coolidge, Arizona 
Ralph H. Ralph & Son 


Ww 


Our 5th Successful Year. 
Prices still the same. 

















Demand the Oldest Name 


in Electric Turntables! 


Doto-Sho 


ELECTRIC TURNTABLES 


Your of top perf ROTO- 
SHO Electric Turntables are used by mer- 
chants througheut the world for trouble-free 





background displays also available . 
Build-up fixtures too. 


Two-way electric outlet permits novel, self-con- 
tained lighting effects or operation of electrical 
devices while table turns. Will revolutionize your 
window trim! 


MODEL “A” 
ROTO - SHO 
Standard for the 
world! The action 
display-way to 
boost your sales. 
See your /ocal jobber, or write us for complete 
catalog of ROTO-PRODUCTS! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott Street, New York 12, N. Y. 
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George B. Rooney, for many years display 
manager of Abraham & Strauss, Brooklyn, 
resigned in order to accept a similar position 
with Lansburgh & Brother, Washington. He 
was succeeded by J. A. Rosenberg, formerly 
first assistant. 

A. G. Parke, for some time display man- 
ager of Lowenstein’s, Memphis, and more 
recently in charge of display for the Stevens 
building, Chicago, became assistant manager 
of the eastern headquarters of Spanjer-Janes 
Company, New York City. 

Paul Kuschell, who had been display man- 
ager for Lew Hubbard Company, Kalamazoo, 
Mich., joined Wilson’s Hat & Shirt Com- 
pany, Milwaukee. 

Vernon H. Jones, formerly display man- 
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ager for Thompson's, Oconomowoc, Wis., 
and who operated a display service for mer- 
chants in Milwaukee for a number of years, 
organized the Interstate Display Service Com- 
pany, with headquarters at Beloit, Wis. 

The Springfield, Ill., Display Men’s Club 
elected I. F. Kalb, Myers Brothers, president 
of the newly formed organization. Other 
officers were: Walter G. Meyer, Hearndon 
Dry Goods Company, vice-president, and 
Frank Schlitt, Schlitt Hardware Company, 
secretary-treasurer. 

More than 1,000 persons attended the sixth 
annual Crystal Ball given by the Buffalo 
Association of Display Men. FE. Preston 
Browder was chairman of the dance com- 
mittee. 

William H. Weiseman, formerly display 
manager for George M. Wilson Company, 
Pittsburgh, Pa., was appointed assistant to 
the display manager of Boggs & Buh! Com- 
pany, Pittsburgh. 

Ernest L. Burnham, who had been with 
Wm. Filene’s Sons Company, Boston, and 
James McCutcheon Company, New York 
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LEG PLAYING AND 


A CAREER. 
Y>DIRECTOR 

FOR FRANKLIN SIMON 
& CO, NEW YORK City 
FOR EIGHT YEARS. 

SERVED OVERSEAS 
IN ARMY SPECIAL 
SERVICES FOR THREE 
YEARS DURING THE 
WAR, STAGING 
uso sHOWS 
THROUGHOUT 
EUROPE FOR 
US. WOUNDED; 
WORKED WITH 
B08 HOPE, JACK 
BENNY AND 
INGAID BERGMAN 
AMONG OTHERS. HAS 
BEEN DISPLAY DIRECTOR 
FOR WHITE'S FOR THE 
PAST FOUR YEARS, ALSO 
DOES TELEVISION AND 
FASHION SHOW SETS. LIVES 
AT MARBLEHEAD, MASS., SAILBOAT 
RACING CENTER OF AMERICA, © a 
HIS HOBBY §S SAILBOAT RACING 
1% THE 210 CLASS. 4 


sames 


(> « 





Pravep PROFESSIONAL 
BASEBALL (FIRST BASE) 
FOR SIX YEARS-- BROKE 


TURNED TO DISPLAY FOR 


RING. 


display director R. H. WHITE'S, BOSTON 
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City, became head of interior decorating at $ 
Namm’s, Brooklyn. | } "Santa Claus WIG & BEARD sets 

Joseph F. Chadwick, president of the Inter- ea aa 4 eS 
national Association of Display Men, ap- P r. made of 100% DuPont NYLON 
pointed W. A. McCormick, The Boston Store, re 
Chicago, general chairman for the convention FLAMEPROOF — WASHABLE — COMBABLE 
to be held in the same city later in the year. These superbly styled, pure white, non- 
Other appointments were: L. A. Rogers, fading wig and beard sets of 100% Wye 
secretary of the IADM, financial secretary; be Hair are constructed to aban aie the 

tots e - yi ; most natural appearance possible. They 
exhibits, H. C. Oehler, W. A. Weiboldt & es cre soft, non-inflamable, and con be woshed 
Co. and Sol Fisher, Fisher Display Service; ; : ae ee ond -tesnehed: Tha band ts approxi- 
educational, R. B. Twyman; entertainment, ; Ys mately 15 inches in waved length. 
E. H. Leaker, BG. Lytton & Sons ; pub- oi ake We also manufacture display Manikin 
licity, L. A. Rogers; contest clerk, R. O. i - ; Wigs out of Nylon and other materials. 
Johnson, Commonwealth Edison Company ; % y 
reception, D. M. Schultz, Joseph Spiess Com- We. er i MEYER JACOBY CORPORATION 
pany, Elgin, Ill lt 34 W. 20th St. New York 11 

JANUARY, 1941 

J. R. Stewart, Barker Brothers, Los An- 
geles, was awarded the International Asso- | 
ciation of Display Men trophy for a dis- | 
play installed in connection with National | better displays and 
Retail Demonstration Week, sponsored by the 
National Retail Dry Goods Association. The | better signs are 
contest was open to all displaymen. 

First prize in a display contest sponsored as simple as 
by Rhinelander Paper Company, Rhinelander, 

Wis., was won by A. L. Squires, Gebhart- | 
Gushard Company, Decatur, III. 

James Tolle, Wheelock’s, South Bend, was 
elected president of the Northern Indiana 
Association of Display Men. Other officers, 
all of the same city, were: Lorin Lavingood, 


Worth’s, vice-president; Harold A. Smith, | om o) | a bt Be | 
Smith-Alsop Company, secretary-treasurer. | _e Tk Le | es 


George J. Wells, industrial designer, joined | 
the executive staff of James McCreery & Co., DISPLAY LETTERS 
New York City, to fill a newly created post a Kis 
known as Ped of merchandise presenta- Write for FREE descriptive folder today! 
tion. j 
In the retail store division of a contest | 
sponsored by International Register Com- | 
pany, Chicago, on behalf of the “Cutawl”, a 


tie was announced for first place. The win- PALE GOLD LEAF BRONZE POWDER 
ners were A. Roeder, Wm. H. Block Com- 


pany, Indianapolis, and R. M. Martin, Con- | 
solidated Edison Company, New York City. | We can supply for a limited time Pale Gold Leaf Bronze Powder, 
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packed in one pound jars. 
Kay To Represent 


Decorative Plant | 3 Ibs. 2... eee eee eee eee eee eee $5.00, postpaid 
Decorative Plant Corporation, New York 
City, announces that Bernard Kay will | This stock is limited and is offered subject to prior sale. 
represent it in New England, sections of 
New York State and Pennsylvania. | 
Kay has had considerable designing, | T #H E D E Cc K &€ R Cc Oo R ce] Oo RAT { Oo N 
manufacturing and selling experience in | 
the past and is looking forward to meeting | Glenside, Pennsylvania 

the many friends of the firm. } 

Julius Polack, who has been connected 
with the firm for 23 years, will cover part 
of Pennsylvania and Maryland, and West a “ f 
Virginia, in addition to his present Southern : = Three Dimensional 
and Midwest territory. Fae be unit 62 in. x 22 in. in 


Continuous Tape le / A oo a, I 4 / EASTER 
Gives Vocal Message 52 a ——— : > : PASTELS 


A new merchandising wrinkle is a pack- 











aged unit of an animated display with a “} Bunny Head with 
built-in sound system. The “voice” delivers felt tie also sold 
its sales message on a continuous tape 

? E r le 
which can be set to run at intervals or can “_ ately 
be initiated by a starting device. Designed Stores and jobbers write for this and other Easter Items. 


and rented by Tom Lawson Associates, 8 
West 40th street, New York City, point-of- 


sales specialists, these displays are available 
in stock pieces including a Santa Claus, or WILLIAM WIESE STUDIO 7014 GARDEN ST., WE-005! 
HOUSTON 17, TEXAS 


custom designs of various sizes. 


Custom made display pieces of your design or ours. 




















WOOD LETTERS 


R ALL R 


TRADEMARKS reproduced in size for 
Window Displays and Special Promotions. 


Size 30 x 36 


WINDOW 


—Dispay Crart . 


DRIVE S.F GRAND RAPID‘ 














Sturdy en Cost Oscillator 
for Cardboard Animation 


© Inexpensive back-and-forth motion. 

@ Simple to use! Just drop into cardboard 
pocket or flap. 

@ Factory set for many different arcs of travel. 

@ 10 standard speeds. 4 and 10 RPM in stock. 

@ Small. Compact. Light Weight. Sturdy. 

@ Dependable synchronous motor. 


Sample unit just $6.75 
Check with order please. 


One of many low-priced products for animation 
made by 


GALE DOROTHEA 


Jackson Heights, Long Island, N. Y. 
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“Par-Beam-Lite" Announced 
By Swivelier 

The “Par-Beam-Lite” of the Swivelier 
Company, Inc., 30 Irving Place, New York 
City 3, was exhibited for the first time any- 
where at the recent December Market Week 
of the National Association of Display 
Industries. According to a spokesman for 
the company, display directors of top stores 


in Philadelphia, Los Angeles, Chicago, New 
York, Indianapolis and other cities have al- 
ready placed orders for the unit which 
promises to open new horizons and oppor- 
tunities for display lighting beamed from 
higher than average ceilings. 

The “Par-Beam-Lite” is an adjustable 
recessed fixture similar in principle to the 
company’s familiar “Gyro-Lite’ and _ is 
especially designed to accomodate either 
the PAR-46 lamp 200-watt narrow beam 
spot or the PAR-56 lamp 300-watt narrow 
beam spot. The PAR-46 has an_ initial 
50,000 beam candle power and the PAR-56 
an initial 100,000 beam candle power. 

Compared to the standard 150-watt PAR- 
38 spot lamp the PAR-46 gives four times 
as many foot candles and the PAR-56 
gives eight times as many foot candles. 
At a distance of 15 feet, for example, the 
PAR-56 delivers 444 foot candles. 

Further information can be obtained 
direct from Swivelier at the address given 
above. 


Catalogue Makes Use 
Of NADI Research 


One of the first manufacturers to make 
use in its sales literature of the information 
obtained by the National Association of 
Display Industries’ display research pro- 
grams is the L. A. Darling Company, Bron- 
son, Mich. A new and handsome catalogue 
—No. 275—covering forms of all types is 
prefaced with quotations from the research 
findings, and a number of the catalogue 
illustrations show merchandise displayed 
in accordance with the techniques found 
best in the two NADI studies. 

The 28-page catalogue covers the com- 
plete range of forms for men, women and 
children and in addition presents a number 
of children’s figures. A copy will be sent 
on request. 





JANUARY, 1951 


A, 


STUDY 
WINDOW DISPLAY 
AT HOME 


Employers: Free to you— 
Names of our Graduates. 
Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41,111. 





ELASTIC PETAL TOP WIGS 
(Trade-Mark) 
Fits any size head. Created by Helen. 
Manufactured by 
NU-SHOW DISPLAYS, INC. 
67 Sixth Ave., BArclay 7-8974, New York City 13 








PRICE CARD and 
DISPLAY CARD HOLDERS 
CASH ALARM TILLS 
CONE TWINE HOLDERS 
SNAP-IN TAG NEEDLES 
WINDOW TRIMMER'S TOOL 
Write for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
503 W. 33rd St., New York 1, N.Y. 








Use a JEWEL Color-Change 
ELECTRIC FOUNTAIN 
for Greater Appeal in Window and 
Store Displays! 
Its sparkling beauty helps create an “‘eye- 
stopping” display! Place anywhere. No 
water connections needed. Send 25¢ for new 
64-page — catalogue. Est. 1880. 
wot — : ie Lama — 
‘ables 
JEWEL ELECTRIC + MANUFACTURING co. 
216-D West Kinzie St. Chicago 10, Illinois 





ie? THERMOSTATIC 
FLASHERS 


REZE2ERS 


3055 RIVER ROAD 
RIVER GROVE. ILLINOIS 





2 

z 

2 

E| ATTRACTIVE FLUTED RUBBER « 
DUDL , GRIP-TITE , Hi-s>LO TILT, CARD SLOTS 





USE THE 


Opportunity Exchange 
For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
yy Per Coiumn Inch — CASH WITH ORDER 
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Baltimore Club Decorates 
City Hospital 

On Sunday, December 17, 22 members of 
the Baltimore Display Guild reported at 
the City hospital and decorated the insti- 
tution for the Christmas holidays. Princess 
pine garlanding was festooned from wall 
to wall, while holly wreaths, poinsettias 
and the like were used for side wall dec- 
orations. An 18-foot Christmas tree was 
erected and decorated. 

In previous years each member or group 
of members of the Guild decorated an in- 
stitution of their own choice. After this 
year’s experience it has been decided to 
select one or two needy organizations and 
do a bigger and better job through this 
concentration. 

The committee in charge of the arrange- 
ments were Frank Malehorn, Baltimore 
Display, Inc., chairman; Herb Weyrich, of 
Isaac Hamberger’s; Jimmy Burnside, Hoch- 
schild, Kohn & Co,, and Joe Rocker, of 
Read Drugs. 


Cowee Leaves University 
To Join Stensgaard 


Howard M. Cowee, well known in the 
display field as supervisor of the display 
research program conducted during the 
past several years on behalf of the National 
Association of Display Industries, has re- 
signed as assistant professor at the New 
York university School of Retailing; he 
had been in charge of the sales promotion 
and retail advertising courses there. 

Cowee has joined W. L. Stensgaard & 
Associates, Inc., Chicago, as a vice-presi- 
dent and will have charge of the Eastern 
office at 30 Rockefeller plaza, New York 
City. He will also be in charge of re- 
search for the firm, and will continue as 
an instructor in the graduate course in 
retail sales promotion at the School of Re- 
tailing, as well as teaching a retail ad- 
vertising course. 


NRDGA Promotion Calendar 
Is Now Ready 


The annual Sales Promotion calendar 
published by the Sales Promotion Division 
of the National Retail Dry Goods Asso- 
ciation, New York City, has been released 
for 1951. It gives all important occasions, 
anniversaries and the like, as well as forms 
for use in planning display and promotion 
programs. The calendar may be ordered 
by either members or non-members of the 
organization. 


C. M. Shrider Retires 
"Involuntarily” 


After 35 years with Starr’s, Zanesville, 
Ohio, C. M. Shrider was retired involun- 
tarily a few weeks ago when the store was 
gutted by fire. He writes: “The morning 
after the fire not a show window was dam- 
aged and there were the Christmas dis- 
plays which were at their best, still un- 
harmed although the interior was in ruins. 
I have had 35 happy years at Starr’s, and 
while I’m still too stunned to have any 
plans, I'll find some way to put in my time.” 


DISPLAY WORLD 


Goro 


Famous for its versatility, economy and 
effectiveness, Corrodek is recognized as 


America's Outstanding 
DISPLAY MATERIAL 


Outstanding, vivid colors, highlighted flutes, 
no score marks and uniform texture make it 
an effective, compelling traffic-stopper. 


Experienced display men consistently 
choose Corrodek for better backgrounds, 
pedestals, plateaus and structural effects. 


ASK FOR SAMPLE SWATCH BOOKS INCLUDING 
NU-CURVE 


THE JUMBO SIZE FLUTE 


Showman 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 


NEW YORK CHICAGO LOS ANGELES ATLANTA 











THE PIONEER—frosfee Sno 


& > . f 
REALISTIC SNOW TEX TUF 
FIREPROO ° LIGHTWEICH 


‘| 


EASILY* SIZE 15x2246 
Sold by Leading Display Jobbers in U. S. and Canada 
Made only by 


frostee SNO COMPANY 


ANTIOCH, ILL. 











MANNEQUIN WIGS! REPAIRS! 


Horse-hair and nevelty wigs made te 
Old wigs meade 
Fast service 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


order Owest prices 
ever te look 
Try ws 


ESTELLE BOBIC K 


964 21ST STREET SAN PEORO CALIF 


319-321 N. Paca St. Baltimore 1, Md. 




















A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 








for another year.—W. L. 
| dent, W. L. 


very 








GOLD NUGGETS 


Wood Flakes — Chips — Kut 
Grass — Birch Poles — Sands 
— Stones — Shells — Cotton 
Rope — Star Fish — Fans, Etc. 


Jobbers and Distributors write for new 
25 page catalogue with generous dis- 
counts. 








National Sawdust Co., Inc. 
65 N. 6th St., Brooklyn 11, N. Y. 


Please send me new FREE 25-page catalogue 


Name 


Address 


City & State 
D.w. 











TINSEL AND SEQUIN MESHES 
FOR SPRING 1951 


Featuring: Heart Shape Sequin Lace Mesh for St. 
Valentine's Day and Metallino Meshes in pastels. 


GRAND NOVELTY ASSOCIATES 


31 €. 27th St. New York 16, N. Y. 








USE THE 
Opportunity Exchange 


For any WANT AD paper: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 


$3.00 Per Column Inch — CASH WITH ORDER 














DISPLAY WORLD 


I am sending you herewith the contract 
for advertising space in DISPLAY WORLD 
for 1951. This is one contract that I always 


| seem pleased and happy to sign, because 
| to us it is an investment that over a long 


term of years has always brought us out- 


| standing, easy to tabulate results. 


We are indeed pleased to be in our usual 
location in your excellent publication again 
Stensgaard, presi- 
Stensgaard & Associates, Inc., 
Chicago. 


Your publication has helped me a lot. I 


| do part-time display, and the shops I work 
| for have very small windows and usually 
| want the windows crammed. 


I have shown 
DISPLAY WORLD and some are 
impressed.—C, C. Darling, Tasker 
Art Group, Port Elizabeth, South Africa. 


them 


Can you imagine the surprise and pleasure 
I-get~when I saw that beautiful gold medal 
and read your letter? To be quite frank, 
I was too thrilled for words! 

In my humble opinion, DISPLAY 
WORLD has done a great service to all 
display people by this all-inclusive contest. 
When I entered, little did I think there 
was a chance of winning a prize. (Gold 
medal for the best contest entry received 
during November Ed.) I love every- 
thing pertaining to display and so I entered 
for a lark and just to feel that I was a part 
of the greater display world (really meant as 
a pun). 

With deepest appreciation and gratitude, 
I wish to thank the judges for this wonder- 
ful award.—Adele McAllister, S. Kind & 
Sons, Philadelphia. 


Things certainly are upside down. I 
noticed in the December issue of DISPLAY 
WORLD the feature article describing the 
construction of an upside down Christmas 
tree. This struck me as being symbolic 
in a way, until I was bowled over by the 
December issue’s cover which illustrated 
a Renaissance balustrade, also upside down. 
What next?—C. LeBoutillier, Cannon Shoe 
Company, Baltimore. 


As a constant reader of DISPLAY 
WORLD, I am writing to you in the hope 
that you may be able to help me. I am the 
interior and window display manager for a 
departmental store in the city of Bathurst, 
New South Wales, Australia. My request 
is this: I would like to correspond and 
exchange views with a displayman in your 
country. I would like to obtain first-hand 
information of what display is like and 
what displaymen are doing in the USA. 
I am sure that some displayman over there 
would like to know in return just what we 
are doing in this field of work “down under”. 

Unfortunately, I know little of what dis- 
play is like over there, other than the infor- 


JANUARY, 1951 


—Christmas decorations at A. Harris & Co., 

Dallas, were decidedly Western in character 

during the season just past. Cowboy outfits 

were starred, with yucca plants for floral 
touches— 





mation I have obtained from your excellent 
magazine. It certainly is a help to us 
Aussies. During the war I met several of 
your GI stationed in Australia, but 
was not lucky enough to meet one whose 
peace-time occupation was display. 

My position as display manager ‘takes 
me on trips to Sydney once a month, so I 
can always give up-to-the-minute informa- 
tion on the progress of display there. 

I hope that through the medium of your 
magazine some displayman in the USA can 
find the time and interest to correspond 
with me—Owen C. Chaffey, 173 Stewart 
street, Bathurst 3-W, NSW, Australia. 


boys 


The writer receives DISPLAY WORLD 
each month and it is a wonderful help to me. 
While I have been in this field of display 
work for more than 40 years, I know I must 
keep informed on what is going on daily, and 
your magazine does just that. Furthermore, 
I recommend it every time I can to help the 
other fellow—J. A. Nichols, Clarksburg, 
West Virginia. 

I happened to look through your August 
issue and could hardly believe a trade maga- 
zine can be so informative and of priceless 
value to the displayman. Enclosed find $3 for 
a year’s subscription to DISPLAY WORLD. 
—Stephen Yura, Zemel Brothers, New Haven, 
Connecticut. 


"Decor-Mesh" Offered 
Display Field 

A new type of decorative expanded metal, 
known as “Decor-Mesh”, is being produced 
and distributed by Denholme, Inc., 211 West 
12th street, New York City 11. It is made 
with an expansion from Ye-inch up to 2 
inches, with a wide variety of strand thick- 
nesses. “Decor-Mesh” is sold untreated 
unless customers request that it be sprayed 
or anodized. Samples will be sent on re- 
quest. 
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Point-OF-Sale Program : SIGNS FOR EVERY NEED 
For Gunther Brewi 

e eae ois displays created CHANGEABLE LETT ER, NAME 
and produced for Gunther Brewing Company, : STRIP OR CORK! 


Baltimore, by Kay, Inc., of New York City, : 
relates each unit to the other and makes pos- | Write today for Acme’s FREE folder, 
sible their use as single pieces or in a variety i 4] “Selling Through Suggestion”, and the 
of ensemble forms. latest Acme catalog on directories and 


The current program provides display cov- bulletin boards for department — 
. and menu boards for cafeterias. There 
erage of all Gunther outlets regardless of type is no obligation and no salesman will 
or the amount of space available, and main- call. 
tains continuity throughout. 
The Gunther label with its simulated oak ; 
center has been fully exploited in the program. Mlle 37 EAST 12™ STREET 
Surrounded by modern elements, oak was re- : NEW YORK 3, N. Y. 
tained for its background, thus carrying out 
the traditional association of oak with beer. * BULLETIN COMPANY| 
The combination of modern and _ traditional 
styling makes for acceptance by dealers gen- 
erally because the units fit into all types of 
interiors. 
Consisting of nine individual pieces, the pro- TRAINED DISPLAYMEN AVAILABLE 
gram carries out the Gunther color scheme 
- lias plstier ca eccdbeges Bese eon The NATIONAL DISPLAY INSTITUTE announces the graduation 
lettering and general format throughout. of another class in January, 1951. Well qualified men and women, trained 
Touches of red on grained wood add bright- Z P ’ . : ~ . 
eee ta gis amathe | Bipuatata hc Satta de in ALL phases of Display, will be available for employment. Graduates 
wood, metal, plastic, composition board and are qualified to accept positions as trimmers of footwear, men’s wear, 
acetate, conveying to the consumer a feeling children’s wear, women’s specialty shops, drug and other merchandise 
of quality and capability. windows. There is especially a great demand for our women graduates. 
For outlets licensed to sell malt products MKrite or Call PLACEMENT DEPARTMENT 


a “Beverage Department” sign, approximately 


48 inches long by 18 inches high was designed 

for attachment to the wall. The sign is flexi- 

a a ae Sey” abet “The Nation's Center for Display Education” 

the original copy, while others were left 617 Chestnut St., Philadelphia 6, Pa. Phone MArket 7-0645 
without copy other than the Gunther name and 
trade mark. Provision was also made for the 
attachment of a cooperative panel, suspended 
from the sign, carrying the dealer’s name or 


other copy he may desire. 

Two plaques were developed primarily for 
tavern back bar mirrors to which they are NLY 
permanently affixed by means of a special 
adhesive. A reproduction of half a Gunther DISPLAY PAPER ’ 
bottle (or can) made of plastic is securely MITTEN § 
mounted on a gold-colored acetate background. 
The can plaque is 7 inches wide and 17 inches LETTERS 
over-all height. The bottle plaque is 2 inches 
higher. 

A calendar pad was provided for general 
distribution to all outlets, and in the interests 
of economy, elements common to both the can 
and bottle plaques were utilized for this pur- | 
pose. A daily date pad was furnished with | 
each unit. The display can either be hung | FOUNDED 1844 


from a wall or cemented to a mirror. 24 FADE-PROOF COLORS CHANGEABLE 


A deluxe menu board, for use by luncheon- | 
ettes and other Gunther outlets serving food, TWO WIDTHS PINBACK 


has dimensions of 2 feet wide by 3 feet long 107" and 92" SMOOTHBACK 
and contains menu strips to accommodate six Distributed exclusively by dua i 
listings on each side of a plastic Gunther Display Jobbers TRACK 
half-bottle affixed to a gold acetate back- 
ground. An invisible hang wire is supplied 
with the board. 

For outlets of more modest proportions a Complete stocks in New York, 
smaller menu board for six strips is supplied. 
This sign utilizes elements employed in an- Chicago, San Francisco 
other display which ran as copy: “Good Butler Houses. 
Friends Meet Here”—a conventional piece in- 
tended for taverns. Both units are wall signs 
with invisible hang wires, size 14 by 24 inches. BUTLER PAPER NEW YORK 

Completing the program is an “On Tap” CORPORATION MITTEN’S 
stand conceived for multiple use. This sign 247 Park Ave. Tel Plaza 3-7860 DISPLAY LETTERS 
can be placed erect in the bulkheads of win- R 
dows. A simple adjustment feature regulates New York City 17 
the height in four positions. 

















IRR ARIES 














Sample Swatches and Price List Maniay 
on request. 


Address all inquiries to 
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Opportunity Exchange 








WANTED 


Display man for exclusive 
men’s store. Man to handle 
display and sell on _ floor. 
Give full particulars and ref- 
erences in first letter. 


Address Box 13AB 


Care of DISPLAY WORLD 








Position Wanted by experienced 
showroom decorator and salesman, 
taking charge of sample dept. and 
customer correspondence, knowl. of 
accounting, stenography and typ- 
ing, several foreign languages, and 
all phases of office work connected 
with display. Capable, reliable 
and personable. Address Box 13MM, 
care of DISPLAY WORLD. 








Display Manager 
Wanted 


One with top-notch ability 
backed by experience in spe- 
cialty shop display. For store 
in the Midwest. Write in de- 
tail giving age, experience, 
previous employment, refer- 
ences and salary expected. 


Address BOX 13AA 
Care of DISPLAY WORLD 


What Have You For Sale 
From Christmas 1950? 


Interested in outstanding displays of interior, window and 


mechanical pieces. Write full details, including prices, and 


send photographs if possible. 


BOX I3BB 


Care of DISPLAY WORLD 


Cincinnati |, Ohio 














CLOSE-OUT—STAPLES 


¥%-in. Quality Staples, Stand- 
ard Size in boxes of 5040 at 
sensational low prices. Write 
for samples to: Address Box 
12FF, care of Display World. 








FOR SALE 


12—3-light Wall Chandeliers: 
10 Headless Antique gold 
finish dress forms with stands 
and special wood-turned tops. 


For photos and prices inquire: 


LUCY’S 


HOLLYWOOD, CALIF. 


FOR SALE 
DISPLAY WORKSHOP 
Located in New York City 
Complete with woodwork machinery, heavy 
stock of props. Est. 12 yrs. Wonderful op- 
portunity for one or two fellows to be their 


own boss. $2,000 cash required. 


Address BOX 13DD 
Care of DISPLAY WORLD 


CARD WRITER AND 
DISPLAY MAN 
desires position with department or 
specialty store in South. Well 
qualified, best references. 
Address Box 13EF 
Care of DISPLAY WORLD 




















POSITION WANTED 
Fully experienced display man, 
anxious for change, all types dis- 
play, show cards, handle all dis- 
play tools, college graduate, mar- 
ried, family, veteran. 


BOX S0i, RIVERDALE STATION 
DAYTON 5, OHIO 











SALESMEN WANTED 


New England State, New Jersey, Maryland, Washington, 
D. C., the South and the West Coast are open for sales- 
men to represent manufacturer of outstanding patented 
display fixture. Member of NADI. Excellent commis- 
sion arrangement. No objection to other line. High 


caliber men. Give full information. 


Address BOX 13GH 


Care of DISPLAY WORLD 


Sideline Salesmen 
Wanted 


South, Southwest and West 
Coast are open for salesmen 
to handle Mannequin wigs of 
well-known, established manu- 
facturer. Item sells well and 
is not bulky to handle. Ex- 
cellent commission arrange- 
ments. Write, giving back- 
ground and experience. 


Herzberg-Robbins, Inc. 


457 West Broadway, N. Y. 12 














CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL. 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 41, Ill. 
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LETTERING MAN 


Wanted—Experienced Letter- 
ing man qualified for display 
advertising and silk screen 
layout work. Company is lo- 
cated in fastest growing city 
in the nation. Population over 
400,000 and in the temperate 
climate of the Southwest 
where “the sun spends the 
winter”. 


Address Box 13CD 
Care of DISPLAY WORLD 


POSITION WANTED 
Show Card Writer — Display Man 
Many years’ dept. store experience; 
versatile; desires connection in 
smaller city or town. Prefer West 
Coast. Will combine with sales 
promotion — merchandising. 

Address Box 13FF 
Care of DISPLAY WORLD 














EASTER ANIMATION — NEW 
Two happy bunnies see-saw on an 
egg to bring the spirit of spring 
to your windows. Unit 6 ft. 6 in. 
long. $210.00 F. O. B. Houston. 
Photo on request. 
WILLIAM WIESE STUDIO 

7014 Garden St., Houston 17, Texas 


SPECIAL DISPLAYS 
WANTED 


A men’s wear store is in the 
used Xmas dis- 
special displays 
Must be in 
priced 


market for 
plays and 
for all seasons. 
good condition and 


right. 


Address Box 13G 
Care of DISPLAY WORLD 


Salesmen Wanted 


Well-known N. Y. Manufacturer 
has the following states left for ex- 
clusive representation of the most 
out-standing line on the market to- 
day. For Department Stores and 
better stores only. 
WASHINGTON WYOMING 
OREGON NEVADA 

UTAH 


IDAHO 
ae dd ANA COLO. 
DAK. N. MEXICO 


S: DAK. 


Address Box 13BC 


Care of DISPLAY WORLD 


DISPLAY 








DISPLAY ae Sprenraane 


Qulified display and advertising 
man seeks position with promo- 
tional minded furniture or depart- 
ment store. Excellent card writer 
and commercial artist. 
Address BOX 13H 
Care of DISPLAY WORLD 











POSITION WANTED 


Young display and advertising 
manager desires job with de- 
partment store. Experienced 
all types of windows, back- 
grounds and interiors, show- 
card writing, layouts and copy 
writing. Married with two 
children. Excellent references. 


Address Box 13JJ 


Care of DISPLAY WORLD 


SALESMAN WANTED 
West coast territory. Smart items 
for dept. stores. Excellent com- 
mission. Arts & Flowers Displays, 
Inc., 43 W. 56th St., New York 19, 
New York. 














WANTED — Experienced Window 
Trimmer and Card Writer. North- 
ern Indiana Men’s and Boy’s Mod- 
ern Clothing Store. Give experi- 
ence, references, age, family status 
and salary expected. 


Address BOX 13KK 
Care of DISPLAY WORLD 


WANTED TO BUY 


Animated Christmas Window 
featuring Santa Claus as the 
main theme; also other hu- 
man interest characters that 
will appeal to young and old. 


Everett W. Quintrell 
Display Div., The Elder & 
Johnston Company 
DAYTON 2, OHIO 


Experienced 
DISPLAY MAN 


for leading Ohio fine Wom- 
en’s Specialty store. Splendid 
opportunity for well experi- 
enced man. Must be quali- 
fied show-card writer. Give 
complete information in first 
Pe Application confiden- 
tia 


Address Box 13DE 


Care of DISPLAY WORLD 











DISPLAY SALESMEN 
Manufacturer of high style prop- 
erties requires services of high 
calibre man. Give experience, age, 
background, and territory. Liberal 
commission. All correspondence con- 
fidential. 

Address BOX 13CC 
Care of DISPLAY WORLD 











FOR SALE 


One SANTA—Sleigh—6 Deer 
Suspended Unit. 

One COMPLETE INTERIOR 
of green and silver expanded 
metal, including 17 post 
pieces, 8 chandelier hanging 
units, 75 yards 8-inch garland, 
all matching. All less than 
half price. 

9 MECHANICAL “ALICE 
IN WONDERLAND WIN- 
DOWS — (Used once) — 
$500.00. 


Address Box 13LL 
Care of DISPLAY WORLD 


WANTED — Combination Window 
Trimmer, Card Writer and Adver- 
tising Man. Permanent position — 
excellent opportunity. 1ST CLASS 
FURN. APARTMENT AVAIL- 
ABLE. Write, giving full details 
and salary wanted. ELLISON’s, 
Minct, N. Dakota. 











Sales Representative 


open for new lines, large or 
small on commission basis. 
Well known and liked in the 
display field. Traveled 39 
states, doing business with 
large dept. stores. Write giv- 
ing all details, commission 
paid, territory and line of 
merchandise. 


Address Box 13FG 


Care of DISPLAY WORLD 


WANTED 


Display man and card writer. 
One with promotional ability, 
for department store in cen- 
tral Virginia. Only those 
with proven ability need ap- 
ply. Give complete informa- 
tion and references in appli- 
cation. Wonderful opportun- 
ity for advancement. Good 
living conditions. All appli- 
cations confidential. 


Address Box 13EE 
Care of DISPLAY WORLD 








Excellent ANIMATED BRONCO 
Three Quarters life size. For West- 
ern promotions. Used three days. 
Original Value $600.00. Sacrifice at 
$295.00. Or will rent in Houston 
area. 
WILLIAM WIESE STUDIO 

7014 Garden St., Houston 17, Texas 














February Opportunity 
Exchange Form Closes 


February 7 











PRODUCTION 
MANAGER 


New York Custom Display 
Manufacturer, knowledge 
of all mediums. 


Box DW1235, 221 W. 41, NYC 








COMBINATION ARTIST 
Display showcards, backgrounds, 
windows, Adv. copy, layout, illus- 
tration. 30 yrs. world-wide exp. 
Prefer medium city, anywhere, rea- 
sonable salary. 


WISDOM, 4618 N. Kenmore Ave. 
Chicago 40, Ill. 








WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


a. — wey yy Service 
jureau Ww: pply 
latest authentic information “a7 
anything in the display line 
which you are interested. If ae 
do not find your needs listed on 
this blank, write a separate te letter. 
If we do not have the information 
you want on file, we’ll find out for 
you. Avail of 


tion. This 
alysis of any display eentem. 
Equipment 


Ticket Holders 


Wigs 
Window Lighting 
OODo you wish a copy of their 
catalogue? 
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Cards-—Tickets 


OODoe you plan to remodel your 
store soon? 


ODe you plan to build a store 
soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI 1, OHIO 





Display Manager 


Firm... 





City 
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87, 97 


Acme Bulletin Co. 
Ahrens, Inc., Milton S. 


Amplex Corporation 


»? 


Arrow Decorating & Fixture Co 2 
Arts & Flowers Displays, Inc. 83 


B 
Becker Sign Supply Co 
3endix Mig. Co 
Berlin & Co., 
Best Devices Co 
Bliss Displays 
Bobick, Estelle 


Joice-Crane Co 


Irving 


Brevel Products 
Bulkley, Dunton & Co., 
Butler Mig. Co., B. B 
Butler Paper Co. 


Corp. 


Inc. 


( 

Co. 95 
Charrot Co., Inc., The L. J. 12 
Chicago Cardboard Co. 83 
Coast Fibre Art Co. 91 
Art R. 74 
Cohen Display Equip., Harry C... 106 
Products 98 


Century Lighting 


Cohen Co., 


Combination 


D 


Darling Mfg. Co., Inc., 


BS A, 
Decker Corp., The 


4, Back Cover 
111 
Decorative Displays 21 
Plant Co. 81 
Desco Products 112 
DeWeese Displays, Jack 104 
Co. 94 
112 
107 
Inside Back Cover 
112 


Decorative 


Dingleman Products 
Display Craft 

Display Equipment Co. 
Doerr and Assoc. 


Dorothea, Gale 


Eaton Bros. Corp. 


F 


Flair Plastics, Inc 
Formo Displays Co. 
Frankel Plastic Co 


Frostee Sno Company 
G 
Gallagher Display Co 


Garrison-Wagner Co., 
The 


Gasthoff Co., Earl W. 88 
Gelber Co., Samuel S. 
General Die & Stamping Co. 
General Display Corp. 
Plastics Corp. 

Toy Co. 


Mig. 


General 
Glad 
GoldE Co. 
Grand Novelty Assoc. 
Gregory Motors, Inc. 
I Greneker Corp. 


H 


Halleraft Products Co. 
Hamberger, David 
Hansen Mfg. Co., A. L. 


-Helms Chemical Co. 


| Herzberg-Robbins, Inc. 


I 


International Register Co. 
Isinglass Valance Co. 


J 


Corp., Meyer 
Jewel Electric & Mfg. Co. 


Jacoby 


K 
Kehoe 
Koester School 
Korrect Way Products 


Display Fixture Co. 


Co. 
Laverne Originals 
Lichten Co., Arthur S. 


Ladon 


Lustra-Cite Industries, Inc. 
Lustra Corp. 


Lutz, A. 


M 


McGowen Plastics 
Macton Machinery Co. 
Manikins, 


Mannequins 


Madisonia Inc. 
Magnani 
Maharam Fabric Corp. 
Malros Co. 

Manhattan Inc. 
Manhattan Wood Letter Co. 
Mannequinland, 


Mannequins, 


Inc. 
Memorial Grass Co. 
Mitten’s Display Letters 
Morgan Co., The 
Multi-Fit Wig Co. 


Mutual Display Mfg. Co. 


N 

National Association of 

Display Industries 25 
National 92,115 
National 103, 114 
Natural 110 
Naythons Display Fixture Co. 99 
New York Mfrs. Group 76,77 
Noel Mfg. Co. 88 
Nu-Show Displays, Inc. 112 


Display Institute 
Sawdust Co. 


Desert Displays 


0 
69 
103 
116, 117 
112 


Oltmanns Decorating Co. 
Ohlhorst, R. A. 
Opportunity Exchange 


Orthwine Corp., Rudolph 


P 
Palazzo Sleeve Form Mfg. Co. 
Plast-Ad Mfg. Co. 
Plasticast Co. 

Q 


Quensell Displays 


R 
Radiant Glass Fibers Co. 
Redikut Letter Co., The 
Red 
Retail Reporting 


Wing Products 
3ureau 
Reynolds Printasign 
Reyburn Mfg. Co., The 
Electric Co. 
Roehl, Virginia 


Reynold’s 
Rubner, Inc., Gustave 


Rustic Furniture Co., Inc. 


S 

Scheuer Creations 
Inc. Front Cover 
Sherman Paper Products Corp. 113 
Shoe Form Co., Inc. 23 
Machine Co. j 8 
Nat 83 
Stensgaard & Assoc., Inc., W. .L 1 


Inside 


Showcard 


Siegel, Inc., 


U 
U. S. Plywood Corp. 


W 


Wagner Sign Service 90 
W. H. Window Display Form Co.. .100 
Wiese Studio, William 111 
Williams, Inc., D. G. 3,75 


Wisconsin Studios 103 











No. 1731 PARISIAN § SET SCENE —- 5% ft. 

geperb art work authentically reproduced in silk 

sereen in fashion-wise pastel colors on wall board... 

sturdily framed with double-acting hinges. . . wire 

ornamentation ...four panels, each panel approxi- 
ie. 


¥ te screen each $39.95 
No. 1732-- PARISIAN STRE § E—7 ft. 


mately 66” high x 20” w 
Cc 


bs] construction and finish as No. 1 
of each panel approximately 84” high e. 
Complete sereen — each $49.95 


No. 1427 -- SHUTTER SCREENS... in limed oak, 
wild cherry, and poplar (which can be lacquered 
any color at no extra cost). These screens are made 
with blind tenons and are 100% glue construction 
with slats removable for easy cleaning or refinishing 
... beautifully finished and hand rubbed with oil 
a pumice ... double acting ss hinges... h 
panel 12” wide x 84” high ...can be used the year 
around in every department or window. 

No. 1427-A — Limed Oak Shutter Screen. 

No. 1427-B — Wild Cherry Shutter Sereen. 

No. 1427-C — White Lacquered Shutter Screen. 
(Or any other color.) 3 panels complete — $39.95 


except size 


UI 


Tea 


NE 


\ 








No. 1708--TWO PANEL BAMBOO SCREEN — Fune- 
tional screen for background use and merchandise display 
. solid wood construction finished in light chartreuse with 
ural bamboo rods . . . burlap covered background con- 
ins wire outlines of tropical vegetation with colorful weed 
ckboards in orange, yellow, green and brown .. . Size 

of each panel 84” high x 22” wide. 
Complete Screen Each $32.50 





SCREENS 


Screens, beautifully designed, 
functional screens for window 
or departmental use . . . 
illustrated are four new 
designs from our new spring line. 
. . » Place your order now for 


early February delivery. 


ee eee 














No. 1714— FABULAIR MERCHAND 

elegant three-panel screen for attractive § 

solid wood construction with double action hinges 
beautiful chartreuse finish and brilliant gold wire trim . . . 


without shelves as background screen . . . Size of each 
panel, 78” high x 18” wide x 9” deep (shelves). 
Complete Sereen — Each $49.95 


NS ad cssocatee— 


DISPLAY DESIGNERS AND MANUFACTURERS e PORTSMOUTH, OHIO 


New York Representative: Mr. Jock Price, 328 E. 34th Street, New York 16, New York. Murrayhill 4-1864 





SMARTNESS PLUS... in appearance, in the ability to bring out the best in fashion. 
Plus modern science applied to achieve the most desirable all-plastic mannequins in existence. 
Lightweight, durable and smart in every respect. The fashion-conscious with an eye to cost and 
performance are selecting from this series of misses and juniors in all-plastic glamour (seated, 


$157.20; standing, $149.40). Call your Darling distributor today! 


Lia ling displ S 


Your one dependable source for L. A. DARLING COMPANY, BRONSON, MICH. 
everything in display equipment. NEW YORK CHICAGO LOS ANGELES 





